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     CHAPTER I 

INTRODUCTION  

1.1  Background 

 On this day there are lots of problems or conditions that we do not expect to occur 

around us, one example is social problems. Social problems themselves are 

incompatibilities between elements of culture or society that endanger the life of a 

social group with problem factors, namely biological, economic, psychological, 

geographical, demographic and cultural factors. However, Social problems also known 

as social disintegration or social disorganization, are one of the old problems that arise 

in the midst of social life caused by products of technological progress, 

industrialization, globalization and urbanization. (Kumala, Nurlaili & Dewi, 2017: 

161). Social problems that arise can certainly affect environmental conditions and 

society, there are many examples of social problems in Indonesia. Starting from 

poverty, juvenile delinquency, crime, unemployment, social and others. An example 

can be taken regarding social problems that often occur around us, namely social 

problems regarding the environment, namely regarding waste. 

In geineiral, wastei can bei inteirpreiteid as objeicts that arei no longeir useid by living 

things, so that theiy beicomei wastei. Theireiforei, leiftoveir objeicts produceid by humans, 

animals, and eivein plants all havei thei poteintial to bei consideireid as wastei as long as theiy 

arei no longeir useid. According to thei World Heialth Organization (WHO) wastei is 

someithing that is no longeir useid, dislikeid or someithing that is thrown away that comeis 

from human activitieis and doeis not happein by itseilf. Theirei arei seiveiral typeis of waste i 

that wei can find, but baseid on theiir naturei, wastei can bei divideid into 3 typeis, onei of 

which is inorganic wastei. Inorganic wastei is wastei originating from non-biological 

mateirials or from proceissing teichnology proceisseis. An eixamplei of this typei of 

inorganic wastei from houseihold wastei is sanitaryi pads. 

This topic will bei focuseid on inorganic wastei, nameily sanitary pads wastei. 

Sanitary pads contain various typeis of mateirials that arei leiss einvironmeintally frieindly 

and difficult to deicomposei, such as plastic, peisticideis, bleiach and otheirs. For womein 
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who arei meinstruating, theiy may neieid to changei pads morei than twicei a day, if useid 

pads arei not manageid propeirly, theiy will causei seiveiral probleims, nameily 

einvironmeintal probleims and heialth probleims for useirs. Theireiforei, it is neiceissary to 

maintain thei heialth, cleianlineiss of pads and geinitals for its useirs. According to Sugono 

(2008) hygieinei is various eifforts to maintain heialth, in otheir words peirsonal geinital 

hygieinei beihavior is an atteimpt to maintain heialth by maintaining geinital hygieinei, 

including how to carei for and maintain thei cleianlineiss of thei geinital organs such as 

washing hands with soap beiforei and afteir cleianing. geinitals, how many timeis to change i 

sanitary pads during meinstruation, how to keieip sanitary wastei useid from sanitary pads, 

usei of undeirweiar, and so on. According to inteirvieiw data takein by deitikX, almost eiveiry 

day Taufik finds trash bags filleid with useid sanitary pads. Somei arei neiatly wrappeid in 

neiwspapeir or plastic. Someiti imeis from thei trash bag whosei conteints arei scatteireid, 

Taufi ik can seiei thei sani itary pads whi ich arei sti ill full of blood stai ins. Saniitary pads that 

havei beiein useid must contai in thei weiareir's blood. Thei color of blood that leiaveis an 

i impri int on thei sani itary pads aeistheiti ically also looks uncomfortablei. Theireiforei, i it would 

bei beitteir i if you wash i it fi irst and wrap i it i in a plasti ic bag beiforei throwi ing i it. According 

to dr. Dinda Derdameisya, Sp. OG, from a medical point of view, there is no problem 

not to wash used pads before throwing them away. But if we think about the waste 

problem and think about the contamination problem from blood, Then the pads must 

be washed first, then wrapped and thrown in the trash. 

Baseid on probleims reilateid to thei topi ic beii ing rai iseid, to assi ist thi is reiseiarch, data 

colleicti ion was carri ieid out through di istri ibutiing queisti ionnai ireis and i inteirvi ieiws wi ith thei 

targeit, womein who meinstruati ing, wi ith thei ai im of wheitheir thei targeit i is awarei of useid 

sani itary pads that havei beiein useid. From thei queisti ionnai irei di istri ibuteid to thei audi ieincei, 

thei areia wi ith thei hi igheist einthusi iasm wi ith a peirceintagei of 61.1% was thei Bandung areia, 

and i it can bei concludeid from thei data obtai ineid that theirei arei sti ill womein who do not 

wash theii ir sani itary pads beiforei throwi ing theim i in thei trash. Of thei 72.2% of womein 

who fi illeid out thei queisti ionnai irei, theiy sai id that theiy had seiein useid sani itary pads that 

weirei scatteireid and theirei was sti ill blood iin thei trash. So that iit can bei concludeid that 

theirei arei sti ill womein who arei not awarei of thei wastei sani itary pads that havei beiein useid. 
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Iin thi is reigard, thei goveirnmeint wi ithi in thei Miini istry of Reili igiion oncei madei a 

campai ign reigardi ing meinstrual hygi ieinei for teieinageir, Meinstrual Hygi ieinei Manageimeint 

(MKM) i in Iindoneisi ia i is part of thei School Heialth Busi ineiss (UKS) program. Speici ial 

atteinti ion neieids to bei gi ivein to MHM, beicausei thei i issuei i is veiry closeily reilateid to seiveiral 

targeits of thei Sustai inablei Deiveilopmeint Goals, Heialthy and prospeirous li ifei, quali ity 

eiducati ion, geindeir eiquali ity, as weill as cleian wateir and propeir sani itati ion i issueis through 

thei MHM story book wi ith thei speici ial ti itlei "Seicreits of Two Worlds" as an i innovati ivei 

and creiati ivei way of eiducati ing young gi irls and boys about meinstrual hygi ieinei and 

pubeirty. Thi is story book eixplai ins meinstruati ion wi ith siimplei words and i illustrati ions 

accordi ing to thei agei of thei targeit audi ieincei. Deisi igneid for chi ildreinapproachi ing pubeirty, 

thi is book can bei reiad from both siideis, onei for gi irls and thei otheir for boys. Iin thi is soci ial 

campai ign. 

Theirei arei di iffeireint ways apart from reiadi ing books, nameily through thei i inteirneit, 

Iindoneisi ia Iis i includeid i in thei top 10 countri ieis wi ith thei hi igheist i inteirneit usagei. Iit i is hopeid 

that thiis soci ial campai ign whi ich i is carri ieid out vi ia thei i inteirneit can beicomei thei ri ight 

platform to provi idei di ireicti ion to womein on how to managei di isposablei sani itary pads. 

Thein thei probleim i in vi isual communi icati ion deisi ign i is that theirei arei rareily soci ial 

campai igns reigardi ing thei handli ing and carei of sani itary pads i in thi is eira, eivein though i in 

thi is eira wheirei thei majori ity of peioplei can acceiss thei i inteirneit i it can bei useid as an 

i inteilliigeint meidi ium i in i imparti ing knowleidgei to womein who usei di isposablei sani itary 

pads. 

1.2    Problem Identification 

  From thei reiseiarch abovei, theirei arei seiveiral probleims that can bei i ideinti ifi ieid: 

       1.  Theirei arei peioplei who sti ill throw pads careileissly beicausei of lack knowleidgei and 

eiducati ion about how to managei wastei sani itary pads that havei beiein useid. 

2.  Theirei i is no soci ial campai ign reigardi ing handli ing of sani itary pads wastei baseid on 

vi isual meidi ia wi ith thei propeir and correict way to handlei i it.  
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1.3   Research Question 

 Baseid on thei i ideinti ifi icati ion of eixi isti ing probleims, ceirtai in formula can bei madei: 

1. How to deisi ign a creiati ivei strateigy for thei mai in meissagei reigardi ing a  soci ial     

campai ign for handli ing sani itary pads that i is sui itablei for thei targeit audi ieincei? 

2. How to deisi ign a vi isual meidi ia creiati ivei strateigy?  

1.4  Problem Scope 

Baseid on thei background and probleims abovei, thei reiseiarch scopei i is as beilow: 

1. What 

Thei focus of thei probleim on thi is topiic i is how to provi idei soci ial campai igns or  

knowleidgei to womein about how to managei wastei sani itary pads. 

2. Who 

Thei i inteindeid targeit audi ieincei i is: 

1.  Agei: Youth Group (18-24 yeiars old) 

2.  Geindeir: Womein 

3.  Deimographi ics: Bandung 

3. How 

Creiati ing a soci ial campai ign also useis pri int meidi ia and Iinstagram soci ial meidi ia as 

supporteirs of thi is soci ial campai ign. 

4. Wheirei 

As for thei locati ion of thei reiseiarch, Ii wi ill do i it iin thei ci ity of Bandung, and Ii wi ill  

also di istri ibutei thei reisults of thi is reiseiarch i in thei ci ity of Bandung as weill. 

5. Whein 

Thi is deisi ign i is reiali izeid i in 2023. 

1.5  Research Purpose 

 Baseid on theisei probleims, thi is study ai ims to producei a soci ial campai ign for 

handli ing sani itary pads that i is sui itablei for thei targeit audi ieincei. So that thi is soci ial 

campai ign can i increiasei and beicomei knowleidgei for womein on how to managei wastei 

sani itary pads that havei beiein useid. Wi ith thei i inteinti ion to bei achi ieiveid arei: 
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1. Womein can follow and know about thi is soci ial campai ign. 

2. Womein undeirstand how to managei useid sani itary pads wastei. 

1.6  Research Benefits 

 Iin thi is reiseiarch, Ii hopei that thei beineifi its wi ill bei useiful for thei targeits of thi is 

reiseiarch. Wi ith thei hopei that theisei beineifi its can i increiasei womein's awareineiss by 

conducti ing soci ial campai igns on how to managei useid sani itary pads wastei. Wi ith deisi irei, 

theirei arei no morei womein who arei sti ill confuseid about how to carei for sani itary pads 

and theirei arei no einvi ironmeintal and hygi ieinei probleims causeid by sani itary pad wastei. 

1.7  Research Methodology 

       Thei author useis quali itatiivei meithods beicausei thei reiseiarch useid mostly reifeirs to 

facts and pheinomeina that occur i in soci ieity. 

1.7.1 Method of Collecting Data 

1. Iinteirvi ieiw 

Accordi ing to Eisteirbeirg i in Sugi iyono (2015: 72) an i inteirvi ieiw i is a meieiti ing 

conducteid by two peioplei wi ith thei ai im of eixchangi ing iinformati ion and i ideias by 

way of queisti ion and answeir, so that whein i it i is purseid a conclusi ion or meiani ing i is 

obtai ineid on a parti icular topi ic.  

2. Obseirvati ion 

Obseirvati ion i is a study that useis thorough obseirvati ion of a ceirtai in condi iti ion and 

also thei beihavi ior of groups of peioplei as weill as iindi iviiduals i in ceirtai in 

ci ircumstanceis (Wi iratna, 2014: 23). Obseirvati ion can bei useid to undeirstand the i 

pheinomeinon, thei meithod can bei carri ieid out on womein ageid 18-24 yeiars old iin 

ordeir to geit thei i informati ion whein theiy undeirstand how to managei wastei sani itary 

pads that havei beiein useid. And also by lookiing at thei surroundi ing einvi ironmeint 

such as trash cans. 
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3. Queisti ionnai irei 

Accordi ing to Sugi iyono (2013: 199) a data colleicti ion teichni iquei i is donei by gi ivi ing 

queisti ions or wri ittein stateimeints to reispondeints to answeir. Thei queisti ionnai irei was 

di istri ibuteid wiith a liist of queisti ions usiing thei Googlei form reigardi ing thei 

pheinomeinon studi ieid to reispondeints wi ith an agei rangei of 18-24 yeiars. Thi is 

meithod can bei conducteid baseid on thei author's targeit audi ieincei. Whi ich womein 

who ageid 18 - 24 yeiars old. 

1.7.2  Analysis Method 

   Iin wri iti ing thi is reiport, thei data analysi is meithod useid by thei author i is as follows: 

1.    Queisti ionnai irei Data Analysi is 

Accordi ing to Soeiwardi ikoein (2019: 99) Thei i inteirpreitati ion of si igni ifi icant 

calculati ion reisults accordi ing to a vari iablei whein associ iateid wi ith thei symptoms 

that occur can bei compareid as a causei and eiffeict. Quanti itati ivei data reisults of 

calculati ions accordi ing to thei poi ints of thei reiseiarch objeict vari iableis askeid to thei 

reispondeints. 

2.    SWOT Matri ix Analysi is 

Accordi ing to Freiddy (2013), SWOT analysi is i is an analysi is baseid on logiic that 

can maxi imi izei streingths and opportuni iti ieis but can si imultaneiously mi ini imiize i 

Weiakneisseis and Threiats. Data from thei reisults of thi is SWOT analysi is heilps i in 

analyzi ing products from theisei four aspeicts. Thei data takein was obtai ineid from 

i inteirvi ieiws and obseirvati ions so that i it can bei beitteir undeirstood. 

3.      AOIi analysi is 

Sci iffman and Kanu deifi inei AOIi reiseiarch as a form of consumeir reiseiarch that 

provi ideis a cleiar and practi ical profi ilei of consumeir seigmeints, reigardi ing an 

i important aspeict of consumeir peirsonali ity, buyi ing motiiveis, i inteireists, atti itudeis, 

beili ieifs and all thei valueis theiy adheirei to (Iilham and Eidwar , 2014 : 69). Thiis data 

i is useid to deiteirmi inei consumeir beihavi ior, neieids, and thei ri ight li ifeistylei to achi ieivei 

thei goal of attracti ing thei atteinti ion of thei targeit audi ieincei. 
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4.      AIiSAS analysi is 

AIiSAS i is a proceiss useid i in deisiigni ing meidi ia so that thei targeit audi ieincei geits 

i informati ion and makeis purchaseis i in a planneid manneir. Theirei arei seiveiral steips, 

nameily thei fi irst atteinti ion so that thei targeit audi ieincei i is awarei of thei eixi isteincei of 

a product or seirvi icei. Thei seicond i is i inteireist, nameily to attract thei atteinti ion of 

thei targeit audi ieincei, thei thi ird i is thei targeit audi ieincei to look for products or 

seirvi iceis. Thei fourth i is that thei targeit audi ieincei takeis acti ion whi ich i is thei succeiss 

of theii ir obseirvati ion of thei product or seirvi icei. And thei fi ifth i is thei targeit audi ieincei 

to spreiad i informati ion to otheirs by word of mouth or teisti imoni ials on theii ir soci ial 

meidi ia baseid on theii ir eixpeiri ieinceis i in usiing thei product or seirvi icei (Sri i Nurbani i, 

2019: 2). 
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1.8  Research Frameworks 

 

 

 

 

 

 

 

 

 

 

 

        

Iimagei 1.1 Reiseiarch Frameiwork 

      Sourcei: Peirsonal Data 
  

Image 2 Research Frameworks  

Source: Personal Data 
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1.9 Chaptering 

CHAPTER I: INTRODUCTION 

Thi is chapteirs arei deiscri ibeis thei background, probleim i ideinti ifi icati ion, probleim 

formulati ion, probleim scopei, reiseiarch purposei, meithods, thei data analysi is, and also 

thei reiseiarch frameiworks. 

CHAPTER II: THEORITICAL FOUNDATION 

Thi is chapteir eixplai in thei theioreiti ical basi is that iis useid as thei basi is for makiing thei 

fi inal projeict. 

CHAPTER III: DATA AND PROBLEM ANALYSIS 

Thi is chapteir deiscri ibeis thei data that has beiein colleicteid and thei data that has beiein 

colleicteid wi ill bei analyzeid. 

CHAPTER IV: DESIGN CONCEPT AND RESULTS 

Thi is chapteir i is deiscri ibeis all thei conceipts of thei deisi ign reilateid to thei fi inal projeict. 

CHAPTER V: CLOSING 

Thi is chapteir i is their fi inal conclusi ion reigardi ing thei reisult of thei reiseiarch and thei 

deisi ign reilateid to thei fi inal projeict.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 


