DAFTAR ISI

HALAMAN SAMPUL ...ttt sttt i
HALAMAN JUDUL ..ottt ii
HALAMAN PENGESAHAN ... .ooiiii et il
HALAMAN PERNYATAAN ..ottt 1Y
KATAPENGANTAR. ...ttt ste et nae e nnes %
ABSTRAK bbb vi
DAFTAR IS ..ottt ae et este e eneenneas vii
DAFTAR TABEL ...ttt e Xi
DAFTAR GAMBAR ..ottt sttt sttt e staenaesneesteeneesnaennes Xii
DAFTAR LAMPIRAN ....ooiiiiiiie ettt sttt ee e nne s XV
BAB | PENDAHULUAN ...ttt 1
1.1 Gambaran Umum ODbjek Penelitian ............cooviuiireiniiiiee e 1
1.1.1 Blackberry Messenger (BBIM).........c.uoiiiiiiiiiiiiiie it 1
1.1.2 FACeDOOK MESSENQET ......eeiiiieiiiie ettt 1
I G I o =1 0T o1 | PP 2
L1 LINE ottt 2
1.1.5 WhatSAPP MeSSENGEr (WA ...ttt naaee e e 3
1.2 Latar Belakang Penelitian ............c.ccooueiiiiiiiiiiiiiiieeiee e 3
1.3 Perumusan Masalah .............ccoooiiiiiiiiii e 9
1.4 Pertanyaan Penelitian .........ccocueeiiiiiiiiie it 9
1.5 TUJUAN PENEIILIAN ...ttt et e e arae e e e eaneee s 10
1.6 Manfaat Penelitian ............cooouiiiiiiiiiie e 10
1.7 Ruang LingKUup Penelitian ..........cccouveieiiiiiee ettt e e 10
1.8 Sistematika Penulisan Tugas AKNIr ...........ovviiiiie i e 11
BAB 11 TINJAUAN PUSTAKA ...ttt 13
2.1 TINJAUAN PUSTAKAL.....eeiiiiiiie ettt e e et e e et e e e s saae e e e sanees 13
2.1.1 Perilaku KONSUMEN .....couiiiiiiiiiiii e 13
2.1.2 SEOMENLAST PASAN. ... eiiiiiieiiie ettt 13
2.1.3 POSITIONING ...eeeiiiiieiiiieeie et 14
Y =T o] PR PPPPPRSRRR 16

viii



2.1.5 INSTANTMESSAGING ..vvvvieeeiiiiie ettt e e e e et e e s e e 18

2.2 Penelitian TerdanUIU ............coouiiiiiiiiiiie e e 21
2.3 Kerangka PEMIKIFAN.........cooivciiiiiiee et e e e e e e e rrrr e e e e e e e e 25
BAB 11l METODE PENELITIAN ..ot 29
3.1 Karakteristik PENENLIAN ..........ooiiiiiiiiieiiee e 29
3.2 Alat Pengumpulan Data...........ccueeieiiiiiee e e e e e e ee e 30
3.2.1 SKala PeNQUKUIAN. .......coiiiiiiiiie it 30
3.2.2 Variabel Operasional ............ccuieiiiiiiiiiiiiie e 30
3.3 Tahapan Pelaksanaan Penelitian.............coovriieeiiiiiiiie e 34
3.4 Populasi dan SAMPEL.........uviiiiiiiiie e e a e 35
4L POPUIASH...cveee et a e e 35
4.2 SAMPEL oo 35
3.5 Pengumpulan data dan sumber data............cceeveeiiieee i 37
3.5.1 SUMDET DAA....ceiuteeiieiiiieiee ettt 37
3.5.2 Metode Pengumpulan Data..........coccuveieiiiiiieeiiiiiiee e e 37
3.6 Validitas atau TrUStWOITINESS.........coovieriieiierieeie et 38
3.6.1 ValiditasS R-SOUAIE ... eeieee ittt e e s iaee e s s saeeeeeenes 38
3.6.2 Reliabilitas StreSSIMEASUTE ... ...cciuuiieiiiieiiie ettt 38
3.7 Teknik Analisis Data dan Pengujian HipoteSIS ...........cocecvviveeiieeeeiiciiiiineee e e e e 39
BAB IV HASIL PENELITIAN DAN PEMBAHASAN ......ccccociiiiiiiieneeiee 43
4.1 Karakteristik RESPONGEN. ......ccieiiiiiiee e 43
4.1.1 Karakteristik Responden Berdasarkan Jenis Kelamin.............ccccccovviiiiiiiiinnnnns 43
4.1.2 Karakteristik Responden Berdasarkan USIa ............ccccoovieiiiiiiiiiiiiiieeiiee e 44
4.1.3 Karakteristik Responden Berdasarkan Pekerjaan ..........ccccooveviiiiiiieiiineeninens 45
4.1.4 Karakteristik Responden Berdasarkan Pendapatan/Uang Saku per Bulan ............ 46
4.1.5 Karakteristik Responden Berdasarkan Lama Penggunaan Aplikasi Instant

LTS T Lo PP UT U PPRTPRPPRRP 46
4.1.6 Karakteristik Responden Berdasarkan Jumlah Aplikasi Instant Messaging.......... 47
4.1.7 Karakteristik Responden Berdasarkan Merek Aplikasi Instant Messaging ........... 48
4.1.8 Karakteristik Responden Berdasarkan Aktivitas Pengguna .............cccceevvveinineenns 49
4.2 Peta POSITIONING........ccciiiiiieee et e e e e e e e st rre e e e e e e e e e e antraaeeeeeas 51

4.2.1 Peta Positioning Aplikasi Instant Messaging Berdasarkan Atribut Perceived
USBE BaSe ..o 52



4.2.2 Peta Positioning Aplikasi Instant Messaging Berdasarkan Atribut Perceived
SYSEEM QUAITTY ...

4.2.3 Peta Positioning Aplikasi Instant Messaging Berdasarkan Atribut Switching
(000 ] 1 TP OO PP TR PPOPPPPPPPPPTTN

4.2.4 Peta Positioning Aplikasi Instant Messaging Berdasarkan Atribut Resistance
LCO T O T 10 T RSP PPSR

4.2.5 Peta Positioning Aplikasi Instant Messaging Berdasarkan Atribut Subjective
N[0} 1 1 TP SURPPP

4.2.6 Peta Positioning Aplikasi Instant Messaging Berdasarkan Atribut Curiosity
ADOUL PEOPIE. ...

4.2.7 Peta Positioning Aplikasi Instant Messaging Berdasarkan Atribut Perceived
USEBIUINESS ...

4.2.8 Peta Positioning Aplikasi Instant Messaging Berdasarkan Atribut Perceived
ENJOYMENT ..o

4.2.9 Peta Positioning Aplikasi Instant Messaging Berdasarkan Atribut Perceived
BASE OF USB...eiiiiiiiiii et

4.2.10Peta Positioning Aplikasi Instant Messaging Berdasarkan Atribut Conveying
EMOTIONS. ...t

4.2.11 Peta Positioning Aplikasi Instant Messaging Berdasarkan Atribut Building
REIALIONSNID .. .vvvieee e

4.2.12Peta Positioning Aplikasi Instant Messaging Berdasarkan Atribut Secara
KESEIUPUNAN ...t e e e e e e e snbaaeeeeans

4.3 Pembahasan Hasil PENEITIAN .........ccooviiiiiiiiiiiieee e
4.3.1 Pembahasan Merek BBM ..........coooiiiiiiiiiiiiiie e
4.3.2 Pembahasan Merek Facebook MESSENGET...........ccoiuiiiiiieiiiies e
4.3.3 Pembahasan Merek HangOULS. ..........cocuriiiiiiiiiiie e
4.3.4 Pembahasan Merek LINE ...........oooiiiiiiiiiiiic e
4.3.5 Pembahasan MEreK WAL ...ttt
BAB V KESIMPULAN DAN SARAN ...ttt
5.1 KESIMPUIAN ... e e e e e e e eaaeae e
T T - PP SOTUPPRPRR
5.2.1 SArAN PIAKLIS......uvviieeiiiiie e e et e ettt e et e e e st e e e sttt e e e e nnnaeee e e snnneeeenan
5.2.2 SAIAN TEOMKIS ......vvviieeiiiiie e e ittt e e et e et s et e e e e a e e e st e e e s st e e e e sntnaeeeans
DAFTAR PUSTAKA Lttt e e nnneas

LAMPIRAN L.



