DAFTAR GAMBAR

Gambar 1.1 Kerangka penelitian. ..o 5
Gambar 2.1 Grafik Produxt Life CYCle........coviieiiiicieece e 11
Gambar 2.2 MOGEI AISAS ... s 13
Gambar 2.3 Contoh ManusCript grid ........cccceveiieiiiieieee e 20
Gambar 2.4 Contoh ColuMN Grid.......ccooiiiiiiiiiieee s 20
Gambar 2.5 Contoh ModUular grid............cocooeiiiiiieiie s 21
Gambar 2.6 Contoh Hierarchical grid............cccooveviiiiiieie e 21
Gambar 3.1 Logo Serambi BOtani ..........c.cccvovieiiiiiiiciicce e 23
Gambar 3.2 Website Serambi BOtani..........ccccevieriiiiiieiice e 32
Gambar 3.3 Instagram Serambi BOtani..........cocooviieieiiieniineee s 32
Gambar 3.5 offline store Serambi BOtani ...........ccocevereriniiiiiniseeee s 33
Gambar 3.6 Diagram Responden tentang kesehatan............c.ccccoocveveieeii e cicieeenn, 35
Gambar 3.7 Diagram penerapan hidup sehat di masa Covid-19.........ccccccocvvverrrnnnne. 35
Gambar 3.8 Diagram pengaruh imun tubuh terhadap Covid-19.........cccccovvvveinennnne 36
Gambar 3.9 Tentang seberapa sering mengkonsumsi produk kesehatan.................... 36
Gambar 3.10 Diagram Jenis Produk Kesehatan............cccccocveveiviiiciecce e 37
Gambar 3.11 Diagram kesadaran merek Serambi Botani..........cccoocvvvverviinineninennnnn 37
Gambar 3.12 Pengetahuan Responden terhadap Media Promosi Serambi Botani ..... 38
Gambar 3.13 Kuesioner Ketertarikan Responden terhadap Serambi Botani.............. 38
Gambar 3.14 Media Informasi yang paling sering digunakan..............ccccccccevevieennenn. 39
Gambar 3.15 Kuesioner Media Promosi yang paling efektif............cccoooneniiinnne. 39
Gambar 3.16 LOgO HNI ..o s 40
Gambar 3.17 WebSite HN.........coooiiiiieiiee e e 41
Gambar 3.19 Facebook HNI .........oooii e 42
Gambar 3.18 Aplikasi HNI di PlayStOre ..........ccccviiiiieniniieseseseeeee s 42
Gambar 3.20 TWILtEr HNT ......ocoviiieeee e 43
Gambar 3.21 Instagram HNI..........ccooiiiiiiiic e 43
Gambar 3.22 YOUtUDE HNT .....c.ooiiiiie e 44


file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900812
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900813
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900814
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900815
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900816
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900817
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900818
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900819
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900820
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900821
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900822
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900823
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900824
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900825
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900826
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900827
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900828
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900829
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900830
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900831
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900832
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900833
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900834
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900835
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900836
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900837
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900838
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900839

Gambar 3.23 LOg0 HErDANA .........cviiiieiiee s 44

Gambar 3.24 Instagram Herbana ... 45
Gambar 3.25 Facebook Herbana..........coccoviiiiiiiiieie s 45
Gambar 3.26 Insight Instagram Serambi Botani Official ...............ccccoevviiiiiiincnn, 47
Gambar 4. 1 Referensi DESAIN ........c.ouiniiiii e 56

Xi


file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900840
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900841
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900842
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62900843
file:///F:/Nopull/KULIAH/TA/TA/Perancangan%20Promosi%20Media%20Sosial%20Pada%20Produk%20Serambi%20Botani%20Di%20Masa%20Pandemi%20Covid-19.docx%23_Toc62903758

