
62 
 

DAFTAR PUSTAKA 

 

Ajzen, I. (1991). The theory of planned behaviour. Organizational Behaviour and 

Human Decision Processes, 50(2), 179–211. 

Alalwan, A. A., Dwivedi, Y., Rana, N. P., dan Williams, M. D. (2016). 

Consumeradoption of mobile banking in Jordan: Examining the role of 

usefulness, ease ofuse, perceived risk and self-efficacy. Journal of 

Enterprise InformationManagement, Vol 29, Iss. 1, 118-139. 

Alalwan, A. A., Dwivedi, Y. K., dan Rana, N. P. (2017). Factors influencing 

adoption of mobile banking by Jordanian bank customers: extending 

UTAUT2 with trust. International Journal of Information Management, 

37(3), 99–110. 

Almilia, L. S., dan Giarta, A. N. (2010). Perspektif Nasabah Perbankan atas 

Kehadiran SMS Banking dan WAP Banking sebagai Sistem Informasi 

Perbankan yang Bernilai Tambah, STIE PERBANAS Surabaya. 

APJII. (2014). Profil Pengguna Internet Indonesia 2014. Asosiasi Penyelengara 

Jasa Internet Indonesia [online], 1-56. Tersedia: 

http://puskakom.ui.ac.id/wp-content/uploads/2017/01/Survey-APJII-2014-

v2.pdf [25April 2018].  

APJII. (2016). Penetrasi & Perilaku Pengguna Internet Indonesia 2016. Asosiasi 

Penyelengara Jasa Internet Indonesia [online], 1-36. Tersedia: 

http://puskakom.ui.ac.id/wp-content/uploads/2017/01/Survey-APJII-2014-

v2.pdf [25April 2018].  

APJII. (2017). Penetrasi & Perilaku Pengguna Internet Indonesia 2017. Asosiasi 

Penyelengara Jasa Internet Indonesia [online], 1-39. Tersedia: 

https://apjii.or.id/content/read/39/342/Hasil-Survei-Penetrasi-dan-Perilaku-

Pengguna-Internet-Indonesia-2017 [25 April 2018]. 

AturDuit. (2017, 27 Juli). Jasa-Jasa dan Layanan Bank – Internet Banking, Mobile 

Banking, SMS Banking. AturDuit.com Pusat Pengetahuan [online], 

halaman 1. Tersedia: https://www.aturduit.com/articles/panduan-

perbankan/jasa-dan-layanan-bank/ [25 April 2018]. 

http://puskakom.ui.ac.id/wp-content/uploads/2017/01/Survey-APJII-2014-v2.pdf
http://puskakom.ui.ac.id/wp-content/uploads/2017/01/Survey-APJII-2014-v2.pdf
https://apjii.or.id/content/read/39/342/Hasil-Survei-Penetrasi-dan-Perilaku-Pengguna-Internet-Indonesia-2017%20%5b25
https://www.aturduit.com/articles/panduan-perbankan/jasa-dan-layanan-bank/
https://www.aturduit.com/articles/panduan-perbankan/jasa-dan-layanan-bank/


63 
 

Aziz, S. A., dan Idris, K. M. (2012). The determinants of tax e-filing among tax 

preparers in Malaysia. World Journal of Social Sciences, 2(3), 182–188. 

Baptista, G., dan Oliveira, T. (2017). Why so serious? Gamification impact in the 

acceptance of mobile banking services. Internet Research, Vol. 27, Iss. 1, 

118-139. 

CompetePulse. (2013). Mobile banking today: Highlights from #MCS2013. 

Compute Pulse [online], halaman 1. Tersedia: 

https://blog.compete.com/2013/06/12/mobile-banking-today-highlights-

from-mcs2013/. [25 April 2018]. 

Dailysocial. (2015, 6 Februari). MEF: Penggunaan Mobile Banking Capai 80% di 

Indonesia, Isu Kepercayaan Menjadi Masalah Terbesar. Dailysocial.id 

[online], halaman 1. Tersedia: https://dailysocial.id/post/mobile-banking-

indonesia [25 April 2018]. 

Davis, F. D., Bagozzi, R. P., dan Warshaw, P. R. (1989). User Acceptance of 

Computer Technology: A Comparison of Two Theoretical odels. 

Management Science, 35(8), 982–1003. 

Gefen, D., Karahanna, E., dan Straub, D. W. (2003). Trust and TAM in Online 

Shopping: An Integrated Model. MIS Quarterly, 27(1), 51–90. 

Gu, J. C., Lee, S. C., dan Suh, Y. H. (2009). Determinants of behavioral intention 

to mobile banking. Expert Systems with Applications, 36(9), 11605-11616. 

Hair, J. F., Black, W. C., Babin, B. J., dan Anderson, R. E. (2010). Multivariate 

Data Analysis. (7th edition). New Jersey: Pearson Education Inc. 

Hanafizadeh, P., Behboudi, M., Koshksaray, A. A., dan Tabar, M. J. S. (2014). 

Mobile-banking adoption by Iranian bank clients. Telematics and 

Informatics, 31(1), 62–78. 

Hew, J. J., Lee, V. H., Ooi, K. B., dan Wei, J. (2015). What Catalyses Mobile Apps 

Usage Intention: An Empirical Analysis. Industrial Management & Data 

System, Vol. 115, Iss. 7. 

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis. Bandung: PT Refika 

Aditama. 

https://dailysocial.id/post/mobile-banking-indonesia/
https://dailysocial.id/post/mobile-banking-indonesia/
https://dailysocial.id/post/mobile-banking-indonesia%20%5b25
https://dailysocial.id/post/mobile-banking-indonesia%20%5b25


64 
 

Katadata. (2017, 17 November). Berapa Jumlah Bank Umum Saat Ini?. 

Katadata.co.id [online], halaman 1. Tersedia: 

https://databoks.katadata.co.id/datapublish/2017/11/17/berapa-jumlah-

bank-umum-saat-ini [25 April 2018). 

Khan, M. Z., dan Khan, S. (2012). Internet versus Mobile Banking: A Study of 

Peshawar City. Journal of Internet banking and Commerce, Vol.17, No. 3. 

Kocaleva, M., Stojanovik, I., dan Zdravev, Z. (2013). UTAUT and its Application 

in an Educational Environment. Yearbook 2013-Faculty of Computer 

Science, 2(2), 95-102. 

Koksal, M. H. (2016). The Intentions of Lebanese Consumers to Adopt Mobile 

Banking. International Journal of Bank Marketing, Vol. 34, Iss. 3. 

Kurniawati, H. A., Winarno, W. A., dan Arif, A. (2017). Analisis Minat 

Penggunaan Mobile Banking Dengan Pendekatan Technology Acceptance 

Model (TAM) Yang Telah Dimodifikasi. e-Journal Ekonomi Bisnis dan 

Akuntansi, Vol. 4(1), 24-29. 

Laukkanen, T., Sinkkonen, S., Kivijärvi, M., dan Laukkanen, P. (2007). 

Innovationresistance Among Mature Consumers. The Journal of Consumer 

Marketing, 24(7), 419–427. 

Lee, M., McGoldrick, P. J., Keeling, K. A., dan Doherty, J. (2003). Using ZMET 

to Explorebarriers to the Adoption of 3G mobile banking services. 

International Journal ofRetail and Distribution Management, 31(6), 340–

348. 

Lin, H. F. (2011). An empirical investigation of mobile banking adoption: The 

Effect Of Innovation Attributes and Knowledge-Based Trust. International 

Journal ofInformation Management, 31(3), 252–260. 

Liputan6. (2018, 3 Maret). Jumlah Rekening Bank Naik 3,9 Juta pada Januari. 

Liputan 6 [online], halaman 1. Tersedia: 

https://www.liputan6.com/bisnis/read/3337649/jumlah-rekening-bank-

naik-39-juta-pada-januari [25 April 2018]. 

https://www.liputan6.com/bisnis/read/3337649/jumlah-rekening-bank-naik-39-juta-pada-januari%20%5b25


65 
 

Luo, X., Li, H., Zhang, J., dan Shim, J. P. (2010). Examining Multi-Dimensional 

Trust Andmultifaceted Risk in Initial Acceptance of Emerging 

Technologies: An Empiricalstudy of Mobile Banking Services. Decision 

Support Systems, 49(2), 222–234. 

Mardikanto. (2009). Sistem Penyuluhan Pertanian. Lembaga Pengembangan 

Pendidikan (LPP). Surakarta: UNS Press. 

Marhaeni, G. A. (2014). Analisis Perilaku Penggunaan Aplikasi Pesan Instan 

dengan Menggunakan Model Unified Theory of Acceptance and Use of 

Technology 2 di Kota Bandung. e-Proceeding of Management, Vol.1, No. 

3, 42-56. 

Miltgen, C. L., Popovič, A., dan Oliveira, T. (2013). Determinants of end-user 

acceptance of biometrics: Integrating the “Big 3” of technology acceptance 

with privacy context. Decision Support Systems, 56, 103–114. 

Moser, F. (2015). A Fashionable Concept or an Institutionalized Channel in Future 

Retail Banking? Analyzing Patterns in The Practical and Academic Mobile 

Banking Literature. International Journal of bank Marketing, Vol. 33 Iss. 2, 

162-177. 

OJK. (2015).  Otoritas Jasa Keuangan. Bijak Ber-eBanking. [online], 1-108. 

Tersedia: https://www.ojk.go.id/id/kanal/perbankan/berita-dan-

kegiatan/publikasi/Pages/OJK-Luncurkan-Buku-Bijak-Ber-eBanking.aspx 

[25April 2018]. 

Oye, N. D., Iahad, N. A., dan Rahim, N. A. (2014). The History of UTAUT Model 

and Its Impact on ICT Acceptance and Usage by Academicians. Education 

and Information Technologies, Vol. 19, No.1, 251-270. 

Purwanegara, M., Apriningsih, A., dan Andika, F. (2014). Snapshot on Indonesia 

Regulation in Mobile Internet Banking Users Attitudes. Procedia-Social 

and Behavioral Sciences, Vol 115, 147-155(147). 

Püschel, J., Mazzon, J. A., dan Hernandez, J. M. C. (2010). Mobile banking: 

Propositionof an integrated adoption intention framework. International 

Journal of BankMarketing, 28(5), 389–409. 

https://www.ojk.go.id/id/kanal/perbankan/berita-dan-kegiatan/publikasi/Pages/OJK-Luncurkan-Buku-Bijak-Ber-eBanking.aspx%20%20%5b25


66 
 

Ramdhani, A. B., Rachmawati, I., dan Prabowo, F. S. A. (2017). Pengaruh Adopsi 

Teknologi Layanan Uang Elektronik Telkomsel Cash Menggunakan 

Pendekatan UTAUT2. e-Proceeding of Management, Vol. 4, No.1, 53-61. 

Riquelme, H. E., dan Rios, R. E. (2010). The Moderating Effect of Gender in the 

Adoption of Mobile Banking. International Journal of Bank Marketing, 

28(5), 328–341. 

Rodriguez, T. E., dan Trujilo, E. C. (2014). Online purchasing tickets for low cost 

carriers: An application of the unified theory of acceptance and use of 

technology (UTAUT) model. Tourism Management, 43, 70-88. 

Sudaryono. (2017). Metodologi Penelitian. Jakarta: Raja Grafindo Persada. 

Sugiyono. (2017). Statistika Untuk Penelitian. Bandung: Alfabeta. 

Tan, E., dan Lau, J. L. (2016). Behavioural Intention To Adopt Mobile Banking 

Among The Millennial Generation. Young Consumers, Vol. 17, Iss. 1. 

Tarhini, A., El-Masri, M., Ali, M., dan Serrano, A. (2016). Extending the UTAUT 

model to understand the customers acceptance and use of internet banking 

in Lebanon: A structural equation tmodeling approach. Information 

Technology & People, 29(4), 830–849. 

Telkom University. (2018). Universitas Telkom [online]. Tersedia: 

http://baa.telkomuniversity.ac.id/ [4 Oktober 2018].  

Trojanowski, M., dan Kutak, J. (2017). The Impact of Moderators and Trust on 

Consumer’s Intention to Use a Mobile Phone for Purchases. Journal of 

Management and Business Administration, Vol. 25, No. 2, 91–116. 

Venkatesh, V., Morris, M., Davis, G., dan Davis, F. (2003). User Acceptance of 

Information Technology: Toward a Unified View. MIS Quarterly, 27(3), 

425–478. 

Venkatesh, V., Thong, J. Y. L., dan Xu, X. (2012). Consumer Acceptance and Use 

of Information Technology: Extending The Unified Theory Of Acceptance 

and Use Oftechnology. MIS Quarterly, 36(1), 157–178. 

Widodo, T. (2015). The effect of transformative IT capability on sustainable 

competitive advantage. 2015 3rd International Conference on Information 

and Communication Technology (ICoICT), IEEE, 352–357. 



67 
 

Widodo, T., Setiadjie, R. P., & Sary, F. P. (2017). Analysis of the e-commerce use 

behavior on music products. In Engineering Technology and 

Technopreneurship (ICE2T), 2017 International Conference on (pp. 1-6). 

IEEE. 

Zhou, T., Lu, Y., dan Wang, B. (2010). Integrating TTF and UTAUT to Explain 

Mobilebanking User Adoption. Computers in Human Behavior, 26(4), 760–

767. 

Zhou, T. (2011). An empirical examination of initial trust in Mobile banking. 

Internet Research, 21(5), 527–540. 


