TABLE OF CONTENTS

ABSTRACT ..ttt ettt s ettt be e reere et e [
ACKNOWLEDGEMENT ..ottt st i
TABLE OF CONTENTS ...ttt 1\
LIST OF APPENDIX ...ociiiieieiie ettt vii
LIST OF TABLES ...ttt viii
LIST OF FIGURES ..ottt IX
ABBREVIATIONS AND SYMBOLS ..ot X
GLOSSARY OF TERMS ...ttt Xi
Chapter | INErOAUCTION ... 1
.1 Research Background...........cccocoiiiiiiieii e 1
.2 RESEarch QUESLION .......ccuiiiiiiieccree ettt rees 4
[.3  RESEArch ODJECHIVE .......ccveiieiie e 4
.4 Research LIMIAtION ........ccoocoiiiiiiiiinieie e 4
.5 ReSearch BenefitS.......cocooiiiiiiiiiiiceeece e 5
.6 RePOIt OULIINE ....coeeiiiiecieece e 5
Chapter Il Literature ReView ............ccccveneee. Error! Bookmark not defined.
1.1 Definition of Feasibility StUAY .........ccccooiiiiiiiiiiiceee e 6
1.2 The Purpose of Feasibility StUdY ..........ccoocoiiiiiiiiiiieee 6
1.3 The Aspects of Feasibility Study.........ccccoeiiiiiiniiiiece s 7
[1.3.1  Market and Marketing ASPECL..........cccoviririririeieiee e 7
[1.3.2  Technical ASPECL.........ccoveiiieiie et 8
[1.3.3  FINANCial ASPECT......ccviiiieiie e 11

1.4 SenSItIVILY ANAIYSIS .....cc.oiiiiiiiiiiiieiee e 13
Chapter 111 Research Methodology ........ccccovevviieiieniccseee e 15
L1  Conceptual MOl ........c.ooiviiiieie e 15
1.2 Systematics of Problem SolVINg.........cccovviiiiiiicii e 17
[11.2.1 Identification Stage and Research ISSUES ..........cccccovveiveevieciiieiinenn, 18
[11.2.2  Stage of collecting and Processing Data...........ccccooveererieeieeniennnnne 20



[11.2.3  Phase of Investment Feasibility Analysis ...........ccccooiiiinninnnnn. 23

[11.2.4  Phase of Conclusion and Recommendation............cccccceeevveriennnene 23
Chapter IV Data Collection and Data Processing ........ccccceevvevvvevveresveseennens 24
IV.1  Company Profile........ccooeiieiiie e 24
IV.1.1  Company ProdUCES .........ccccceiierieiiesiecie e 25
IV.2  MArKet ASPECE ..ot 25
IV.2.1 Market Data ColleCtion..........cccvvirieriiniiiieee e 25
IV.2.2  Market Data ProCESSING .......ccveivervirieniiniiiinieseeieiee e 27
IV.3  TeChNICal ASPECL .......cviiiiecieeie et 34
IV.3.1 Distribution Center LOCAtION ........cccooeviiireninieienese e 34
IV.3.2  ADO Farm WEDSITE .......ccovviieiieie e 35
IV.3.3  Equipment and Transportation...........ccoceovverieeeienene e 36
IV.3.4  HUMAN RESOUICES.......coiiieiiiiieeiie et 36
IV.4  FINanCial ASPECT........covi i 37

IV.4.1 Estimated Elements of Delivery Order System Cost of Abo Farm 37

IV.4.2 Estimated Revenue of Abo Farm Delivery Order System.............. 39
Chapter V.. Data ANalYSIS ........coiiiiiiiiieiciee e 41
V.1 Market ASPECE ....c.viieiiiice et 41
V.1.1  Potential Market..........cccooeiiiiiiiieieie e 41
V.1.2  Available Market..........cccoooiiiiiiiiiiieieescseee e 42
V.1.3  Target Market.........ccooioiiiiiiiiiiieies e 42
V.2 TeChNICAl ASPECT ......oviiiieiiiiiiesee e 42
V.2.1  Project Site EVAlUALION........cocoiiiiiieieicceeeeee e 43
V.2.2  Website EVAlUALION ..........ccooiiiiiiiiiec e 43
V.3 FINANCIAL ASPECT....c.eieiiieieciiee e 43
V.3.1  INCOME ESUMALION ....oovveieeiiecieee e 44
V.3.2  Income Statement ANAIYSIS.........coovriririiiiniiinieee e 45
V.3.3  Cash FIOW ANAIYSIS .....cccciiiiiiiieccec e 45
V.3.4  Net Present Value AnalysiS........cccooveiiiiiiiiiieciie e 46
V.3.,5 Internal Rate Of Return AnalysiS.........cccocveiiiiiiiiie i 47
V.3.6  Payback Period ANalysiS........cccocveierieereiiiesresn e sie e 47



V.37  SeNnSItIVIEY ANAIYSIS......ccoiiiiiieiisie e 47

Chapter VI Conclusion and Recommendation...........cccccevvevvnieieenesieseeee. 50
VEL  CONCIUSION ...ttt 50
V1.2 RECOMMENTALION . .....cuiiiiieiiiiiieieeerie et 50

REFERENCE ... oo 52

Vi



