ABSTRACT

Social media has taken a vital in Marketing Communication nowadays, especially
instagram which becoming a one stop social media for its users to brand their self
personally. celebgram in one of instagram’s market product, being a celebgram
someone should have a strong Personal Brand which can be used to differ themself
from others, that fact led celebgram to build Personal Branding. the purpose of this
research is to find out Nadya Rosmania applied her Personal Branding as a
celebgram through her instagram account @Nadyarosmania. Nadya use her
speciality in fashion thus becoming an ambassador of Indonesia’s famous Fashion
brand product which is, Zalora. the method used in this research is Descriptive
Qualitative with Post-Positivism Paradigm, and reffered to Authentic Personal
Branding Criteria. The Result of the research showed that Nadya has Authenticity
and Integrity as a Celebgram, Consistency in creating contents on Instagram,
Experienced and Focus in the field, she also has relevance to the audience and
visibility in delivering message. Moreover, she also has a good bond and relationship
to the audience and is persistent in maintaining her Personal Brandingin that is built
based on who she really is.
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