DAFTAR GAMBAR

Gambar I. 1 Grafik Kontribusi Ekonomi Kreatif Menurut Subsektor ........................ 15
Gambar L. 2 Jumlah Followers Instagram. .............cccoevvieriienieniieiiienieee e 17
Gambar II. 1Business Model Canvas..........cooueiiieiieiiiiiiienieeie e 22
Gambar I1. 2 SWOT ..ottt et 26
Gambar II. 3 Bisnis Model Lingkungan.............ccccoecvereiiieeiieeiiiecieecee e 28
Gambar III. IModel Konseptual ...........coooieiiiiiiiiiieiieeieeeee e 30
Gambar III. 2 Sistematika Penelitian ..........c.ccoooeiiiiiiiiiiiieeeeee, 32
Gambar III. 3 Sistematika Penelitian (Lanjutan) ...........ccceeeeeeviierienieeneenieeieeeeee. 33
Gambar IV.1 Instagram Distro RIChMONKEY ..........ccceveviiieiieeiiiiiciiecieecee e, 40
Gambar IV. 2 Bisnis Model Cnvas EKSIiStING .........cccocuveriieniieiiieiieeieeeeeeeie e 44
Gambar IV.3 Customer Profile Perusahaan .............ccccooiiiiiiiiiiiniiiiccee, 47
Gambar IV.4 Analisis Lingkungan BiSnis ...........ccccueeviiiiiieniieniieiieeieeeeeee e 54
Gambar V. 1 Matriks SWOT variabel Value Proposition ...........ccccceeeveeeeieencneeennnen. 72
Gambar V. 2 Matriks SWOT variabel Cost and Revenue ............ccocceeevveeiieniieinenen. 76
Gambar V. 3 Matriks SWOT variabel Infrastructue...........cccooceeviiniiiiiniinicinne. 79
Gambar V. 4 Matriks SWOT variabel Customer Interface...........ccccceevvereiiiniiennnnnne. 82
Gambar V. 5 Value Proposition Canvas ...........ccccceeeeereeieeenieesiiieesreeeeeee e esveeeenens 86
Gambar V. 6 Fit Customer Profile with Value Map .........cccccoevieriiniieiiiiieieeeeee, 89
Gambar V. 7 Bisnis Model Usulan ............ccoooiiiiiiiiiiiiieeeeeeeee e 90

Xii



