
79 
 

DAFTAR PUSTAKA 

 

Econtent magazine (2015), The State of Digital Advertising, Caroline K. Reid, 

http://www.econtentmag.com/Articles/Editorial/Feature/The-State-of-Digital-Advertising-

94234.htm 

eMarketer (2014), Investments in Digital Advertising to Jump 18.3% in The Region This 

Year, from website :  http://www.emarketer.com/Article. 

eMarketer (2013), Worldwide Ad Spending Forecast : Emerging Markets, Mobile Provide 

Opportunity for Growth from website :  http://www.emarketer.com/Article. 

Global Ad Spend from Slide Share web site : http://www.slideshare.net/catchadigital/global-

ad-spend-by-vertical-jan-2013?related=1/. 

H. Payam, B. Mehdi, A. Fahimeh, G.V. Fatemeh, (2012): Internet advertising adoption: a 

structural equation model for Iranian SMEs. Internet Research, Vol. 22 Iss: 4 pp. 499 – 

526. 

H. Payam, B. Mehdi, M. Hamideh, (2014): Online Advertising Intermediaries: How Online 

Advertising Works? International Journal of Online Marketing, 4(1), 2014. 

Indonesia Ad Spending 2013 Semut Api Kolony from Slide Share web site : 

http://www.slideshare.net/ ArdianAtmaka/ indonesia-ad-spending-2013. 

Indrawati: The Use of Modified Unified Theory of Acceptance and Use of Technology to 

Predict the Behavioural Intention toward Website. Applied Mechanics and Materials Vols. 

568-570 (2014) pp 1586-1592. 

M. Alexander, C. Christina: Applying the Technology Acceptance Model in a Two-Country 

Study of SMS Advertising. Journal of Business Research 68, 2015. 

Nielsen from Slide Share web site : http://www.nielsen.com/us/en/insights/news/2013/ 

global-ad-spending-rises-4-3-in-q3-2012.html. 

Nielsen from Slide Share web site : http://www.slideshare.net/Print_Power/nielsen-global-ad-

viewpulseq3, 2012. 

R. Mohammad, G. Ahmad, S. Mitra: Mobile Advertising Accetance Model: Evaluation of 

Key Effective Factors in Iran, Middle-East Journal of Scientific Research 11 (6):704-707, 

2012. 

S. Marko, H. Jorg, M.R. Christian: Multigroup Analysis in Partial Least Square (PLS) Path 

Modeling: Alternative Methods and Empirical Results. Emerald Group Publishing, 

Measurement and Reasearch Methods in International Marketing , volume 22, 195-218,  

2011. 

http://www.econtentmag.com/Articles/Editorial/Feature/The-State-of-Digital-Advertising-94234.htm
http://www.econtentmag.com/Articles/Editorial/Feature/The-State-of-Digital-Advertising-94234.htm
http://www.emarketer.com/Article
http://www.emarketer.com/Article
http://www.slideshare.net/catchadigital/global-ad-spend-by-vertical-jan-2013?related=1/
http://www.slideshare.net/catchadigital/global-ad-spend-by-vertical-jan-2013?related=1/
http://www.slideshare.net/%20ArdianAtmaka/%20indonesia-ad-spending-2013
http://www.nielsen.com/us/en/insights/news/2013/%20global-ad-spending-rises-4-3-in-q3-2012.html
http://www.nielsen.com/us/en/insights/news/2013/%20global-ad-spending-rises-4-3-in-q3-2012.html
http://www.slideshare.net/Print_Power/nielsen-global-ad-viewpulseq3,%202012
http://www.slideshare.net/Print_Power/nielsen-global-ad-viewpulseq3,%202012


80 
 

S.M. Hannu, J.J. Wesley: Innovation adoption and Diffussion in Bussines-to-Bussines 

Marketing. Journal of Bussines and Industrial Marketing 29/4, 2014. 

V. Venkatesh, M.G.  Morris, G.B. Davis, and F.D. Davis: User acceptance of information 

technology: toward a unified view. MIS Quarterly , (27)3, (2003), p. 425-478. 

V.Venkatesh, J.Thong, X.Xu: Consumer Acceptance and Use of Information Technology : 

extending the unified theory of acceptance and use of technology. MIS Quarterly, 

(36)1,(2013),p.160. 

 


