INFLUENCE OF PROMOTION VIA INSTAGRAM ON PURCHASE
DECISION (A Study on Warunk Upnormal Followers)
MINI THESIS

Proposed as one of the requirements to obtain a Bachelor's Degree
from the International ICT Business Study Program

Arranged by:

Renaldi Sukma Kusuma Wijaya
1401174524

Telkom

University

INTERNATIONAL ICT BUSINESS
FACULTY OF ECONOMICS AND BUSINESS
TELKOM UNIVERSITY
2021



