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Batam icity iis ia istrategically ilocated icity, iwith imany ibeach itourism 

idestinations. iBeach itourism iis istill ia ifavorite ifor itourists iwho iwant ito itake 

ia ivacation. iTanjung iPinggir iBeach iis ione iof ithe itourist idestinations ifor 

iresidents iof iBatam iCity. iHowever, ithe itourist iattraction iof iTanjung iPinggir 

iBatam iBeach iis inot iyet iknown iby itourists, ithere iis ino iapplication iof 

icorporate iidentity, iand ithe ineed ito iincrease iand imaximize ithe iuse iof 

ipromotional imedia ifor iTanjung iPinggir iBeach iBatam. iThere ineeds ito ibe 

ian iidentity iand ipromotional imedia ithat iaims ito iincrease ivisitors iand imake 

ithe iname iTanjung iPinggir iBeach iBatam imore iwidely iknown iby ithe ipublic. 

iThe imethod iused iin idata icollection iis iobservation, iinterviews, 

iquestionnaires, iand ianalyzed iusing ia icomparison imatrix. iThis idesign iis 

ifocused ion ivisualization ielements iof imedia iwhich iinclude ilogos, istationery, 

ibillboards, iand iother isupporting imedia. iWith ithe iexistence iof ia icompany 

iidentity iand iappropriate ipromotional imedia, iit iis ihoped ithat iit iwill iincrease 

ithe itarget iaudience iand imake ithe iname iof iTanjung iPinggir iBeach imore 

iwidely iknown. 
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