DAFTAR PUSTAKA

Abdussamad, Z. (2021). Metode Penelitian Kualitatif (P. Rapanna (ed.)). Syakir
Media Press.

Aggett, M. (2007). What has influenced growth in the UK’s boutique hotel sector?
International Journal of Contemporary Hospitality Management, 19(2), 169—
177. https://doi.org/10.1108/09596110710729274

Ali, D. S. F. (2020). MARKETING PUBLIC RELATIONS-DIANTARA PENJUALAN
DAN PENCITRAAN. Deepublish Publisher.

Bali, D. P. P. (2020). Desa Wisata Sanur Kauh. 18 Juni.
https://disparda.baliprov.go.id/desa-wisata-sanur-kauh/2020/06/

Bashir, M., & Aldaihani, A. (2017). Public relations in an online environment:
Discourse description of social media in Kuwaiti organizations. Public Relations
Review, 43(4), 777-787. https://doi.org/10.1016/j.pubrev.2017.05.004

Coll-Rubio, P., & Mico, J. L. (2020). Public relations in growth hacking strategies in
digital communication: the case studies of Wallapop, Westwing and Fotocasa.
Comunicacao e Sociedade, 2020, 245-257.
https://doi.org/10.17231/comsoc.0(2020).2750

Dalgic, T., & Leeuw, M. (1994). Niche Marketing Revisited: Concept, Applications
and Some European Cases. European Journal of Marketing, 28(4), 39-55.
https://doi.org/10.1108/03090569410061178

Darling, D. (2012). TANDJUNG SARI: A Magical Door to Bali. Editions Didier
Millet.

Daud, R. F., & Khairunnisa, K. (2020). Peran Marketing Public Relations (MPR)
Dalam Membangun Brand Image Warunk Upnormal Di bandung.
Komunikasiana:  Journal of Communication  Studies, 2(2), 110.
https://doi.org/10.24014/kjcs.v2i2.11331

Fimansyah, M. A. (2020). Komunikasi Pemasaran. Cv. Penerbit Qiara Media.
https://www.researchgate.net/publication/342644678

Firmansyah, M. A. (2020). Buku Komunikasi Pemasaran (Issue June).

Hermawan, H., Brahmanto, E., & Faizal, H. (2018). Pengantar MANAJEMEN
HOSPITALITY. PT. NASYA EXPANDING MANAGEMENT.

https://books.google.co.id/books?hl=en&Ir=&id=WxAzEAAAQBAIJ&oi=fnd&
170



pg=PAl1&dg=info:jmRvQ9ULTfkoJ:scholar.google.com/&ots=tXLrKG5hPV&si
g=jr147o0RgTPnZS70bCRMtVp8SG7k&redir_esc=y#v=onepage&q&f=false

Ibrahim. (2015). METODOLOGI PENELITIAN KUALITATIF: Panduan Penelitian
beserta Contoh Proposal Kualitatif. yusuf.staff.ub.ac.id/files/2012/11/Jurnal-
Penelitian-Kualitatif.pdf

Ketter, E. (2020). Millennial travel: tourism micro-trends of European Generation Y.
Journal of Tourism Futures, 7(2), 192-196. https://doi.org/10.1108/JTF-10-
2019-0106

Kotler, P., & Keller, K. L. (2016). Marketing Management. In Pearson Education
(15th ed.). https://doi.org/10.1108/ssmt.2001.21913cab.040

Loureiro, S. M. C., Rita, P., & Sarmento, E. M. (2020). What is the core essence of
small city boutique hotels? International Journal of Culture, Tourism, and
Hospitality Research, 14(1), 44-62. https://doi.org/10.1108/1JCTHR-01-2019-
0007

M Fadil Ramadhan, & Drajat, M. S. (2021). Kegiatan Marketing Pr Label Musik
Digital Audio Tape Bandung. Jurnal Riset Public Relations, 1(1), 33-38.
https://doi.org/10.29313/jrpr.v1i1.80

Mairita, D. (2022). Marketing Public Relations dalam Membangun Citra Hotel
Furuya. 3(12), 35-42.

Nugrahani, D. F. (2014). Metode Penelitian Kualitatif dalam Penelitian Pendidikan
Bahasa. 1(2), 305. http://e-
journal.usd.ac.id/index.php/LLT%0Ahttp://jurnal.untan.ac.id/index.php/jpdpb/a
rticle/viewFile/11345/10753%0Ahttp://dx.doi.org/10.1016/j.sbspro.2015.04.758
%0Awww.iosrjournals.org

Parrish, E. D., Cassill, N. L., & Oxenham, W. (2006). Niche market strategy for a
mature marketplace. Marketing Intelligence and Planning, 24(7), 694-707.
https://doi.org/10.1108/02634500610711860

Puja, I., Suprastayasa, |. G., & Aryasih, P. (2021). KAMALA: Kepariwisataan
Berbasis Masyarakat , Budaya , dan Berkelanjutan.

Purwaningwulan, M. M., & Ramdan, T. D. (2022). Digital Promotion of Local Tourist
Destinations in the New Normal Era and Its Effect on the Economy in Indonesia.
Journal of Eastern European and Central Asian Research, 9(1), 29-40.

https://doi.org/10.15549/jeecar.v9i2.873
171



Puspita, 1. M. (2020). Strategi Marketing Public Relations PT. Berjaya Sally Ceria
(Sour Sally) melalui Rejuvenation dalam Membangun Citra “All New Sour
Sally.”  Ultimacomm: Jurnal Illmu Komunikasi, 12(1), 110-125.
https://doi.org/10.31937/ultimacomm.v12i1.1082

Rahman, A., Subiakto, V. U., Susanti, S., & Purwoputro, D. (2020). The
Implementation of Marketing Public Relations Strategy by the FF Luxury Watch
Store on the Jakarta Based Customers. International Journal of Innovative
Science and Research Technology, 5(6), 1029-1037.
https://doi.org/10.38124/ijisrt20jun920

Ramdhan, M. (2021). METODE PENELITIAN. Cipta Media Nusantara.
https://books.google.co.id/books?id=Ntw_EAAAQBAIJ&Ipg=PR1&ots=f2rlaN
TwbB&dg=pengertian data dalam metode
penelitian&lr&pg=PR2#v=0nepage&q=pengertian ~ data  dalam  metode
penelitian&f=false

Samuel Ejime, O. (2022). Building A Univeristy with Marketing Public Relations
(MPR). Journal of African Studies and Sustainable Development, 5(8.5.2017),
15. https://doi.org/10.13140/RG.2.2.24949.65764

Saraswati, A., & Prihadini, D. (2020). Analisis Strategi Marketing Public Relations
Dalam Meningkatkan Loyalitas Customer Sofyan Hotel (Studi Deskriptif Pada
Sofyan Hotel Cut Meutia Menteng Jakarta Pusat). LUGAS Jurnal Komunikasi,
4(2), 54-60. https://doi.org/10.31334/lugas.v4i2.1219

Shaloom, J., & Doho, Y. D. B. (2017). Analisis Kegiatan Marketing Public Relations
Pada Museum Angkut, Batu Jawa Timur. llmu Komunikasi Dan Bisnis, 3, 96—
129.

Shidig, U., & Choiri, M. (2019). Metode Penelitian Kualitatif di Bidang Pendidikan.
In Journal of Chemical Information and Modeling (Vol. 53, Issue 9).
http://repository.iainponorogo.ac.id/484/1/METODE PENELITIAN
KUALITATIF DI BIDANG PENDIDIKAN.pdf

Suarka, F. M., Sulistyawati, A. S., & Sari, N. P. R. (2017). Pengembangan ” Leisure
and Recreation for Later Life . Analisis Pariwisata, 17(2), 109-115.

Sugiyono, P. D. (2016). METODE PENELITIAN PENDIDIKAN: Pendekatan
Kuantitatif, Kualitatif, dan R&D. ALFABETA.

Sukoco, S. A. (2018). NEW Komunikasi Pemasaran: Teori dan Aplikasinya. CV.
172



Pustaka Abadi.

Sutikno, Dr. M Sobri & Hadisaputra, P. (2020). PENELITIAN KUALITATIF. In
Jurnal EQUILIBRIUM. Holistica.

Widiantari, M. A. (2022). ANALISIS SOCIAL MEDIA MARKETING BALAI DIKLAT
INDUSTRI DENPASAR DALAM MEMPROMOSIKAN PROGRAM ANALISIS
SOCIAL MEDIA MARKETING.

173



