
 

INFLUENCES OF BRAND EQUITY TOWARDS CUSTOMER 

PURCHASE DECISION ON XL PASCABAYAR 

MINI THESIS 

Written by: 

GHIFARI RAMADHAN 

1401140457 

 

 

 

S1 INTERNATIONAL ICT BUSINESS 

FACULTY OF ECONOMICS AND BUSINESS 

TELKOM UNIVERSITY 

BANDUNG 

2019


