
 

93 

 

6. DAFTAR PUSTAKA 

 

AMA. (2013). About AMA: Definition of Marketing. Dipetik 12 14, 2017, dari 

American Marketing Association: 

https://www.ama.org/AboutAMA/Pages/Definition-of-Marketing.aspx 

Bandyopadhyay, P. (2016). Best Practices of Campaign Management for a Telecom 

Operator. Journal of Telecommunication Systems Management, 5(135). 

Bayer, J. (2010). Customer segmentation in the telecommunications industry. 

https://link.springer.com/article/10.1057/dbm.2010.21. 

Berry, M. J., & Linoff, G. S. (2004). Data Mining Techniques For Marketing, Sales, 

and Customer Relationship Management. Canada: Wiley Publishing, Inc. 

Indianapolis, Indiana. 

Buttle, F., & Maklan, S. (2015). Customer Relationship Management: Concepts 

and Technologies. Routledge. 

Eriksson, P., & Kovalainen, A. (2015). Qualitative Methods in Business Research: 

A Practical Guide to Social Research. Sage. 

Estivill-Castro, & Vladimir. (2002). Why so many clustering algorithms — A 

Position Paper. ACM SIGKDD Explorations Newsletter, 65–75. 

Gartner. (2011). Gartner says solving ‘big data’ challenge involves more than just 

managing volumes of data. Newsroom Press Release. Diambil kembali dari 

www.gartner.com/newsroom/id/1731916 

Ghozali, I. (2013). Aplikasi Analisis Multivariate dengan Program SPSS (7 ed.). 

Semarang: Badan Penerbit Universitas Diponegoro. 

Grottrup, S., & Wendler, T. (2016). Data Mining with SPSS Modeler: Theory, 

Exercises and Solutions. Berlin: Springer International Publishing . 

Han, J., Pei, J., & Kamber, M. (2011). Data mining:concepts and techniques. 

Elsevier. 

Hawkins, D., & Mothersbaugh, D. (2010). Consumer Behavior: Building 

Marketing Strategy.11th edition. McGraw-Hill, Irwin. 

Indrawati. (2015). Metodologi Penelitian Manajemen dan Bisnis : Konvergensi 

Teknologi Komunikasi dan. Bandung: Refika Aditama. 

Indrawati. (2015). Metodologi Penelitian Manajemen dan Bisnis : Konvergensi 

Teknologi Komunikasi dan. Bandung: Refika Aditama. 

Jansen, S. M. (2007). Customer segmentation and customer profiling for a mobile 

telecommunications company based on usage behavior. A Vodafone Case 

Study. 

Kotler, P. (2003). Marketing Management. Prentice Hall, Evanston. 

Kotler, P., & Keller, K. L. (2016). Marketing Management 15e. England: Pearson 

Education Limited. 



 

94 

 

Kotler, P., Brown, L., Adam, S., & Armstrong, G. (2001). Marketing. Australia: 

Pearson Education Australia. 

Kotu, V., & Desphande, B. (2015). Predictive Analytic and Data Mining. Waltham, 

USA: Elsevier Inc. 

Kuncoro, M. (2013). Mudah Memahami dan Menganalisis Indikator (2 ed.). 

Yogyakarta: UPP STIM YKPN. 

Laney, D. (2001). 3D data management: Controlling data volume, velocity and 

variety. META Group Research Note, 6, 70. 

Lars Perner, P. (2017). Department of Marketing University of Southern California. 

Diambil kembali dari 

http://www.consumerpsychologist.com/cb_Introduction.html 

Lin, W.-C., Ke, S.-W., & Tsai , C.-F. (2017). Top 10 Data Mining Techniques in 

Business Application: A Brief Survey. Kybernetes, 46(7), 1158-1170. 

doi:10.1108/K-10-2016-0302 

Maimon, O., & Rokach, L. (2005). Data Mining and Knowledge Discovery 

Handbook. Secaucus, NJ, USA: Springer-Verlag New York, Inc. 

Maina , S. (2015). The Impact of Market Segmentation on the Sales Volume of a. 

European Journal of Business and Management, 7(11), 132. 

Masood, S., Ali, M., Arshad, F., Qamar, A., Kamal, A., & Rehman, A. (2013). 

Customer segmentation and analysis of a mobile telecommunication 

company of Pakistan using two phase clustering algorithm. Eighth 

International Conference on Digital Information Management (ICDIM 

2013). 

Min, H., Min, H., & Emam, A. (2002). A Data Mining Approach to Developing 

The Profile of Hotel Customers. International Journal of Contemporary 

Hospitality Management, 14(6), 274-285. 

doi:10.1108/09596110210436814 

Pega. (2012). Next Best Action Marketing: A Customer Centric Approach. Diambil 

kembali dari www.pega.com/system/files/resources/NBA-Marketing-

eBook-Jan2012.pdf 

Provost, F., & Fawcett, T. (2013). Data science and its relationship to big data and 

data-driven decision making. Big Data. 

Provost, F., & Fawcett, T. (2013). Data Science for Business. (M. L. Blanchette, 

Penyunt.) United States of America: O’Reilly Media, Inc., 1005 

Gravenstein Highway North, Sebastopol, CA 95472. 

Punch, K. F. (2013). Introduction to social research: Quantitative and qualitative 

approaches. Sage, 65. 

Rafalski, E. (2002). Using data mining/data repository methods to identify 

marketing opportunities in health care. Journal of Consumer Marketing, 

19(7), 607-613. doi:10.1108/07363760210451429 



 

95 

 

Rouse, M., Herbert, K., & Horwitz, L. (2017). Marketing Campaign Management. 

TechTarget. Diambil kembali dari 

http://searchcrm.techtarget.com/definition/Marketing-campaign-

management 

Russell, S., & Norvig, P. (3 ed., 2010). Artificial Intelligence A Modern Approach. 

Upper Saddle River, New Jersey 07458: Pearson Education, Inc. 

Schiffman, L., & Kanuk, L. (2007). Consumer Behavior, 9th Edition. New York: 

Pearson. 

Smith, W. (1956). Product differentiation and market segmentation as alternative 

marketing strategies. Journal of Marketing 21, 3–8. 

Solomon, M., Bamossy, G. J., & Askegaard, S. (2006). Consumer Behaviour: A 

European Perspective (3rd Edition). London: Prentice Hall. 

SpotRight. (2018, February 20). How to Increase Sales & Retention with 

Behavioral Segmentation. Diambil kembali dari SpotRight Web Site: 

http://spotright.com/2018/02/20/behavioral-segmentation/ 

Tan, P.-N., Steinbach, M., & V. Kumar. (2005). Introduction to Data Mining, (First 

Edition). Boston, MA, USA: Addison-Wesley Longman Publishing Co.Inc. 

TeleTech. (2016). Real-Time Marketing is Only the Beginning. Diambil kembali 

dari www.teletech.com/resources/articles/real-time-marketing-only-

beginning 

Telkom. (2016). Building Indonesian Digital Economy. 2016 Annual Report. 

Diambil kembali dari https://cdn.indonesia-

investments.com/bedrijfsprofiel/201/Telekomunikasi-Indonesia-Telkom-

Annual-Report-2016-Company-Profile-Indonesia-Investments.pdf 

Telkomsel. (2016). Vision, Mission & Corporate Value. Diambil kembali dari 

Corporate Website: http://www.telkomsel.com/visionmission 

Telkomsel, M. D. (2017). Monthly Management Report Periode Juli 2017. 

Telkomsel. 

Thomas, R. (2013). Big Data at the Speed of Business IBM Innovations for a new 

era. In: Proceedings of Vortrag auf dem IBM Management Forum. Berlin 

(Vol.15). 

Tsiptsis, K. K., & Chorianopoulos, A. (2011). Data mining techniques in CRM: 

inside customer segmentation. John Wiley & Sons. 

Vijay, P. (2015). Contextual Marketing 2.0 for Telcos is more than Marketing. 

Diambil kembali dari sandhill.com/article/contextual-marketing-2-0-for-

telcos-is-more-than-marketing 

Warner, R. (2016). Let’s Put Enterprise Marketing Technology Into Context. 

Diambil kembali dari Forrester: http://blogs.forrester.com/rusty_warner/16-

04-20-lets_put_enterprise_marketing_technology_into_context 

Wendler, T., & Grottup, S. (2016). Data Mining with SPSS Modeler. Berlin: 

Springer International. 



 

96 

 

Wiedmann, K. P., Buxel, H., & W. G. (2002). Customer profiling in e-commerce: 

methodological aspects and challenges. Journal of Database Marketing, 9 

(2), pp. 170-184. 

Wu, X., & Kumar, V. (2009). The Top Ten Algorithms in Data Mining. Chapman 

and Hall. 

Ziff, R. (1971). Psychographics for market segmentation. Journal of Advertising 

Research , 11 (1971), pp. 3-9. 

  


