DAFTAR ISI

HALAMAN JUDUL . ...ccucevureercncnsuccecsaes
HALAMAN PERSETUJUAN
HALAMAN PERNYATAAN ORISINALITAS
KATA PENGANTAR
ABSTRAK .....ccuevuevuicerruecnnens
ABSTRACT .....uuuuenueennvnennennnce.
DAFTAR ISL..ucuenuicnncensaccnnens
DAFTAR TABEL ......covvvververruccennaes
DAFTAR GAMBAR........ccevervenrurnnennaes
DAFTAR LAMPIRAN
BAB I PENDAHULUAN
1.1 Latar BelaKang........ccccoooieeriieeiiieeiieeieeeiee e
1.2 Identifikasi Masalah...........ccccoooieiiniiniiniiieeeeee,
1.3 Tujuan Penelitian ..........cccoeeeeeiienieniieieciece e
1.4  Manfaat Penelitian .......cc.cccooeeiiiiiiiniiiiiiiieecceeeeeee
1.4.1 Manfaat TeOTItiS...cccueevueerieriienieeieeeieeee e
1.4.2 Manfaat Praktis ........cccceveiienieniiieieiiieie e
1.5 Waktu dan Periode Penelitian...........cccccceevvienieniinnienenne,
1.6 Sistematika Penelitian...........ccoccoevieniieniiiiiineiieeee
BAB II TINJAUAN PUSTAKA
2.1 Tinjauan pustaka........ccccceeeiiieriiieeiiieeieecre e
2.1.1  KomuniKasi .....coceerueerieniienienieeniie et
2.1.2 Pemasaran .......cccccoeceenieniienienieeie et
2.1.3 Komunikasi Pemasaran..........ccccoeoeerieeninnieeneennnen.
2,14 ERAOTSEF ..ot
2.1.5 Celebrity Endorser............couceeevceecvenienaiieneeannnnn
2.1.6 Atribut Celebrity Endorser...........ccoecverieeiiennennen.
2.1.7 Manfaat Celebrity Endorser..........cccccceevieeviennenen.
2.1.8  METEK ...
2.1.9 Kesadaran Merek .........ccocceevieiiiiniiniiinnieiceieeen



2.2 Penelitian terdahulu ..........coooiiiiiiiii e 20
2.2.1  Jurnal Nasional.........coocioiiiiiiiiiiiieie et 20

2.2.2 Jurnal Internasional...........ccocooiiiiiiiiiiiiiiee e 23

2.3 Kerangka PemIKIran .........ccccceeiieiiiiiiiieeiieiie ettt sbe e ennees 28
2.4 Hipotesis PeNEItIan ........ccceevuieiiieiiiiiieeieeiiecte ettt 29
2.5 Ruang Lingkup Penelitian ...........ccccooieeiieiiiiiiiiiecieceet et 29
BAB III METODE PENELITIAN ...ccucinviiniintinensecsenssesssecssnssesssesssssssssesssssssssssssssssssssesssses 30
3.1 Jenis PEenelitian .....c.eoouiiiiiiiiiiii e st 30
3.2 Variabel Operasional dan Skala Pengukuran .............ccccocovieiiiieiiieccieecee e 30
3.2.1 Variabel Operasional ...........ccoceeiieeiiiirieiiieieeese et 30

3.2.2  Skala PeNnGUKUIAN.......cceiiiiiiiniiiiiicetce ettt 34

3.3 Populasi dan SAmPIe.........cccueeeuiiriieiieiie et naaa e 35
3301 POPUIAST.c.cuuiieiiieiie ettt et e b e aneenbeens 35

33,2 SAMPIC..ciiiiieiiieiie ettt et et ebeesabeenbeennes 35

3.4  Teknik Pengumpulan Data ..........cccccieiiiiiiiiiiieiierieeieeceeesee et 37
341 Data PIIMIET ..eoeiiiiieiie ettt ettt et 37

3.4.2 Data SEKUNAET ........coiiiiiiiieiieeieee ettt 37

3.5 Uji Validitas dan Reliabilitas.........cccocveiiiiiiniiiiniiniciiccececeneece e 37
351 Uji Vallditas ....oveeveiiiiiiieeiesieeeetee sttt 37

3.5.2  Uji REHADILItaS ..eouviiiiiiieiieiesieeeee e 40

3.6 Teknik Analisis Data .......coccooiiiiiiiiiiii e 41
3.6.1 Analisis DesKIiptif.......ccooeoiiiiiiiiiiieee e e 41

3.6.2  Uji Asumsi KIaSTK......ccoouiiiiiiieiiiiciie et e 42

BAB IV HASIL DAN PEMBAHASAN ..ccuiivininninseisesssissssssssssessssssssssessssssssssssssssssssssssssss 46
4.1  Karakteristik RESPONAen.........cc.eeiiiiiiiiiiiiiieiiee e 46
4.1.1 Karakteristik Responden Berdasarkan Mengetahui Brand Traffic Bun ........ 46

4.1.2 Karakteristik Responden Berdasarkan Pengikut Fadil Jaidi.........c...cccccecee. 47

4.1.3 Karakteristik Responden Berdasarkan Jenis Kelamin ...........ccccooceveneenenne. 47

4.1.4 Karakteristik Responden Berdasarkan Usia...........cccceeeviieniiieniiiencieeniees 48

4.1.5 Karakteristik Responden Berdasarkan Pekerjaan ..........cc.cccovvveiiiencieencnnn, 48

4.2 Hasil Penelitian ........coouoiiiiiiiiieiee e 49
4.2.1 Hasil Analisis Deskriptif Variabel X Celebrity Endorser............cccccceceeneee. 49

4.2.2 Hasil Analisis Deskriptif Variabel Y Kesadaran Merek..........cccccoceveenennee. 57

4.2.3  Uji Asumsi KIaSiK......ccooiiiieiiiiiiiiiieiicee et 64

4.3 Pembahasan Hasil Penelitian........c.cccocoeviriiiiiiiiiiiiniineeeceesiecestee e 69

X



4.3.1 Variabel Celebrity ENdorser (X) .....ccoouucieerveeeiieeesieeeeieesieieeeeseeesseeesveeens 69
4.3.2 Kesadaran MereK (Y)....ooouieecieeiieeeiieecieeesiee et eiteeeeee e saeeeeraeesnveeesnvee e 71

4.3.3 Pengaruh Celebrity Endorser Fadil Jaidi Terhadap Kesadaran Merek Traffic
Bun 72

BAB V KESIMPULAN DAN SARAN uuiitiniiissnncnsnicsssicssssssssssssssssssssssssssssssssssssssssssssssses 74
5.1 KeSIMPUIAN ..ottt ettt ettt et eebeesae e e b e e sbeesaenaae e 74
5.2 SAIAN ¢ttt ettt e sh e et b e st e bt e s bt e b steenbeeeas 74

52,1 ASPEK TEOTILIS . .ueeeiieiieeiiieiie ettt ettt ettt e te et eebeessaeenbeesaeeeeseenees 74
IV AN o 1<) Q0 ¢ 5 USRS 75
DAFTAR PUSTAKA......uooierinninnnsensuisssissessstsssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss 76
LAMPIRAN....cccocvvurrenssrnnrecssnnns 81




