
xiii 
 

Daftar Tabel 
Tabel 1.1 Waktu Penelitian……………………………………………..8 

Tabel 2.1  Aaker’s Costumers-Based Brand Equity Framework...............14 

Tabel 2.2.  Keller’s Costumer-Based Brand Equity Pyramid.....................15 

Tabel 2.4.  Kerangka Pemikiran..................................................................20 

Tabel 2.3. Penelitian Terdahulu...................................................................22 

Tabel 3.1.  Unit analisis..............................................................................23 

 


