
67 

 

DAFTAR PUSTAKA 

 

  

[1] Interactive Advertising Bureau, 2012. IAB internet advertising Revenue 

Report 2012 first six months results, New York: PricewaterhouseCoopers 

LLP. 

[2] Tatnall, A., Ed. (2007). Encyclopaedia of Portal Technology and 

Applications. Hershey, PA, Information Science Reference. 

[3] Sieber, Sandra and Valor, Josep, "Horizontal Portal Strategies: Winners, 

Losers and Survivors" (2002). BLED 2002 Proceedings. Paper 24. 

[4] Caples, J. & Hahn, F. E., 1998. Tested Advertising Methods Fifth Edition. 

New Jersey: Prentince Hall. 

[5] Durianto, D., Sugiarto, Widajaj, A. W. & Hendrawan.S., 2003. Invasi Pasar 

Dengan Iklan Yang Efektif. Jakarta: PT.Gramedia Pustaka Utama. 

[6] Tavor, T., 2011. "Online Advertising Development And Their Economic 

Effectiveness". Australian Journal of Business and Management Research, p. 

1. 

[7] Kevin, R. & Kristin, F., 2011. Cost-Per-Impression and Cost-Per-Action 

Pricing in Display Advertising with Risk Preferences. 

[8] Mahdian, M. & Tomak, K., 2008. Pay-per-action model for online 

advertising. 

[9] Osterwalder, Alexander, Yves Pigneur, and Tim Clark. 2010. Business model 

generation: a handbook for visionaries, game changers, and challengers. 

Hoboken, NJ: Wiley. 

[10] Wazlawick, R. S. (2014). Object-Oriented Analysis And Design For 

Information Systems Modeling With Uml, Ocl And Ifml. Elsevier. 

[11] Larman, C. (2002). Applying UML And Patterns. Prentice Hall. 

[12] Ledford, Jerri. (2008). Google AdSense for Dummies. Waite Group. 

[13] Hoffman, D. L. & Novak, T. P., 2000. Advertising Pricing Models for the 

World Wide Web. 

[14] Valade, J. (2007). PHP & mySQL for Dummies. Indianapolis: Wiley 

Publishing.  



68 

 

[15] Ibnu Daqiqil Id, M. (2011). Framework Codeigniter. Pekanbaru. 

[16] Lee, J. & Briley, D. A., 2005. REPEAT EXPOSURE EFFECTS OF 

INTERNET ADVERTISING. 

[17] Rafa E.Al-Qutaish, A. A. (2011). A Maturity Model of Software Product 

Quality. 


