
116 

 

DAFTAR PUSTAKA 

 

Abimanyu, A. N. (2017). Penguatan Fundamental Sektor Keuangan dalam 

Mendukung Stabilitas Ekonomi. Jakarta: PT NAGAKUSUMA MEDIA 

KREATIF. 

ACTNews, R. (2018, November 25). Inspirasi Sumur Wakaf Ustman bin Affan. 

Retrieved from https://news.act.id/berita/inspirasi-wakaf-sumur-ustman-bin-

affan 

Ahmad, N. M. (2015). The Impact of Social Media Content Marketing (SMCM) 

towards. FIFTH INTERNATIONAL CONFERENCE ON MARKETING AND 

RETAILING (5TH INCOMaR) 2015 (p. 331). Malaysia: Elsevier B.V. 

Athoillah, M. (2014). Hukum Wakaf. Bandung: Rona Widya. 

Bicks, B. (2016). Retrieved 06 07, 2020, from All You Need to Know About Content 

Marketing vs. Traditional Marketing: https://ozcontent.com/blog/content-

marketing-vs-traditional-marketing/ 

BWI. (2016). Fenomena Wakaf di Indonesia. Jakarta: Badan Wakaf Indonesia. 

BWI. (2019). Retrieved from Sejarah Perkembangan Wakaf: 

https://www.bwi.go.id/sejarah-perkembangan-wakaf/ 

BWI. (2019). Sejarah Perkembangan Wakaf. Retrieved from 

https://www.bwi.go.id/sejarah-perkembangan-wakaf/ 

BWI. (n.d.). Sejarah Perkembangan Wakaf. Retrieved from 

https://www.bwi.go.id/sejarah-perkembangan-wakaf/ 

Christoph F. Breidbach, R. B. (2014). Beyond virtuality: from engagement platforms 

to engagement ecosystems. Emarld, 592-611. 

CMI. (2019, 02 4). Whati Is Content Marketing? Retrieved from 

https://contentmarketinginstitute.com/what-is-content-marketing/ 

Denning. (2016, November 30). Content Not Converting? Start with Your Buyer’s 

Journey. Retrieved from https://www.authorityfactory.net/buyer-journey/ 



117 

 

F.Prihatini, e. a. (2005). Hukum Islam Zakat dan Wakaf. Jakarta: Kerjasama Penerbit 

Papas Sinar Mentari dengan Badan Penerbit Fakultas Hukum Universitas 

Indonesia. 

Hazami, B. (2016, Juni). PERAN DAN APLIKASI WAKAF DALAM 

MEWUJUDKAN KESEJAHTERAAN UMAT DI INDONESIA. Analisis, p. 

175. 

Indonesia, B. W. (2016). Fenomena Wakaf di Indonesia. Jakarta: Badan Wakaf 

Indonesia. 

Jenkins, S. T. (2016). Why Facebook Reactions are good news for evaluating social 

media campaigns. Journal of Direct, Data and Digital Marketing Practice, 

156-158. 

KNKS. (2019, September). Menangkap Peluang Tren Wakaf Produkf. Retrieved from 

Optimalisasi Wakaf Produktif untuk Kesejahteraan Umat: 

https://knks.go.id/storage/upload/1569306459-

KNKS%20Edisi%20Keempat%20-%20September.pdf 

Kotler, P. K. (2019). Marketing 4.0. Jakarta: Gramedia. 

Michahelles, I. P. (2013). Online engagement factors on Facebook brand pages. Social 

Network Analysis and Mining, 843-861. 

Montells, L. (2020, 02 04). What is Instagram Engagement and How Can It Help You? 

Retrieved from https://metricool.com/what-is-instagram-engagement-and-

how-it-can-help-you/ 

Prihatini, F. (2005). Hukum Islam Zakat dan Wakaf. Jakarta: Kerjasama Penerbit Papas 

Sinar Mentari dengan Badan Penerbit Fakultas Hukum Universitas Indonesia. 

Resfa Fitri, H. P. (2018). Analisis Prioritas Solusi Permasalahan Pengelolaan Wakaf 

Produktif. Jurnal Al-Muzara’ah Vol. 6 No. 1, 42. 

Rowley, G. H. (2014). Business to Business Digital Content Marketing: Marketers’ 

Perceptions of Best Practice. Journal of Research in Interactive, 269-293. 

SIWAK. (2019, 01 24). Data Tanah Wakaf. Retrieved from 

http://siwak.kemenag.go.id/index.php 



118 

 

Susanto, H. (2016). Eksistensi dan Peran Ekonomis Harta Wakaf. Hunafa: Jurnal 

Studia Islamika , 317. 

Susanto, H. (2016). Eksistensi dan Peran Ekonomis Harta Wakaf. Hunafa: Jurnal 

Studia Islamika , 327-329. 

Van Doorn, J. K. (2010). Customer Engagement Behavior: Theoretical Foundations 

and Research Directions. Journal of Service Research, 253-266. 

 


