DAFTAR ISI

LEMBAR JUDUL ..ottt
LEMBAR PENGESAHAN .....coooiiiiieirt ettt [
LEMBAR PERNYATAAN ...ttt I
KATA PENGANTAR ettt 11
ABSTRAK ..ottt ne s iv
DAFTAR ISI oo et Vi
DAFTAR TABEL ...ttt IX
DAFTAR GAMBAR ...ttt snee e X
BAB | ottt 1
PENDAHULUAN ..ottt 1
1.1 Latar Belakang ........ccccooiiiriiiiieesiec s 1
1.2 Identifikasi Masalah ..........ccoouviieiiiiiiie e 3
1.3 RUMUSAN MaSIAN .......oiviiiiiiiiiciee s 3
1.4 Tujuan Penelitian .........cccveiieiiiieie et 3
1.5 Manfaat Penelitian .........ccooveiiiieiiiece e 4
1.6 RUBNG LINGKUP ...cvitiitiitiiieieeee e 4
1.7 Metode Penelitian..........ccccveieiiiee e 5
1.7.1 Cara Pengumpulan Data...........ccceoeevieieiiieieeie e 5
1.7.2  Cara ANAlISIS .....ooeeiieiieie et 6
1.8 Kerangka Pemikiran..........ccccoeieiiieniiiiseeeee s 7
1.8.1 Pembabakan ..o 8
BAB 1.t 9
LANDASAN TEORI ...ooiiie ettt e 9
0 1] 01T 1 USROS 9
2.1.1 BAUIAN PrOMOSI ...c.ceviiiiiieitieieeieieie ettt 9
2.1.2 PEMASAIAN .....ooiiiiiieiiie ettt 10
2.2 PEIIKIANAN..... ..ottt 11
2.2.1 ANAliSA PrOUUK .......ccveiiiieiiee e 11
2.2.1.1 ANALISA SWOT ... nne s 11
2.2.2 Perilaku KONSUMEN .......ooiiiiiie e 12
2.2.2.1 Model Perilaku KONSUMEN.........ccooiiiiiiiiiiesieeee e 13



2.2.2.2 Faktor-faktor Yang Mempengaruhi Perilaku Konsumen................... 13

2.2.2.3 Tahap-tahap Dalam Proses Keputusan Pembelian..............cc.cccceeee. 13
2.2.2.4 Evaluasi Alternatif dan Keputusan Pembelian.............cccccooeeviiennenn 14
2.2.3 Analisis Target AUGIENS........cccoveieeie e 14
2.2.3. L A0 15
2.2.4 Strategi Kreatif ... 15
2.2.5 Cara Menemukan T0€ .........cooueieirieieie e 16
2.3 KOMUNTKAST .ttt bbb 16
2.8 IMIBAIA ..ttt sttt nreas 17
2.4.1 JeNiS-JeNIS MEAIA.......cciiiiiiiiieee e 17
2.4.2 Strategi Pemilinan Media...........ccccoveveiiiiiiie e 17
2.4.3 Intergrated Media..........cccoeiveiieiieie e 18
2.4.3.1 Media SOSIAL........ccoveiiiieiiee et 18
2.4.3.2 FUNgSI Media SOSIal ..o 18
2.4.3.3 Intensitas Pengguna Media Sosial.............cccooeviiieiieiiiie e 19
2.5 Teori Desain Komunikasi ViSUal ............ccocvviiiiiiiniene e 19
2.5. 1 CoPY TKIAN ... 19
2.5.2 TEON COPYWITTE ...ttt e 20
2.5.3 TN TIPOGrafi....ccveiviieiiiiiiieieiee e 20
2.5.4 TEONT HUSEIASI .cvvevveveiiecie ettt 22
2.5.5 TEOM WaAIMA ..c.oviieie ettt e 23
2.5.6 TEOI LAYOUL.....c.viiiiiiiiiiiiieiieeeeee ettt 24
BAB T oo 28
DATA dan ANALISIS......oiiiiececeese e 28
UL PIOAUK ..o e 28
B L L SEJANAN . 28
3.1.2 SPesifikasi Produk............cccoiiiiiiiiiiiesseee e 30
3.2 Permasalanan...........ccoooiiiiiiiiie s 35
3.3 Data Khalayak SASaran ...........cccceeiieiiieiie et see e see e 37
3.3. 1 DMOGIATT .cveviiieiieiete et 37
3.3 2 PSIKOGIafiS.....ccuiiiieiieieie e 39
3.3.3 GROGIATIS ..t s 39



3.3 4 ANALISA AOI .. 40

3.4 DA SEJENIS.....eiiiiiiieiieiete et 41
341 ANALISA SWOT ..o 41
3.4.2 PeranCangan SEJENIS.......cccuereerueiieeieeriesieseesieseesteeseesseesseeeesnee e eneenes 44
3.4.3 ANAlISA MALITKS ..o s 46
3.5 Data EMPITIK ..o 47
3.5.1 Kuesioner Target AUdIENS. ........ccoveivereiieieeie e e esee e e e sre e 47
3.5.2 ANALISIS DALA .....cvveuieieie it 51
3.5.3 KOMPELITOL ...t 56
BAB IV e —————————— 57
KONSEP dan HASIL PERANCANGAN ......cccooviiiiieneesese e 57
4.1 Perancangan Startegi Kreatif ............ccccocvieiiiii i 57
4.1.1 Strategi PrOMOST ...c..ooviiiiiiiiiiiiisiieie e 58
4.1.2 Strategi Kreatif........cccooiiiiiiieiee e 58
4.1.3 Strategi KOMUNIKASI.........cceciiiiiiciicc e 59
4.1.3.1 FaKta KUNCI ...ccvveiiiieieic e 59
4.1.3.2 Masalah Yang Dikomunikasikan ...........c.ccccoviiiininicninicee, 59
4.1.3.3 Tujuan KOMUNTKASE .......coveiuiiiiiiieieieiesie s 59
4.1.34Big I0BA ...cuiiiiiiieeeeie e 61
4.1.3.5 Profil Target Demografi.........cccccocveveiieiicieic e 61
4.1.3.6 Pendekatan Rasional dan Emosional .............cccoceveveiiiiiininninienen, 62
4.1.3.7 POSITIONING ...ttt 62
4.1.3.8 Respon Yang Diharapkan ..., 63
4.1.4 Strategi DESAIN ........coveieiieie et 63
0 55 Y/ o oo SRS PRPSPSR 63
4.1.4.2 Strategi Verbal ... 63
4.1.4.3 Srategi VISUAL ......ccoooviiiiiiiiiiiie e 63
4.1.5 RENCANA ACAIEA ...ccvveeniieiiieeiie ettt b e e et 64
4.1.6 KONSEP VISUAL .....ccuviiiiiiiiecie ettt 64
4.2 Strategi Media ViSual ..., 65
B.2.0 OGO 1ttt 65
4.2.2 ATENTION ..ttt st enes 65



B [ 01 (= (=) AT TR 66

A28 SBAICIN......eiiiieie ettt et 67
4,25 ACTION oottt 67
4,26 SNATE ..oeeiiei it s 69
BAB Ve —————————— 70
PENUTUP ...ttt e e e snrae e e e 70
5.1 KESIMPUIAN ..ot 70
0.2 SAIAN....eiiiiiiie e 70
LAMPIRAN L.ttt e e e nees 71
DAFTAR PUSTAKA Lottt e e e e snee e 74






