Gambar 1.
Gambar 1.
Gambar 1.
Gambar 1.
Gambar 1.
Gambar 3.
Gambar 3.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.

Gambar 4.

DAFTAR GAMBAR

1 L.0QgO0 PEruSANAAN .......ccvveieeeieiieeie ettt 2
2 Struktur Organisasi One Eighty Coffee and MUSIC............cccevvrieiieennene. 3
3 Kota KUINEr FAVOTTE ..o 4
4 Jumlah Pengunjung Periode 2017 ........ccccoiiiiiiiiiiee e 7
5 Testimoni Pelanggan One Eighty Coffee and MUSIC...........ccccceevuviienenn 8
1 Tahapan Peneltian .........cccoeiiieiiniiiesiee e 34
2 Garis Kontinum Kriteria Interprestasi SKOI ..........cccccovveviiveiievveiee, 41
1 Karakteristik Responden Berdasarkan Jenis Kelamin ...........cccccocvenen. 46
2 Karakteristik Responden Berdasarkan Usia............ccccoeveveivieiicinennene, 47
3 Karakteristik Responden Berdasarkan Pekerjaan ...........cc.ccocvvoviienenn, 48
4 Posisi Faktor Service QUality ..........cccccvevviiieieiie i 51
5 Posis Faktor Product QUality ..o, 54
6 Posisi Faktor Menu DIVErSity ........ccccoeiieiiiiie i 56
7 POSISH FaKtor HYQIENe..........coviiiieieesee e 58
8 Posisi Faktor Convenience and LOCAtION ...........ccocereviineneincniciis 59
9 POSIST FAKEOr NOISE........oviiiiiiieiieieiese e 60
10 Posisi Faktor Service SPEEU..........ccovveiveiiiieiieie e 61
11 Posisi Faktor Price and Value............ccocooiiiiincneee 63
12 Posisi Faktor AIMOSPNEIE........ccoiiiiiiiiiieeeee e 63
13 Posisi Keseluruhan Faktor Kepuasan Pelanggan ............ccccccvevieenneee, 64



