DAFTAR PUSTAKA

Alasadi, S. A., & Bhaya, W. S. (2017). Review of data preprocessing techniques in
data mining. Journal of Engineering and Applied Sciences, 12(16), 4102-4107.
https://doi.org/10.3923/jeasci.2017.4102.4107

Albi, A., & Johan, S. (2018). Metodologi penelitian kualitatif - Albi Anggito, Johan
Setiawan - Google Books.
https://books.google.co.id/books?hl=en&Ir=&id=59V8DWAAQBAJ&oi=fnd&p
g=PP1&dg=metode+penelitian+kualitatif&ots=5HcznwarEu&sig=7DMUxgOdz
mWYyIzLRY XjoLpJnAcw&redir_esc=y#v=onepage&qg=metode penelitian
kualitatif&f=false

Aljafari, A. (2016). Apple Inc. Industry Analysis - Business Policy and Strategy. 7(3),
406-441.

Allahyari, M., Pouriyeh, S., Assefi, M., Safaei, S., Trippe, E. D., Gutierrez, J. B., &
Kochut, K. (2017). A Brief Survey of Text Mining: Classification, Clustering and
Extraction Techniques. 13. http://en.wikipedia.org/wiki/Statistics

Anggraini, E. (2020). Latent Dirichlet Allocation untuk Pemodelan Topik Abstrak
Dokumen Skripsi. 84.

Apple. (2020). iOS 14 . https://www.apple.com/newsroom/2020/09/i0s-14-is-

available-today/
Apple. (2021). iOS 15 . https://www.apple.com/ios/ios-15/

Applelnsider. (2021). Apple tops Interbrand’s best brands list for ninth consecutive
year | Applelnsider. https://appleinsider.com/articles/21/10/21/apple-tops-

interbrands-best-brands-list-for-ninth-consecutive-year

Bahng, J., & Lee, C. H. (2020). Topic modeling for analyzing patients’ perceptions

and concerns of hearing loss on social g&a sites: Incorporating patients’

57



perspective. International Journal of Environmental Research and Public
Health, 17(17), 1-14. https://doi.org/10.3390/ijerph17176209

Bastani, K., Namavari, H., & Shaffer, J. (2019). Latent Dirichlet allocation (LDA) for
topic modeling of the CFPB consumer complaints. Expert Systems with
Applications, 127, 256-271. https://doi.org/10.1016/j.eswa.2019.03.001

Blei, D. M., Ng, A. Y., & Edu, J. B. (2003). Latent Dirichlet Allocation Michael I.
Jordan. Journal of Machine Learning Research, 3, 993-1022.

Chaffey, C. (2019). Digital Marketing - Dave Chaffey, Fiona Ellis-Chadwick -
Google Books. https://books.google.co.id/books?hl=en&Ir=&id=-
1lyGDWAAQBAJ&0i=fnd&pg=PT17&dqg=digital+marketing&ots=XiSp9VoK5
1&sig=7n43pC-
DwYmka7btqyXqCAIEONI&redir_esc=y#v=onepage&q=digital
marketing&f=false

Clarke, T., & Boersma, M. (2017). The Governance of Global Value Chains:
Unresolved Human Rights, Environmental and Ethical Dilemmas in the Apple
Supply Chain. Journal of Business Ethics, 143. https://doi.org/10.1007/s10551-
015-2781-3

cnn indonesia. (2021). Riset: Warga RI Juara Belanja Online Meski Internet Lambat
- Halaman 2. https://www.cnnindonesia.com/teknologi/20210224134753-206-

610348/riset-warga-ri-juara-belanja-online-meski-internet-lambat/2

El Alaoui, 1., Gahi, Y., Messoussi, R., Chaabi, Y., Todoskoff, A., & Kobi, A. (2018).
A novel adaptable approach for sentiment analysis on big social data. Journal of
Big Data, 5(1). https://doi.org/10.1186/s40537-018-0120-0

Ernawati, N., & Noersanti, L. (2020). Pengaruh Persepsi Manfaat , Kemudahan. 1—
15.

58



Favaretto, M., de Clercq, E., Schneble, C. O., & Elger, B. S. (2020). What is your
definition of Big Data? Researchers’ understanding of the phenomenon of the

decade. PLoS ONE, 15(2), 1-20. https://doi.org/10.1371/journal.pone.0228987

Febriansyach, M. A. N., Rashif, F., Nirvana, G. I. P., & Rakhmawati, N. A. (2021).
Implementasi LDA untuk Pengelompokan Topik Tweet Akun Bot Twitter
bertagar #covid-19. CoglTo Smart Journal, 7(1), 170.
https://doi.org/10.31154/cogito.v7i1.299.170-181

Firmansyah, A. (2019). Pemasaran: Dasar dan Konsep - Dr. M. Anang Firmansyah,
SE., MM. - Google Books.
https://books.google.co.id/books?hl=en&Ir=&id=EbWeDwAAQBAJ&oi=fnd&p
g=PR10&dg=pemasaran+adalah&ots=4EAc6cbplL&sig=jN3dg50nQJ7g-
n8jvCdelhzptHY &redir_esc=y#v=onepage&g=pemasaran adalah&f=false

Ghani, N. A., Hamid, S., Targio Hashem, I. A., & Ahmed, E. (2019). Social media
big data analytics: A survey. Computers in Human Behavior, 101, 417-428.
https://doi.org/10.1016/J.CHB.2018.08.039

Gurcan, F., & Cagiltay, N. E. (2019). Big Data Software Engineering: Analysis of
Knowledge Domains and Skill Sets Using LDA-Based Topic Modeling. IEEE
Access, 7, 82541-82552. https://doi.org/10.1109/ACCESS.2019.2924075

Hadi, S. (2016). MAKALAH SISTEM OPERASI 10S . https://adoc.pub/makalah-

sistem-operasi-ios.html

Halliday, S. V. (2016). User-generated content about brands: Understanding its
creators and consumers. Journal of Business Research, 69(1), 137-144.
https://doi.org/10.1016/j.jbusres.2015.07.027

Irwansyah, Y. (2018). Augmented Reality (AR) Technology on The Android
Operating System in Chemistry Learning You may also like.
https://doi.org/10.1088/1757-899X/288/1/012068

59



Jelodar, H., Wang, Y., Yuan, C., Feng, X,, Jiang, X., Li, Y., & Zhao, L. (2019).
Latent Dirichlet allocation (LDA) and topic modeling: models, applications, a
survey. Multimedia Tools and Applications, 78(11), 15169-15211.
https://doi.org/10.1007/s11042-018-6894-4

Jeong, B., Yoon, J., & Lee, J. M. (2019). Social media mining for product planning:
A product opportunity mining approach based on topic modeling and sentiment
analysis. International Journal of Information Management, 48(September
2017), 280-290. https://doi.org/10.1016/}.ijinfomgt.2017.09.009

Kannan, P. K., & Li, H. “Alice.” (2017). Digital marketing: A framework, review and
research agenda. International Journal of Research in Marketing, 34(1), 22-45.
https://doi.org/10.1016/j.ijresmar.2016.11.006

Kaushik, A., & Naithani, S. (2016). A Comprehensive Study of Text Mining
Approach. IJCSNS International Journal of Computer Science and Network
Security, 16(2), 69-76.

Kesmodel, U. S. (2018). Cross-sectional studies — what are they good for? Acta
Obstetricia et Gynecologica Scandinavica, 97(4), 388-393.
https://doi.org/10.1111/a0gs.13331

Kherwa, P., & Bansal, P. (2019). Topic Modeling: A Comprehensive Review EAI
Endorsed Transactions on Scalable Information Systems. EAl Endorsed

Transactions on Scalable Information Systems, 7(24), 1-16.

Kim, S. G., & Kang, J. (2018). Analyzing the discriminative attributes of products
using text mining focused on cosmetic reviews. Information Processing &
Management, 54(6), 938-957. https://doi.org/10.1016/J.1IPM.2018.06.003

Kumar, B. (2016). Analyzing Twitter sentiments through big data | IEEE Conference
Publication | IEEE Xplore. IEEE.
https://ieeexplore.ieee.org/abstract/document/7724739

60



Kurniasari, T. K., Maharani, W., & Husen, J. H. (2020). Analisis Media Sosial
Twitter untuk Mengetahui Pengguna Berpengaruh pada Portal Berita di
Indonesia dengan Metode TSIM ( Topic-based Social Influence Measurment )
Pendahuluan. 7(3), 10043-10060.

MacRumors. (2020). iOS 14: Everything you need to know.

https://www.macrumors.com/roundup/ios-14/

MacRumors. (2021). iOS 15: New Features - Everything You Need to Know.

https://www.macrumors.com/roundup/ios-15/

Mahendrajaya, R., Buntoro, G. A., & Setyawan, M. B. (2019). Analisis Sentimen
Pengguna Gopay Menggunakan Metode Lexicon Based Dan Support Vector
Machine. Komputek, 3(2), 52. https://doi.org/10.24269/jkt.v3i2.270

Meithiana, 1. (2019). PEMASARAN DAN KEPUASAN PELANGGAN: pemasaran

dan kepuasan pelanggan - Dr. Meithiana Indrasari - Google Books.

https://books.google.co.id/books?hl=en&Ir=&id=PYfCDWAAQBAJ&oi=fnd&p
g=PR3&dg=pemasaran+adalah&ots=mb6fLOpx8h&sig=xEvbrj5UIEg1B7jall

BWgXCOVs&redir_esc=y#v=onepage&g=pemasaran adalah&f=false

Nurlayli, A., & Nasichuddin, M. A. (2019). Topik Modeling Penelitian Dosen Jptei

Uny Pada Google Scholar Menggunakan Latent Dirichlet Allocation. Elinvo
(Electronics, Informatics, and Vocational Education), 4(2), 154-161.
https://doi.org/10.21831/elinvo.v4i2.28254

Patrutiu-Baltes, L. (2016). Inbound Marketing - the most important digital marketing

strategy. Bulletin of the Transilvania University of Brasov, 9(Inbound
Marketing-the most important digital marketing strategy), 61-68.

Perdana, R. S., & Fauzi, M. A. (2017). Analisis Sentimen Tingkat Kepuasan
Pengguna Penyedia Layanan Telekomunikasi Seluler Indonesia Pada Twitter

dengan Metode Support Vector Machine dan Lexicon Based Features Twitter

61



event detection View project Human Detection and Tracking View project.
Jurnal Pengembangan Teknologi Informasi Dan Iimu Komputer,
1(12)(October), 1725-1732.
https://www.researchgate.net/publication/320234928

Prasasti, Q. A., Ramantoko, G., & Nurhazizah, E. (2021). ANALISIS SENTIMEN
MASYARAKAT TERHADAP ULASAN iOS 14 BERDASARKAN OPINI
PENGGUN TWITTER MENGGUNAKAN NAIVE BAYES CLASSIFIER
SENTIMENT ANALYSIS OF 10S 14 COMMUNITY REVIEW BASED ON
TWITTER USER OPINION USING NAIVE BAYES CLASSIFIER ). 8(4), 3085
3094.

Pugsee, P., Sombatsri, P., & Juntiwakul, R. (2017). Satisfactory analysis for cosmetic
product review comments. ACM International Conference Proceeding Series,
Part F1287, 0-5. https://doi.org/10.1145/3089871.3089890

Rachman, F. F., & Pramana, S. (2020). Analisis Sentimen Pro dan Kontra
Masyarakat Indonesia tentang Vaksin COVID-19 pada Media Sosial Twitter.
Indonesian of Health Information Management Journal (INOHIM), 8(2), 100-
109. https://doi.org/10.47007/INOHIM.V812.223

Ratnadi, N. M. D., & Widanaputra, A. A. G. P. (2019). Pengaruh Persepsi Kegunaan,
Kemudahan Penggunaan dan Norma Subyektif pada Minat Berperilaku
Penggunaan E-Billing. Jurnal llmiah Akuntansi Dan Bisnis, 14(2), 169.
https://doi.org/10.24843/jiab.2019.v14.i02.p03

Roma, P., & Aloini, D. (2019). How does brand-related user-generated content differ
across social media? Evidence reloaded. Journal of Business Research,
96(February 2018), 322-339. https://doi.org/10.1016/j.jbusres.2018.11.055

Rosyad, S., & Harsono, M. (2021). Pentingnya Perceived Usefulness Dan Perceived
Ease of Use : Dalam Teknologi Informasi. 5, 86-92.

62



Rukajat, A. (2018). Pendekatan Penelitian Kuantitatif: Quantitative Research
Approach. x, 160 him.
https://books.google.com/books/about/Pendekatan_Penelitian_Kuantitatif _Quant
i.htmlI?id=1pWEDwWAAQBAJ

Schlegelmilch, B. B. (2016). Global Supply Chains and Distribution Networks BT -
Global Marketing Strategy: An Executive Digest. https://doi.org/10.1007/978-3-
319-26279-6 7

Servera-Franceés, D., & Piqueras-Tomas, L. (2019). The effects of corporate social
responsibility on consumer loyalty through consumer perceived value. Economic
Research-Ekonomska Istrazivanja , 32(1), 66—84.
https://doi.org/10.1080/1331677X.2018.1547202

Shaw, N., & Sergueeva, K. (2019). The non-monetary benefits of mobile commerce:
Extending UTAUT2 with perceived value. International Journal of Information
Management, 45(October 2018), 44-55.
https://doi.org/10.1016/j.ijinfomgt.2018.10.024

Siburian, R. M. (2021). THE DIFFERENCE OF loS AND ANDROID USAGE.
XXVII, 1057-1062.

Singgalen, Y. A. (2021). Analisis Sentimen dan Pemodelan Topik dalam Optimalisasi
Pemasaran Destinasi Pariwisata Prioritas di Indonesia. 4(1), 459-470.

Sinha, S. K., & Verma, P. (2020). Impact of sales Promotion’s benefits on perceived
value: Does product category moderate the results? Journal of Retailing and
Consumer Services, 52(November 2018), 101887.
https://doi.org/10.1016/j.jretconser.2019.101887

Soutar, S. (2001). Consumer perceived value: The development of a multiple item
scale. Journal of Retailing, 77(2), 203—-220. https://doi.org/10.1016/S0022-
4359(01)00041-0

63



Sugiyono. (2012). Buku Metode Penelitian Sugiyono.
https://www.scribd.com/document/391327717/Buku-Metode-Penelitian-
Sugiyono

Suwiprabayanti Putra, 1. A. G. (2019). Implementasi Resource Traffic Management
System pada Sistem Operasi Android Dan i0S. Eksplora Informatika, 8(2), 85—
94. https://doi.org/10.30864/eksplora.v8i2.164

Thompson, P., Batista-Navarro, R. T., Kontonatsios, G., Carter, J., Toon, E., &
Mcnaught, J. (2016). Text Mining the History of Medicine. PLoS ONE, 11(1),
144717. https://doi.org/10.1371/journal.pone.0144717

Thompson, W. (2019). Big Data: What it is and why it matters | SAS.
https://www.sas.com/en_id/insights/big-data/what-is-big-data.html

Timoshenko, A., & Hauser, J. R. (2019). Identifying Customer Needs from User-
Generated Content. Https://Doi.Org/10.1287/Mksc.2018.1123, 38(1), 1-20.
https://doi.org/10.1287/MKSC.2018.1123

Vayansky, I., & Kumar, S. A. P. (2020). A review of topic modeling methods.
Information Systems, 94, 101582. https://doi.org/10.1016/j.is.2020.101582

Verma, N., & Sambhav, S. (2020). Development of iOS: A Revolutionary
Transformation and the Future. International Journal of Advanced Research in
Engineering and Technology, 11(6), 445-454.
https://doi.org/10.34218/IJARET.11.6.2020.040

Wanto, K. (2016). Analisis Intervensi Data Deret Waktu Untuk Peramalan

Pendapatan Domestik Bruto Indonesia.

Wibowo, A. (2019). Manajemen Pemasaran - Radna Andi Wibowo - Google Books.
https://books.google.co.id/books?hl=en&Ir=&id=vgywDwAAQBAJ&oi=fnd&p
g=PT5&dg=manajemen+pemasaran&ots=9dYw69WI14S&sig=pVXW3Hgko23c

64



htnZApm-0XTG710&redir_esc=y#v=onepage&g=manajemen
pemasaran&f=false

Widayanti, L. P. P. A., & Yadnya, I. P. (2020). Leverage, Profitabilitas, Dan
Kepemilikan Manajerial Berpengaruh Terhadap Nilai Perusahaan Pada
Perusahaan Real Estate Dan Property. E-Jurnal Manajemen Universitas
Udayana, 9(2), 737. https://doi.org/10.24843/ejmunud.2020.v09.i02.p17

Xue, J., Chen, J., Hu, R., Chen, C., Zheng, C., Su, Y., & Zhu, T. (2020). Twitter
discussions and emotions about the COVID-19 pandemic: Machine learning
approach. Journal of Medical Internet Research, 22(11), 1-14.
https://doi.org/10.2196/20550

Yang, S., & Zhang, H. (2018). Text Mining of Twitter Data Using a Latent Dirichlet
Allocation Topic Model and Sentiment Analysis. International Journal of

Computer and Information Engineering, 12(7), 525-529.

Yanuarti, R. (2021). Jurnal Sistem dan Teknologi Informasi Analisis Media Sosial
Twitter Terhadap Topik Vaksinasi Covid-19. 6(2).
http://jurnal.unmuhjember.ac.id/index.php/JUSTINDO

Yoo, J., & Park, M. (2016). The effects of e-mass customization on consumer
perceived value, satisfaction, and loyalty toward luxury brands. Journal of
Business Research, 69(12), 5775-5784.
https://doi.org/10.1016/J.JBUSRES.2016.04.174

Zhao, B. (2017). Web Scraping. In Encyclopedia of Big Data (pp. 1-3). Springer
International Publishing. https://doi.org/10.1007/978-3-319-32001-4 483-1

Zou, C. (2018). Analyzing research trends on drug safety using topic modeling.
Https://D0oi.Org/10.1080/14740338.2018.1458838, 17(6), 629-636.
https://doi.org/10.1080/14740338.2018.1458838

65



