DAFTAR ISI

HALAMAN JUDUL ...t nnes i
LEMBAR PENGESAHAN ...ttt e e e e e e s st a e e e e e e s s s nbaraeaeeeas i
Y g o A A A I N A i
KATA PENGANT AR oottt e e e e e e e e e s e e e e e e e e e e s s e bbb aeaeeeeeessansnaneneeeas iv
A B S T R A e e e e e e ——aa e e e e et taeeaea i rrr——rraas Vi
N = 1S 3 I 2 ¥ SRR EEPR Vil
[ I o Y OSSP viil
D el N G 1 = iX
DAFTAR GAMBAR .ottt e et e e et e e e e e s e e e e e e e e e e e s s sttt e e reeeeeeesannnnaees X
DAFTAR LAMPIRAN ... s sssssssss s sssnnssnnnnnnnnnns Xi
BAB | PENDAHULUAN ... ssssssssssssssssssssnnssnnnssnnnnnnns 1
1.1 Gambaran Umum dan Objek PENeltian ............ccccoiiiiiiiiiii e 1
1.2 Latar Belakang PeNeIITIAN ...........ooiiiiiieiii et 3
1.3 RUMUSAN MASAIAN ... et e et e e e nren e e st e e nnreeeanes 6
1.4 TUJUAN PENEITLIAN ...ttt ettt nine s 6
1.5 Kegunaan PenelItIAN ..........couiiiiiii ittt 6
1.6 Sistematika PENUIISAN ........oouiiiiiiii ettt bbb nrne s 7
BAB Il TINJAUAN PUSTAKA ... oottt sttt ettt et steenbeaneesneenneas 8
2.1. Tinjauan Pustaka PeNEIILIAN ...........cocuiieiiie e e e 8
2.1.1 PEMASAIAN JASA.......eeeieiiireeeeaiiieee e st e et e e e e et e e e e e e s e e 8

2.1.2 Perilaku KONSUMEN ..ottt 8

2.1.3 Karakteristik PErguruan TiNQQi......c.ueeiureeiiieeiie s ssee e se e e e sree e e 10

2.1.4 Proses Pengambilan KePULUSAN ..........ccveeiiiiiiiiie e 12

2.1.5 Keputusan PEMDEIAN .........c.oiiiiiieiee e saee e aaae e 15

2.1.6 Keputusan Mendaftar.............cocviiiiiie it 15

2.2 Penelitian TerdahUIU ...........c.ooiiiiiiiiiie e 21
2.3 Kerangka PemMIKIraN ........cc.viiiiiie ettt e et e et e e st e e s nne e 33
2.4 HIpOteSIS PENEIILIAN........cccuiii it e e e e st e e e rae e 34
2.5 Ruang LingKup PENEIILIAN .........oooiiie et 34
BAB Il METODELOGI PENELITIAN. ...ttt 36
3.1 JENIS PENEILIAN ...ttt 36
3.2 Variabel Operasional dan Skala Pengukuran ..............cccccoviiiiie e 36
3.2.1 Variabel OPerasional ...........coooiiiieiiiiiiie et 36

3.2.2 SKala PENQUKUIAN .....eeiiiiiiii ettt e e e s snbbaee e 39



3.3 Tahapan PeneIItIAN .......cc.oi i 40

3.4 Populasi dan SAMPEL ........oiiiiiie e 41
BA L POPUIASI. ...ttt 41
BuA.2 SAMPEL .. 41

3.5 PENGUMPUIAN DALA ......veeeiiiiieiee ettt 42
KRR AN (= o S I | - R 42

3.5.10.1 DAtA PIIMEN ..ttt e et e et e et e e snteeennnaeennteee s 42
3.5.1.2 Data SEKUNGEN .....ceiuiiieeiiie ettt e et e e e e eennaaeenneae e 42
3.5.2 Teknik Pengumpulan Data.............couiiiiiiiieiii e 42
3.5.2.1 KKUBSIONET ...eiieieie e st e et e et ettt e et e e st e e st eeente e e ense e e e nsaeeesntaeenneeeennseeeanneee s 42
3.5.2.2 SEUAI PUSEAKA........eeiuiieeiiiie et eciiee et see e ee e e e stea e et e e e et eennnaeesneeee s 43

3.6 Uji Validitas dan Reliabilitas ............ccoiuiiiiiiiei e 43
36,1 UjJi VAIILAS .....vveeveeciieeie ettt ettt e ta e s e e staeenreeanae e 43
3.6.2 Uji REHADIILAS .....veeieieeiie et r et 47
BuB.3 UJI ASUIMIST .tttk ettt ekttt et et et e bt et e et e nae e 48

3u0.3 L UJI DALA ...ttt e 48

3.6.3.2 UjJi HOMOQENILAS. .....veeeiiiie ettt ea e a e ta e st e snaa e nnae e e st e e aneee e 49

3.7 TEKNIK ANAIISIS DALA........eiiiieiiieiie ettt 50
BAB IV HASIL PENELITIAN DAN PEMBAHASAN ......coooiiiiiiiiiieie e 53

4.1 KaraKteristik RESPONUEN .......ceiiiieiiiie ettt et e e e e st e e enaaeeennes 53

4.2 HaSH PENEIILIAN ..ottt sttt enree s 56
4.2.1 ANalisa DESKIIPLIT.......cceiiiiiiece e e e 56

4.2.1.1 Dimensi Kualitas Lingkungan Pembelajaran ...........ccccoooveiviiiiiieiiiec s, 56
4.2.1.2 DIMENSI BIAYA ......cciiiieiiie ettt e e aae e srae e 57
4.2.1.3 Dimensi Pengaruh Dari Pemberi Keputusan ............ccccovvveeviieeniiiee e e 58
4.2.1.4 DIMENSI CUSLOMET FOCUS.....c.vveiiiieiiiieiee it siee sttt 59
4.2.1.5 DIMENST FASTITAS ....vveiviiiiieiiie ettt 60
4.2.1.6 DIMENSi ProSpek KerJa.......ccovviiiiiiiiiie ettt 61
4.2.1.7 DIMENST REPULAST ...vvveeiriieeciie ettt et e anae e 62
4.2.1.8 DIMENST LOKAS .vveivvieiiiieiie ettt 63
4.2.1.9 DIMENSI KEUEKALAN .......eeiiiiiieiiiieiiie et 64
4.2.1.10 DIimensi Program StUi..........cocvieiiieeiiiee e 65
4.2.2 ANALISIS FAKLOK ...t 66
4.2.2.1 KMO dan Barlett’s Test Of SPREFICILY .......covvuiiiiiiiiiiiiiie e 67

iv



4.2.2.2 Anti Image Matrices dan Communalities............ccoooviriieiiiiiieniienie e 67

4.2.2.3 PrOSES FACTOTING ..eeevviieiiiiieiiie et ettt ettt et e et e e sntee e aneeee s 69

4.2.2.4 PengelompokKkan FaKtor ..o 70

4.2.2.5 PENAMAAN FAKIOT ....ciuiiiiiiiieiiii ettt srae e e e e snnee e anaeee s 71

4.3 Pembahasan PeNEIITIAN .........coouiieiiiiiiiie et e et e e e e 72
BAB V KESIMPULAN DAN SARAN. . ...ttt a e e e e e n e e e e e e e snnnnees 75
5.1 KESIMPUIAN ...ttt etk e st be e 75
ST AT - [P UPPRTTUPPR 75
5.2.1 Saran untuk Universitas TeIKOM ........ccuviiiiiieiie et 75

5.2.2 Saran untuk penelitian Selanjutnya ...........cccooiiiiieiiieie e 76



DAFTAR TABEL

Tabel 1.1 Jumlah Mahasiswa Aktif Program Studi Strata 1 (S-1) Manajemen

Bisnis Telekomunikasi dan Informatika angkatan 2013.............cccooviiiieiiienieenie e 3
Tabel 1.2 Data jumlah PTN dan PTS 2014........ooo e e e snneeesnnee e 5
Tabel 2.1 Faktor Pengambilan Keputusan pada Penelitian Terdahulu................ccccoooveiiieiiiinennee. 16
Tabel 2.2 Jurnal INternasioNal ............cueriiiiieie e 21
Tabel 2.3 JUrNAl NASIONAL .........oiiiie e e e e et et e e nnee e e e e e annes 25
Tabel 2.4 Penelitian TerdahUlU ..........c..oo oo 29
Tabel 2.5 Ruang LingKup Penelitian ..........cocooiiiiiiiiiie e 35
Tabel 3.1 Variabel Operasional.............cooiiiiiiiiiii e 37
Tabel 3.2 HaSi UJi ValIAITaS. .......cccuiiiiiiieiie e 45
Tabel 4.1 Kualitas Lingkungan Pembelajaran ............cccooviiiiiiiiiiiiiieee e 56
TADEH 4.2 BIAYA ...ttt ettt b bbbt b ettt 57
Tabel 4.3 Pengaruh dari Pemberi KEPULUSAN ...........coiuiiiiiiiiiiiieiie e 58
TaDEI 4.4 CUSTOMEE FOCUS ...vveeeiiiieeieeeeetiee ettt e sttt e e tae e e sae e e s st e e snte e e et e e e taaeenseeeenneaaeanseeeannes 59
TADEH 4.5 FASTHTAS. ....ciueieiieeiee ettt ettt et e 60
TaDEI 4.6 PrOSPEK KBIJa. . .eieiiiieieie ettt e e et e et e e et e e e era e e e nnteeesnteeeannes 61
I Lo R A T o TV ] PSSR 62
TADEH 4.8 LOKASE ...tttk ettt ettt ettt ettt 63
TabEl 4.9 KEUEBKALAN ...ttt ettt et e rb e be e e beeanbe e 64
Tabel 4.10 Program STUGT .........eeiiiieiiiee ettt e s e et a e et a e st e e e nbaa e e snaaeesnneeeannes 65
Tabel 4.11 Anti IMAge MALTICES ......cccvieiiiie ettt e st e e st e e et e e et e e e snraeesnaeeeannes 68
Tabel 4.12 COMMUNAITIES .....coiuiieiiieiie ettt b et e et e anbee e 68
Tabel 4.13 TOAl VAITANCE. .....coiiieiiieiie ettt ettt e et 69
Tabel 4.14 COMPONENE IMALIICES .....eeeivieeeiiie ettt e e s e st e e st e e st e e et e e e snbaeesnteeeannes 70
Tabel 4.15 COMPONENE FACIOT .........eiiiiiee et e e et e e et e e e sare e e s raeeeannes 71

Vi



DAFTAR GAMBAR

Gambar 2.1 Proses Pengambilan Keputusan

(Engle, Blackwell, dan Miniard :1995) ........cccooiiiiiiiiiiiiie i 12
Gambar 2.2 Stage Model of Consumer Buying Process (Kotler dan Keller 2009) ............cccccvenee. 13
Gambar 2.3 Kerangka PeMIKITAN .........couiiiiiiiieiii et 34
Gambar 3.1 Tahapan Penelitian ..........cocooiiiiiiii s 40
Gambar 4.1 UsSia RESPONUEN.......cuiiiiieiiieite ettt ettt 53
Gambar 4.2 Jenis Kelamin RESPONUEN .........eiiiiiiiieiii et 53
Gambar 4.3 Indeks Prestasi KUMUIAEIT ..o 54
Gambar 4.4 Penghasilan OrangtUa ...........coeeoieiiioiie et 54
Gambar 4.5 Tempat Tinggal RESPONUEN .......ooiiiiiiiiie e 55
GAMDAN 4.6 KIMO ...ttt b bbbttt ettt 67

Vi



