
128 

 

 REFERENCE  

About Telkom. (n.d.). Retrieved September 29, 2016, from 

http://www.telkom.co.id/en/tentang-telkom 

Asosiasi Penyelenggara Jasa Internet Indonesia. (2016). Retrieved 

November 20, 2016, from https://apjii.or.id/content/read/39/264/Survei-Internet-

APJII-2016  

Choy-Har Wong Garry Wei-Han Tan Siew-Phaik Loke Keng-Boon Ooi , 

(2014),"Mobile TV: a new form of entertainment?", Industrial Management & Data 

Systems, Vol. 114 Iss 7 pp. 1050 – 1067 

Cataluña, F., Jorge, Arenas., & Correa, P. (2015),"A comparison of the 

different versions of popular technology acceptance models", Kybernetes, Vol. 44 

Iss 5 pp. 788 - 805 

Ghozali, Nanang. (2012). Metode Penelitian Kuantitatif, Cetakan ke-1. 

Bandung: CV Pustaka Setia. 

Indrawati. (2015). Metodologi Penelitian Manajemen dan Bisnis: 

Konvergensi Teknologi Komunikasi dan Informasi. Bandung: Refika Aditama. 

Jun-Jie Hew Voon-Hsien Lee Keng-Boon Ooi June Wei , (2015),"What 

catalyses mobile apps usage intention: an empirical analysis", Industrial 

Management & Data Systems, Vol. 115 Iss 7 pp. 1269 -1291 

Khushbu Madan Rajan Yadav, (2016),"Behavioural intention to adopt 

mobile wallet: a developing country perspective", Journal of Indian Business 

Research, Vol. 8 Iss 3 pp. 227 – 244 

Kotler, Philip., And Keller, K.L. (2009). Marketing Management, 13th 

Edition, New Jersey: Prentice Hall 

Kotler, Philip., And Armstrong, Gary. (2011). Principles of Marketing 14th 

Edition, New Jersey: Prentice Hall 

Kotler, Philip., And Armstrong, Gary. (2008). Principles of Marketing 14th 

Edition, New Jersey: Prentice Hall 

Kotler, Philip., And Keller, K.L. (2016). Marketing Management, 14th 

Edition, New Jersey: Prentice Hall 



129 

 

 Kotler, Philip and Gary Armstrong. (2012). Prinsip-prinsipPemasaran. 

Edisi 13. Jilid 1. Jakarta: Erlangga.  

 Kurtz dan Clow. (1998). Service Marketing, New York : John Wiley & Sons 

Inc.  

Masa Depan Digital Home dengan Indonesia Digital Network | IndiHome 

Fiber | Internet Cepat. (2015, December 30). Retrieved October 5, 2016, from 

http://www.indihome.co.id/article/detail/masa-depan-digital-home-dengan-

indonesia-digital-network  

Nelson, E., & Dam, R. V. (2010, April). Telco 2015 Five telling years, four 

future scenarios. Telco 2015 Five Telling Years, Four Future Scenarios. 

Nisar, W. (2014, August). Exploring Intellectual Capital International 

Journal of Academic Research in Business and Social Sciences. Influences of 

Consumer Behavior: Research about Beverage Brands of Pakistan, 4(8), 137-146. 

doi:10.6007/IJARBSS/v4-i8/1080  

Ono, K. (2016). @TelkomIndonesia, ini alasan ribuan orang petisi 

IndiHome. @rudiantara_id. Retrieved October 23, 2016, from 

https://www.change.org/p/telkomindonesia-ini-alasan-ribuan-orang-petisi-

indihome-rudiantara-id  

 Prata, W., Moraes, A. D., & Quaresma, M. (2012). User’s demography and 

expectation regarding search, purchase and evaluation in mobile application store. 

Work: A Journal of Prevention, Assessment and Rehabilitation, 41(1), 1124-1311. 

Rani, P. (2014). Excellent Publishers. Factors Influencing Consumer 

Behaviour, 2(9), 52-61.  

Sedigheh Moghavvemi Noor Akma Mohd Salleh Craig Standing, 

(2016),"Entrepreneurs adoption of information system innovation", Internet 

Research, Vol. 26 Iss 5 pp. 1181 – 1208 

Statistics. (n.d.). Retrieved October 23, 2016, from 

https://www.itu.int/en/ITU-D/Statistics/Pages/stat/default.aspx  

Telkom IndiHome sudah Miliki Sejuta Pelanggan | IndiHome Fiber | 

Internet Cepat. (2015, December 21). Retrieved October 5, 2016, from 



130 

 

http://www.indihome.co.id/article/detail/telkom-indi-home-sudah-miliki-sejuta-

pelanggan  

Sarkane, E. G. (2009). ISSN 1822-6515 ECONOMICS & 

MANAGEMENT: 2009. 14. IMPACT OF TECHNOLOGY ADOPTION ON 

CONSUMER BEHAVIOUR, 381-387. 

Malthora, Naresh.K. (2010). Marketing Research 6th Edition, New Jersey: 

Prentice Hall 

Sekaran, Uma and Bougie, Roger. (2010). Research Methods for Business: 

A Skill Building Approach, Fifth Edition. United Kingdom: John Wiley & Sons 

Ltd. 

Sugiyono. (2012). Metode Penelitian Kuantitatif Kualitatif dan RD, 

Alfabeta 

Sunyoto, Danang. (2009). Analisis Regresi dan Uji Hipotesis. Yogyakarta: 

Medpres. 

Venkatesh, V., Thong, J. Y., & Xu, X. (2012). Consumer Acceptance and 

Use of Information Technology: Extendding the Unified Theory of Acceptance and 

Use of Technology, 36(1), 157-178. 

Yiwen Gao He Li Yan Luo, (2015),"An empirical study of wearable 

technology acceptance inhealthcare", Industrial Management & Data Systems, Vol. 

115 Iss 9 pp. 1704 – 1723 

Zikmund, William.G. (2010). Business Research Methods, South-Western 

Zikmund, G. W., Babin, B. J., Carr, J. C., and Griffin, Mitch. (2010). Business 

Research Methods, Eight Edition. Canada: South-Western, Cengage Learning 


	REFERENCE

