DAFTAR ISI

Halaman Sampul

Lembar PENQESANEAN ..........cuoiiieiee e I
Lembar Pernyataan OriSiNalitas .........cccooveveiieniii i I
[ 1 W =T 0T -] - T USRS iii
ADSTIAK ..o Vi
N 0L = Tod TSR vii
D 1 =T L OSSR viii
Daftar GaMDA........coieiice e IX
D =T =7 o - USRI Xi
DAftar TADEL ... e Xi
BAB | PENDAHULUAN ... ..ottt 1
1.1 Latar Belakang.........cccoveieieiieiieiiiese e 1
1.2 FOKUS PENEIITIAN ....o.veeieciie e 5
1.3 1dentifikasi Masalah ..o 6
1.4 TUJUAN PENEIITIAN ......cciiiicieee et 6
1.5 Manfaat Penelitian..........cooveriieiieece e e 6
1.6 Tahapan PENEIITIAN .......ccooiiiiiiiiieeee e 7
1.7 JadWal PENEITIAN ......eivieiieieie e 8
BAB Il TINJAUAN PUSTAKA ...ttt nae e nae e 9
2.1 Penelitian TerdanUlU..........ccccooiiieiiieeie e 9
2.2 TINJAUAN PUSTAKA ....c.veiviiiviciecie ettt st sre e sre s 19
2.2.1 KOMUNTKASE ...vveveieiieiieeieeie sttt e e eneennees 19

2.2.2 KOMUNIKAST PEMASAIAN........ccoiieieieieie st 20

2.2.3 Bauran Komunikasi PEMASAran ............cccocverueiieesesieeneeseeieesneseseesenns 20

2.3 Kerangka PEmMIKITAN ........cooviiiiiiiieieee e 29
BAB 111l METODOLOGI PENELITIAN ...ooooiie e 30
3.1 Metode Penelitian .........c.ccveiieieieeie e 30
3.2 Paradigma Penelitian ............cooiiiiiiii i 29
3.3 Subjek dan Objek Penelitian ...........ccooveiiiiiiiiie e 32
3.3.1 Subjek Penelitian........cccooeiiiiiiiieiee e 32



3.3.2 Objek Penelitian .........ccoiiiiiiiiiieee e 33

3.4 DEfINIST KONSEP ...ttt bbbt 33
S5 UNITANAIISIS ... 33
3.6 Informan Penelitian ..........cccooiiiiiiiic e 34
3.7 Teknik Pengumpulan Data ............cccooueieiiiiiiiiiiseeeeee e 35
R 8 RO 1 o157 7 ] OSSPSR 35
372 WAWEANCAIE.....ccuveeieieiee st iee ettt n e 36
3.7.3 DOKUMENTAST ©..vvveeveerieiesie sttt sttt bbb 37

3.8 SUMDEE DA ....cvviveeieiiie ettt ettt nte e enes 37
3.9 Uji Keabsahan Data..........ccoiiiiiiiieieieiesie st 37
3.10 Teknik ANaliSiS DAlA ........ccceiiiiiieieierie e 38
3.10. L THANQUIASE....veceveceic et 38
BAB IV HASIL PENELITIAN DAN PEMBAHASAN.........ccccooiiiiinieiniesenen, 40
4.1 Deskripsi Identitas INfOrman ..........cccccovveii i 40
4.2 HaSil PENEIITIAN.......ooiiiieiiee e 43
4.2.1 Segmenting, Targeting, POSIIONING .........ccccorviinieieene e, 44
4.2.2 Product, Price, Place, Promotion ..........ccccocviiininnnnene e, 45
4.2.3 Bauran Komunikasi PEmMasaran ..........ccccoceeerenieeienenene s, 48
4.2.3.1 AQVEITISING ...veveiieiieieiee e 48

4.2.3.2 DIireCt Marketing........cccocererenineiinieiesese e 53

4.2.3.3 Interactive/ Internet Marketing ...........ccccovevvive i, 57

4.2.3.4 5aleS Promotion .........ccoceeeieneiiiisieeiesie e 47

4.2.3.5 Publicity/ public relations............ccccooevineniiniisee 64

4.2.3.6 Personal Selling ... 70

4.3 PEMDANGSAN ..ot 73
4.3. 1 AQVEITISING .ovieiieiieeiee st 73
4.3.2 DIreCt Marketing ........cccovuerveriniiieieie e 75
4.3.3 Interactive/ Internet Marketing..........ccocoovveninininiinese e, 77
4.3.4 SaleS PromMOLION ......ccuviiiiieieeie e e 78
4.3.5 Publicity/ Public Relation ...........cccoovviiiiiii e 79
4.3.6 Personal SElliNg ...t 81
BAB V KESIMPULAN DAN SARAN .....coiiiiieieiee e 83



5.1 SIMPUIAN ...t 83

5.2 SAFAN ...ttt bbbt b e b nreeere e 84
5.2.1 Bagi Perusanaan...........cccccevieieiieiieie e 84

5.2.2 Bagi KONSUMEN ......cciiiiieiiciece ettt 85

5.2.4 Bagi Peneliti SElanjutnya..........ccccoeiiiiiiniiiieieec e 85
DAFTAR PUSTAKA ..ottt ettt st na e 86
LAMPIRAN ...ttt et b e re e s e s et estesbesbesbesneeneeneeneenees 91



