
113 

 

 

DAFTAR PUSTAKA 

 

Sumber Buku 

APJII. (2014). Profil Pengguna Internet Indonesia 2014. [Online]. 

http://www.slideshare.net/internetsehat/profil-pengguna-internet-indonesia-

2014-riset-oleh-apjii-dan-puskakom-ui. [ 28 Februari 2017]. 

Abdillah, W., dan Hartono, J. (2015). Partial Least Square (PLS): Alternatif 

Structural Equation Modeling (SEM) dalam Penelitian Bisnis. Yogyakarta: 

CV. ANDI OFFSET. 

Al-Debei, M.M. (2015). Consumer Attitudes Towards Online Shopping: The Effect 

of Trust, Perceived Benefits, and Perceived Web Quality. Internet Research, 

Vol. 25 Iss 5 pp. 707 - 733. Retrieved from Emerald Insight. 

Aren, S., Guzel, M., Kabadayi, E., dan Alpkan, L. (2013). Factors Affecting 

Repurchase Intention to Shop at the Same Website. Social and Behavioral 

Sciences, No 99, pp. 536-544. Retrieved from Sciencedirect. 

Arslan, M., dan Zaman, R. (2014). Impact of Brand Image and Service Quality on 

Consumer Purchase Intention: A Study of Retail Store in Pakistan. Research 

on Humanities and Social Sciences, Vol. 4, No 22, pp. 98-105. Retrieved from 

IISTE. 

Bhaskoro, Avi Tejo. (2014). Kiprah Tokopedia Setelah Lima Tahun Berjibaku di 

Dunia Marketplace Online. [online]. https://dailysocial.id/post/tokopedia-

lima-tahun [2 April 2017]. 

Barnes, J,S., dan Vidgen, R.T. (2002). An Integrative Approach to The Assessment 

of E-Commerce. Journal of Electronic Commerce Research, Vol. 3, No 3, pp. 

114-127. Retrieved from Journal Ecommerce Research. 

-------------------------------------------------. (2003). Measuring Web site quality 

improvements: a case study of the forum on strategic management knowledge 

exchange. Industrial Management & Data Systems, Vol. 3, Iss 5, pp. 297-309. 

Retrieved from Emerald Insight. 

http://www.slideshare.net/internetsehat/profil-pengguna-internet-indonesia-2014-riset-oleh-apjii-dan-puskakom-ui
http://www.slideshare.net/internetsehat/profil-pengguna-internet-indonesia-2014-riset-oleh-apjii-dan-puskakom-ui
https://dailysocial.id/post/tokopedia-lima-tahun
https://dailysocial.id/post/tokopedia-lima-tahun


114 

 

Belanger, F., Hiller, J.S., dan Smith, W.J. (2002). Trustworthiness in electronic 

commerce: the role of privacy, security, and site attributes. Journal of 

Strategic Information Systems, Vol. 11, pp. 245-270. Retrieved from Elsevier. 

Castro, A.F.G, Moreira, M.R, dan Meneses, R,C. (2013). Exploring the Drivers of 

E-commerce through the Application of Structural Equation Modelling. 

Lecture Notes in Business Information Processing, 143:313-321. Retrieved 

from Researchgate. 

Chadwick, S.A. (2001). Communicating Trust in E-Commerce Interactions. 

Management Communication Quarterly, Vol. 14, No 4, pp. 655-658. 

Retrieved from Sage Publications. 

Chang, M., Pang, C., Tran, J.M., Liu, T.S., dan Yen, D.C. (2015). Exploring user 

acceptance of an e-hospital service: An empirical study in Taiwan. Computer 

Standards & Interfaces, Vol. 38, No 4, pp. 35-43. Retrieved from Science 

Direct. 

Chinomona, R. (2016). Brand Communication, Brand Image and Brand Trust as 

Antecedents of Brand Loyalty in Gauteng Province of South Africa. African 

Journal of Economic and Management, 7(1), 124-139. Retrieved from 

Emerald Insight Journal Database. 

Coelho, D.C., Meneses, R.F., dan Moreira, M.R.A.,. (2013). Factors Influencing 

Purchase Intention of Private Label Products: The Case of Smartphones. 

Lecture Notes in Business Information Processing. Retrieved from 

Researchgate. 

Dachlan, U. (2014). Panduan Lengkap Structural Equation Modelling Tingkat 

Dasar. Semarang: Lentera Ilmu. 

Davis, F.D., dan Bagozzi, R. (1989). User Acceptance of Computer Technology: A 

Comparison of Two Theoretical Models. Management Science, Vol. 35, No 

8, pp. 982-1003. Retrieved from Researchgate. 

---------------------. (1989). User Acceptance of Computer Technology: A 

Comparison of Two Theoretical Models. Management Science, Vol. 35, No 

8, pp. 982-1003. Retrieved from Researchgate. 



115 

 

---------------------. (2009). Measuring brand equity for logistics services. 

,International. Journal of Logistics Management, Vol. 20 No. 2, pp. 201-12. 

Retrieved from Emerald Insight. 

Dharmawan, Handy. (2016). Tokopedia Jadi Situs E-Commerce Nomor 1 di 

Indonesia.[online].https://m.tempo.co/read/news/2016/08/17/092796716/tok

opedia-jadi-situs-e-commerce-nomor-1-di-indonesia  [4 Februari 2017]. 

Editor. (2016). Profil Perusahaan Tokopedia dan Kisah Pendirinya. [online]. 

http://republikpos.com/2016/10/profil-perusahaan-tokopedia-dan-kisah-

pendirinya [4 Februari 2017].  

Editor. (2015). 2015, Pasar E-commerce Berpotensi Meningkat. [online]. 

https://www.apkomindo.id/index.php/logo/item/96-2015-pasar-e-commerce-

berpotensi-meningkat  [7 Maret 2017].  

Editor. (2016). Jack Ma in Indonesia Shows ‘Explosive’ Online Sales Growth. 

[online]. https://www.bloomberg.com/news/articles/2016-10-03/jack-ma-in-

indonesia-shows-explosive-online-sales-potential [7 Maret 2017].  

Eka, Randi. (2016). Survei: Masyarakat Indonesia Makin Selektif Berbelanja 

Berkat E-commerce. [online]. https://dailysocial.id/post/survei-masyarakat-

indonesia-makin-selektif-berbelanja-berkat-e-commerce  [7 Maret 2017].  

Fajrina, Hani Nur. (2014). Kisah Pendiri Tokopedia yang Sempat Diremehkan. 

[online]. http://www.cnnindonesia.com/teknologi/20141210165312-185-

17281/kisah-pendiri-tokopedia-yang-sempat-diremehkan  [4 Februari 2017].  

Freischlad, Nadine. (2015). Enam Masalah Utama yang Dihadapi Pemain E-

commerce Lokal dan Solusi yang Diharapkan dari Pemerintah. [online]. 

https://id.techinasia.com/solusi-rudiantara-pemerintah-kominfo-masalah-

ecommerce-indonesia [23 Maret 2017]. 

Ghozali, Imam, (2014). Structural Equation Modeling: Metode Alternatif Dengan 

Partial Least Square (PLS), Edisi 4. Semarang: Badan Penerbit Universitas 

Diponegoro. 

Goyette, I., Bergeron, J., dan Marticotte, F. (2010). e-WOM Scale: Word-of-Mouth 

Measurement Scale for e-Services Context. Canadian Journal of 

https://m.tempo.co/read/news/2016/08/17/092796716/tokopedia-jadi-situs-e-commerce-nomor-1-di-indonesia
https://m.tempo.co/read/news/2016/08/17/092796716/tokopedia-jadi-situs-e-commerce-nomor-1-di-indonesia
http://republikpos.com/2016/10/profil-perusahaan-tokopedia-dan-kisah-pendirinya
http://republikpos.com/2016/10/profil-perusahaan-tokopedia-dan-kisah-pendirinya
https://www.apkomindo.id/index.php/logo/item/96-2015-pasar-e-commerce-berpotensi-meningkat
https://www.apkomindo.id/index.php/logo/item/96-2015-pasar-e-commerce-berpotensi-meningkat
https://www.bloomberg.com/news/articles/2016-10-03/jack-ma-in-indonesia-shows-explosive-online-sales-potential
https://www.bloomberg.com/news/articles/2016-10-03/jack-ma-in-indonesia-shows-explosive-online-sales-potential
https://dailysocial.id/post/survei-masyarakat-indonesia-makin-selektif-berbelanja-berkat-e-commerce
https://dailysocial.id/post/survei-masyarakat-indonesia-makin-selektif-berbelanja-berkat-e-commerce
http://www.cnnindonesia.com/teknologi/20141210165312-185-17281/kisah-pendiri-tokopedia-yang-sempat-diremehkan
http://www.cnnindonesia.com/teknologi/20141210165312-185-17281/kisah-pendiri-tokopedia-yang-sempat-diremehkan
https://id.techinasia.com/solusi-rudiantara-pemerintah-kominfo-masalah-ecommerce-indonesia
https://id.techinasia.com/solusi-rudiantara-pemerintah-kominfo-masalah-ecommerce-indonesia


116 

 

Administrative Sciences, Vol. 27, pp. 5-23. Retrieved from Wiley 

Interscience. 

Hawkins, D., dan Mothersbaugh, D. (2010). Consumer Behaviour. America, New 

York: McGraw-Hill. 

Indonesia’s Digital Consumer Behavior Report 2016. (2016). Indonesia’s Digital 

Consumer Behavior Report 2016. Jakarta: Jakpat. 

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis, Konvergensi 

Teknologi Komunikasi dan Informasi. Bandung: PT. Refika Aditama. 

Jalilvand, M. R., dan Samiei, N. (2012). The effect of electronic word of mouth on 

brand image and purchase intention. Marketing Intelligence & Planning, Vol. 

30, Iss 4 pp. 460 - 476. Retrieved from Emerald Insight. 

Kamarulzaman, Y. (2011). E-consumer  behaviour:  Exploring  the  drivers  of  e-

shopping. European Journal of Social Sciences, Vol. 23, No 4, pp. 579-592. 

Retrieved from Researchgate. 

Kemp, Simon. (2017). Digital In 2017. [online]. 

https://wearesocial.com/blog/2017/01/digital-in-2017-global-overview  [23 

Maret 2017]. 

Kotler, P., dan Armstrong, G. (2012). Principles of Marketing (14th Ed). New 

Jersey: Prentice Hall. 

Kotler, P., dan Keller, K. L. (2013). Marketing Management. England: Pearson. 

---------------------------------. (2016). Marketing Management 15e. England: 

Pearson Education. 

Kramer, R.M (1999). TRUST AND DISTRUST IN ORGANIZATIONS: 

Emerging Perspectives, Enduring Questions.  Annual Review of Psychology, 

Vol. 50, No 1, pp. 569-595. Retrieved from Researchgate. 

Ladhari, R dan Michaud, M. (2015). eWOM  effects  on  hotel  booking  intentions,  

attitudes,  trust, and  website  perceptions. International Journal of Hospitality 

Management, Vol. 46, pp. 36-45. Retrieved from Science Direct. 

Laudon, K.C., dan Traver, C.G. (2012). E-commerce 2012 Business Technology 

Society 8th Edition. England: Pearson Education. 

Leonidio, U.C., Montezano, R.M.C., dan Carvalho, F.A. (2011). Evaluation of 

Perceived Quality of The Website of An Online Bookstore: An Empirical 

https://wearesocial.com/blog/2017/01/digital-in-2017-global-overview


117 

 

Application of The Barnes and Vidgen Model. Journal of Information 

Systems and Technology Management, Vol. 8, No 1, pp. 109-130. Retrieved 

from JISTEM-SciELO. 

Liu, M.T., Brock, J.L., Shi, G.C., Chu, R., dan  Tseng, T.H. (2013). Perceived 

benefits, perceived risk, and trust: Influences on consumers; group buying 

behavior. European Journal of Social Sciences, Vol. 25, No 2, pp. 225-248. 

Retrieved from Emerald Insight. 

Litvin, S.W., Goldsmith, R.E., dan Pan, B. (2008). Electronic word-of-mouth in 

hospitality and tourism management. Tourism Management, Vol. 29, pp. 458-

468. Retrieved from Science Direct. 

Mastel., dan APJII. (2016). Konklusi Survey Ekosistem DNA (Device, Network & 

Apps). Jakarta: Mastel & APJII. 

Meskaran, F., Ismail, Z., dan Shanmugam, B. (2013). Online Purchase Intention: 

Effects of Trust and Security Perception. Australian Journal of Basic and 

Applied Sciences, Vol. 7, No 6, pp. 307-315. Retrieved Semantic Scholar. 

Mosavi, S. A., dan Ghaedi, M. (2012). Role of Perceived Value in Explaining Trust 

and Repurchase Intention in E-Shopping. African Journal of Business 

Management, 6(14), 4910-4920. Retrieved from Academic Journals 

Database. 

Othman, A.K., Jailani, S.F.A., Kassim, E.S., dan Hamzah, M.I. (2013). The 

Influence of Supplier Characteristics, Customer Trust and Emotional 

Intelligence onPerceived Value and Satisfaction of Online Purchasing 

Behaviour. International Journal of Business and Management, Vol. 8, No 

24, pp. 37-47. Retrieved from CCSE Journals Online. 

Park, C.H., dan Kim, Y.G. (2003). A framework of dynamic CRM: linking 

marketing with information strategy. International Journal of Electronic 

Commerce, Vol. 7, No 3, pp. 101-134. Retrieved from Social Science 

Research Network. 

Pai,  F.-Y.,  &  Yeh, T.-M.  (2014). The  effects  of  information  sharing  and  

interactivity  on  the  intention  to  use  



118 

 

social  networking  websites.  Quality  &  Quantity,  48(4),  2191–2207.  Retrieved 

from Springer. 

Pavlou, P.A. (2003). Consumer Acceptance of Electronic Commerce: Integrating 

Trust and Risk with the Technology Acceptance Model. Busniness Process 

Management Journal, Vol. 9, Iss 6, pp. 652-671. Retrieved from Emerald 

Insight. 

Pratama, Aditya Hadi. (2016). Tokopedia dan Bukalapak Kini Miliki Lebih dari 1 

Juta Penjual. [online]. https://id.techinasia.com/tokopedia-dan-bukalapak-

siap-lawan-amazon-dan-alibaba    [2 April 2017].  

Priambada, Adjie. (2016). Tokopedia dan Traveloka adalah Startup Pengiklan TV 

Terbesar Tahun 2015. [online]. https://dailysocial.id/post/tokopedia-dan-

traveloka-adalah-startup-pengiklan-tv-terbesar-tahun-2015 [2 April 2017]. 

Putro, H. B., dan Haryanto, B. (2015). Factors Affecting Purchase Intention of 

Online Shopping in Zalora Indonesia. British Journal of Economics, 

Management & Trade, Vol. 9, No 1, pp. 1-12. Retrieved from Science 

Domain. 

Rangkuti, F. (2002). The Power of Brands: Teknik Mengelola Brand Equity dan 

Strategi Pengembangan Merek Analisis Kasus Dengan SPSS. Jakarta: PT. 

Gramedia Pustaka Utama. 

Ranganathan, C., dan Sanjeev, J. (2007). Examining Online Purchase Intentions in 

B2C E-Commerce: Testing an Integrated Model. Information Resources 

Management Journal, Vol. 20, No 4, pp. 48-64. Retrieved from IRMA 

International. 

Renny, S. G., dan Siringoringo, H. (2013). Perceived Usefulness, Ease of use, and 

Attitude Towards Online Shopping Usefulness Towards Online Airlines 

Ticket Purchase. Social and Behavioral Sciences, Vol. 81, pp. 212-216. 

Retrieved from Science Direct. 

Rozekhi, N. A., Hussin, S., dan Noor, M.A. (2014). Attributable Ecommerce 

toward Purchase Intention: Online Search of Food Product. The Standard 

International Journals Transcation on IFBM, Vol. 2, No 3, pp. 225-248. 

Retrieved from The SIJ. 

https://id.techinasia.com/tokopedia-dan-bukalapak-siap-lawan-amazon-dan-alibaba
https://id.techinasia.com/tokopedia-dan-bukalapak-siap-lawan-amazon-dan-alibaba
https://dailysocial.id/post/tokopedia-dan-traveloka-adalah-startup-pengiklan-tv-terbesar-tahun-2015
https://dailysocial.id/post/tokopedia-dan-traveloka-adalah-startup-pengiklan-tv-terbesar-tahun-2015


119 

 

Rufaidah, Poppy. (2012). Strategi Mengembangkan Brand Image. [online]. 

http://fe.unpad.ac.id/id/arsip-fakultas-ekonomi-unpad/opini/2269-strategi-

mengembangkan-brand-image     [3 Juli 2017].  

 

Sam, M. F. M. (2009). Website Quality And Consumer Online Purchase Intention 

Of Air Ticket. International Journal of Basic & Applied Sciences, Vol. 9, No 

10 pp. 20-25. Retrieved from IJENS. 

Sangadji, E. M., dan Sopiah. (2013). Perilaku Konsumen: Pendekatan Praktis 

Disertai Himpunan Jurnal Penelitian : Buku 1 (4th ed). Yogyakarta: ANDI. 

Sekaran, U. (2006). Research Methods For Business : Buku 1 (4th Ed). Jakarta: 

Salemba Empat. 

--------------. (2006). Research Methods For Business : Buku 2 (4th Ed). Jakarta: 

Salemba Empat. 

Sernovitz, A. (2006). Word Of Mouth Marketing – How Smart Companies Get 

People Talking. Chicago: Ibid. 

Sugiyono. (2010). Metodologi Penelitian Bisnis. Bandung: Alfabeta. 

------------. (2012). Metode Penelitian Kuantitatif, Kualitatif, dan Kombinasi 

(Mixed Methods). Bandung: Alfabeta. 

-----------. (2013). Metode Penelitian Manajemen: Pendekatan Kuantitaif, 

Kualitatif, Kombinasi, Penelitian Tindakan, Penelitian Evaluasi. Yogyakarta: 

CV. Alfa Beta 

-----------. (2014). Metode Penelitian Manajemen. Bandung: Alfabeta. 

Sunyoto, Danang. (2012). Konsep Dasar Riset Pemasaran dan Perilaku Konsumen. 

Yogyakarta: CAPS. 

Taniredja, T., dan Mustafidah, H. (2011). Penelitian Kuantitatif: Sebuah 

Pengantar. Bandung: Alfabeta. 

Tanuwijaya, William. (2011). Tokopedia Closes Series-B Investment from 

CyberAgent Ventures, Inc. [online]. 

https://www.tokopedia.com/blog/tokopedia-closes-series-b-investment-from-

cyberagent-ventures-inc/     [7 Maret 2017].  

Tanuwijaya, William. (2014). Alasan Tokopedia Menerima Investasi 100 juta USD 

dari SoftBank Internet and Media dan Sequoia. [online]. 

http://fe.unpad.ac.id/id/arsip-fakultas-ekonomi-unpad/opini/2269-strategi-mengembangkan-brand-image
http://fe.unpad.ac.id/id/arsip-fakultas-ekonomi-unpad/opini/2269-strategi-mengembangkan-brand-image
https://www.tokopedia.com/blog/tokopedia-closes-series-b-investment-from-cyberagent-ventures-inc/
https://www.tokopedia.com/blog/tokopedia-closes-series-b-investment-from-cyberagent-ventures-inc/


120 

 

https://www.tokopedia.com/blog/alasan-tokopedia-menerima-investasi-100-

juta-usd-dari-softbank-internet-and-media-dan-sequoia/     [10 April 2017].  

Tanuwijaya, William. (2015). Mengapa Tokopedia Gratis?. [online]. 

https://www.tokopedia.com/blog/mengapa-tokopedia-gratis/    [7 Maret 

2017].  

Thamizhvanan, A., dan Xavier, M.J. (2013). Determinants of customers' online 

purchase intention: an empirical study in India. Journal of Indian Business 

Research, Vol. 5, Iss 1 pp. 17 - 32. Retrieved from Emerald Insight. 

Tjiptono, F. (2011). Manajemen dan Strategi Merek. Yogyakarta: CV. ANDI 

OFFSET. 

---------------. (2014). Pemasaran Jasa: Prinsip, Penerapan, dan Penelitian. 

Yogyakarta: CV. ANDI OFFSET. 

Wang, L., Law, R., Guilet, B.D., Fong, D. (2014). Impact of hotel website quality 

on online booking intentions: Consumer trust in tourism and hospitality: A 

review of the literature. International Journal of Hospitality Management, 

Vol. 21, pp. 1 - 9. Retrieved from Science Direct. 

-------------------. (2015). Impact of hotel website quality on online booking 

intentions: eTrust as a mediator. International Journal of Hospitality 

Management, Vol. 47, pp. 108 - 115. Retrieved from Science Direct. 

Wen, C., Prybutok, V. R.., dan Xu, C. (2011). An Integrated Model For Customer 

Online Repurchase Intention. Journal of Computer Information Systems, 

52(1), 14-23.  

Wijaya, I.M. (2013). The Influence of Brand Image, Brand Personality, and Brand 

Awareness On Consumer Purchase Intention of Apple Smartphone. Jurnal 

EMBA, Vol. 1, no 4, pp. 1562-1570. Retrieved from E-Jurnal. 

Wijaya, Ketut Krisna. (2015). Berusia 6 Tahun, Apa Saja Pencapaian Tokopedia. 

[online]. https://id.techinasia.com/pencapaian-tokopedia-selama-6-tahun   [2 

April 2017].  

Zhang, Y. (2015). The Impact of Brand Image on Consumer Behavior: A Literature 

Review. Open Journal of Business and Management, Vol. 3, pp. 58-62. 

Retrieved from Scientific Research Publishing. 

https://www.tokopedia.com/blog/alasan-tokopedia-menerima-investasi-100-juta-usd-dari-softbank-internet-and-media-dan-sequoia/
https://www.tokopedia.com/blog/alasan-tokopedia-menerima-investasi-100-juta-usd-dari-softbank-internet-and-media-dan-sequoia/
https://www.tokopedia.com/blog/mengapa-tokopedia-gratis/
https://id.techinasia.com/pencapaian-tokopedia-selama-6-tahun


121 

 

Zikmund, W.G., Barry J. B., Jon C. C, dan Griffin, M. (2010). Business Research 

Methods. Canada: South-Western. 

 

 

 


