
DAFTAR GAMBAR 

Gambar 1.1 Logo Bober Café Bandung ..........................................................................................2 

Gambar 2.1 Rumah Kualitas QFD (HOQ)  ...................................................................................15 

Gambar 2.2 MatriksKlein Grid ......................................................................................................21 

Gambar 2.3 Sintesa Penelitian .......................................................................................................34 

Gambar 2.4 Kerangka Penelitian ...................................................................................................36 

Gambar 3.1 Tahapan Penelitian .....................................................................................................44 

Gambar 3.2 House of Quality ........................................................................................................56 

Gambar 3.3 HOQ Voice of Costumer ............................................................................................57 

Gambar 3.4 HOQ Planning Mattrix ..............................................................................................58 

Gambar 3.5 Importance to Costumer.............................................................................................59 

Gambar 3.6 Costumer Satisfaction Performance ..........................................................................60 

Gambar 3.7 Competitive Satisfaction Performance .......................................................................60 

Gambar 3.8 Matriks Klein Grid .....................................................................................................61 

Gambar 3.9 Goal ............................................................................................................................62 

Gambar 3.10 Improvement Ratio ...................................................................................................64 

Gambar 3.11 Sales Point................................................................................................................65 

Gambar 3.12 Raw Weight ..............................................................................................................66 

Gambar 3.13 Normalized Raw Weight...........................................................................................67 

Gambar 3.14 Cumulative Normalized Raw Weight .......................................................................68 

Gambar 3.15 HOQ Technical Response ........................................................................................69 

Gambar 3.16 HOQ Relationship ....................................................................................................70 

Gambar 3.17 HOQ Technical Response Priorities ........................................................................71 

Gambar 3.18 HOQ Technical Correlation ....................................................................................72 

Gambar 3.19 HOQ Competitive Technical Benchmark .................................................................73 

Gambar 3.20 HOQ Targets ............................................................................................................74 

Gambar 4.1 Karakteristik Responden Berdasarkan Jenis Kelamin ...............................................75 

Gambar 4.2 Karakteristik Responeden Berdasarkan Usia .............................................................76 

Gambar 4.3 Karakteristik Responden Berdasarkan Pekerjaan ......................................................77 

Gambar 4.4 Karakteristik Responden Berdasarkan Pendapatan ....................................................78 

Gambar 4.5 Karakteristik Responden Berdasarkan Jumlah Kunjungan ........................................79 



Gambar 4.6 Karakteristik Responden Berdasarkan Referensi .......................................................80 

Gambar 4.7 HOQ Voice of Costumer ............................................................................................81 

Gambar 4.8 Planning Matrix- Importance to Costumer ................................................................83 

Gambar 4.9 Planning Matrix-Costumer Satisfaction Performance ..............................................86 

Gambar 4.10 Planning Matrix-Competitive Satisfaction Performance .........................................90 

Gambar 4.11 Matrix Klein Grid .....................................................................................................97 

Gambar 4.12 Planning Matrix-Goal ............................................................................................102 

Gambar 4.13 Planning Matrix-Improvement Ratio .....................................................................105 

Gambar 4.14 Planning Matrix-Sales Point ..................................................................................110 

Gambar 4.15 PlanningMatrix-Raw Weight dan Normalized Raw Weight ..................................113 

Gambar 4.16 Planning Matrix- Cumulative Normalized Raw Weight ........................................118 

Gambar 4.17 Technical Response ................................................................................................123 

Gambar 4.18 Relationship ...........................................................................................................125 

Gambar 4.19 Technical Response Priorities ...............................................................................130 

Gambar 4.20 Technical Correlation ............................................................................................134 

Gambar 4.21 HOQ Technical Correlation ..................................................................................136 

Gambar 4.22 HOQ Competitive Benchmark ...............................................................................139 

Gambar 4.23 Targets ...................................................................................................................141 

Gambar 4.24 House of Quality ....................................................................................................145 

 


