DAFTAR PUSTAKA

Agungnoe. (2022). Mendiskusikan Borobudur sebagai Kawasan Wisata Super Prioritas.
Universitas Gadjah Mada.

Akbar Bachrian, F., & Suryawan, I|. B. (2021). Implementasi Bandung Smart City Untuk
Mewujudkan Smart Tourism Destination. Jurnal Destinasi Pariwisata.

Alamsyah, A., Ditya. | Putu Willy, & Widarmanti, T. (2021). Tourist Movement Analysis using
Social Media Data in Indonesia. International Conference Advancement in Data
Science, E-Learning and Information Systems (ICADEIS).

Alhajj, R., & Rokne, J. (2014). Encyclopedia of Social Network Analysis and Mining. Springer
New York. https://doi.org/10.1007/978-1-4614-6170-8

Ardeni, & Manda, D. (2023). Aktivitas Pariwisata Pulau Dutungan Desa Cileulang
Kecamatan Malluset Asi Kabupaten Barru. Jurnal Ekonomi Dan Riset Pembangunan,
1.

Ashoer, M., Revida, E., Dewi, I. K., Nasrullah, M. M. S., Mistriani, N., Samosir, R. S,,
Islahuddin, S. P.,, Meganingratna, A., Permadi, L. A., Murdana, B. P. I. M., &
Simarmata, H. M. P. (2021). Ekonomi Pariwisata. Yayasan Kita Menulis.

Atmasari, N. (2021, February 10). Borobudur Jadi Destinasi Super Prioritas, 3 Kawasan Ini
Menjadi Perhatian. Harian Jogja.

Azmi, N. A,, Fathani, A. T., Sadayi, D. P, Fitriani, |., & Adiyaksa, M. R. (2021a). Social Media
Network Analysis (SNA): Identifikasi Komunikasi dan Penyebaran Informasi Melalui
Media Sosial Twitter. JURNAL MEDIA INFORMATIKA BUDIDARMA, 5(4), 1422.
https://doi.org/10.30865/mib.v5i4.3257

Ben-Dov, M., & Feldman, R. (2009). Text Mining and Information Extraction. In Data
Mining and Knowledge Discovery Handbook (pp. 809-835). Springer US.
https://doi.org/10.1007/978-0-387-09823-4_42

Bordoloi, S., Fitzsimmons, J. A., & Fitzsimmons, M. J. (2018). Service management
operations, strategy, information technology.

Bratawisnu, M. K., & Alamsyah, A. (2018). Social Network Analysis untuk Analisa Interaksi
User di Media Sosial Mengenai Bisnis E-Commerce (Studi Kasus: Lazada, Tokopedia,
dan Elevenia). Jurnal Manajemen Dan Bisnis (Almana), 2.

Chung, H., Chung, N., & Nam, Y. (2017). A Social Network Analysis of Tourist Movement
Patterns in Blogs: Korean Backpackers in Europe. Sustainability, 9(12), 2251.
https://doi.org/10.3390/su9122251

Cohen, E. (1972). Towatd a Sociology of International Tourism. Social Research, 39(1), 164—
182.

92



Databoks katadata. (2023, February 27). Indonesia Sabet Posisi Kedua Sebagai Negara
Pengguna Tiktok Terbanyak di Dunia pada Awal 2023. Databoks.Katadata.Co.ld.
https://databoks.katadata.co.id/datapublish/2023/02/27/indonesia-sabet-posisi-
kedua-sebagai-negara-pengguna-tiktok-terbanyak-di-dunia-pada-awal-2023

Davidson, R., & Maitland, R. (1997). Tourism Destinations. Hodder & Stoughton.

Diahwahyuningtyas, A., & Pratiwi, |. E. (2023, May 12). Fakta dan Sejarah Candi Borobudur,
Candi Buddha Terbesar di Dunia. Kompas.Com.

Dinas Kebudayaan dan Pariwisata Kota Surakarta. (2019). Data Kunjungan Pariwisata
Tahun 2019.

Dinas Kebudayaan dan Pariwisata Kota Surakarta. (2020). Data Kunjungan Pariwisata
Tahun 2020.

Dinas Kebudayaan dan Pariwisata Kota Surakarta. (2022). Data Kunjungan Pariwisata
Tahun 2022.

Dinas Kebudayaan dan Pariwisata Kota Surakarta. (2023). Data Kunjungan Pariwisata Kota
Surakarta Tahun 2023.

Dinas Pariwisata Daerah Istimewa Yogyakarta. (2019). Statistik Kepariwisataan 2019.
Dinas Pariwisata Daerah Istimewa Yogyakarta. (2020). Statistik Kepariwisataan 2020.
Dinas Pariwisata Daerah Istimewa Yogyakarta. (2021). Statistik Kepariwisataan 2021.

Fayyad, U., Shapiro, G. P., & Smyth, P. (1996). From Data Mining to Knowledge Discovery
in Databases. The Al Magazine.

Fronzetti, A., Gardabascio, B., & Innarella, R. (2019). Using social network and semantic
analysis to analyze online travel forums and forecast tourism demand. Decision
Support System.

Giglio, S., Bertacchini, F., Bilotta, E., & Pantano, P. (2019). Using social media to identify
tourism attractiveness in six italian cities. Tourism Management.

Giménez, J.--F., & Joséandrade, M. (2012). ANALYSIS OF SOCIAL MEDIA PLATFORMS AND
THEIR POTENTIAL VALUE FOR THE TOURISM INDUSTRY.

Goeldner, C., & Ritchie, J. (1990). Tourism: Principles, Practices, Philosophies. Robert W.
Mclntosh and Charles R. Goeldner. John Wiley &amp; Sons, 605 Third Avenue, New
York, N.. 10016. 1984. 524p. Journal of Travel Research, 23(3), 34-34.
https://doi.org/10.1177/004728758502300307

Hardt, D., & Glickstad, F. K. (2024). A social media analysis of travel preferences and
attitudes, before and during Covid-19. Tourism Management, 100.
https://doi.org/10.1016/j.tourman.2023.104821

93



Hussain, T., Wang, D., & Li, B. (2024). Exploring the impact of social media on tourist
behavior in rural mountain tourism during the COVID-19 pandemic: The role of
perceived risk and community participation. Acta Psychologica, 242, 104113.
https://doi.org/10.1016/].actpsy.2023.104113

Ikhwan, S. W. F., Chendraningrum, D., & Karnawati, H. (2023). Analisis Pola Pergerakan
Wisatawan Gen Z di Yogyakarta yang Berkunjung ke Candi Prambanan. Jurnal Altasia,
5.

Indrawati. (2015). Metode Penelitian Manajemen Dan Bisnis: Konvergensi
Teknologi Komunikasi Dan Informasi. Refika Aditama.

Kamalliah, S., Widarmanti, T., & Irawan, H. (2022). Analysis Interaction E-Wom Of Online
Transportation User On Twitter Social Media To Increase Customer Engagement
Using Social Network Analysis (Study On: Gojek And Grab).

Kemenparekraf. (2021a). Alasan Menparekraf Fokus Kembangkan 5 Destinasi Super
Prioritas. Kemenparekraf. https://info5dsp.kemenparekraf.go.id/

Kemenparekraf. (2021b). Tren Industri Pariwisata 2021.

Kitsios, F., Mitsopoulou, E., & Kamariotou, M. (2022). User-Generated content behavior
and digital tourism services: A SEM-neural network model for information trust in
social networking sites. International Journal of Information Management Data
Insight.

Krisnawati, E., Wibowo, D. S., Susanto, A., Pratiwi, R. W., & Dairoh, D. (2022). Penerapan
Eigenvector Centrality Terkait Metode Social Network Analysis (SNA) dalam Program
Vaksinasi Covid-19 di Twitter. Jurnal Informatika: Jurnal Pengembangan IT, 7(3), 179—
188. https://doi.org/10.30591/jpit.v7i3.4622

Kushwaha, A. K., Kar, A. K., & Dwivedi, Y. K. (2021). Applications of big data in emerging
management disciplines: A literature review using text mining. International Journal
of Information Management Data Insights, 1(2), 100017.
https://doi.org/10.1016/j.jjimei.2021.100017

Kusumah Galih. (2023, May 28). Mengoptimalkan Rantai Pasok Pariwisata: Kunci Sukses
Industri Pariwisata. Magister Pariwisata Universitas Pendidikan Indonesia.

Li, Y., Hu, C., Huang, C., & Duan, L. (2016). The concept of smart tourism in the context of
tourism information services (Vol. 58).

Mirzaalian, F., & Halpenny, E. (2021). Exploring destination loyalty: Application of social
media analytics in a nature-based tourism setting. Journal of Destination Marketing
and Management, 20. https://doi.org/10.1016/j.jdmm.2021.100598

Nisrina, R. G. (2021). User Generated Content sebagai Strategi Komunikasi Pemasaran
Digital: Studi Kasus Fenomene #shopeehaul. Jurnal Komunikasi Profesional, 5, 558—
571.

94



Notoatmodjo, S. (2002). Metodologi Penelitian Kesehatan. Rineka Cipta.

Pan, X., Rasouli, S., & Timmermans, H. (2021). Investigating tourist destination choice:
Effect of destination image from social network members. Tourism Management, 83.
https://doi.org/10.1016/j.tourman.2020.104217

Pangkalpinangplus. (2024). Potensi Kawasan Joglosemar, Jelajah Wisata Sejarah dan
Budaya. Pkgplus.

Pearce, P. L. (1982). The Social Psychology of Tourist Behaviour. Pergamon.

Peraturan Pemerintah (PP) Nomor 50 Tahun 2011 Tentang Rencana Induk Pembangunan
Kepariwisataan Nasional Tahun 2010 2025 (2011).

Poerwanto, E. (2019, October 7). TikTok, Medsos Paling Tepat Promosikan Pariwisata
Indonesia. Bisniswisata.Co.ld.

Qeis, M. I. (2017). APLIKASI WORDCLOUD SEBAGAI ALAT BANTU ANALISIS WACANA.
https://www.researchgate.net/publication/316736417

Ramadhani, D. P., Setiawan, I. P. S., & Alamsyah, A. (2022). The Mobility, Sentiment and
Problems Identification Analysis in Tourism Industry using Social Media Data. 2022
10th International Conference on Information and Communication Technology
(ICoICT), 310-315. https://doi.org/10.1109/1ColCT55009.2022.9914859

Saghafi, F., Jalilvand, M. R., Ahmadiyeh Esrafil, & Vosta, L. N. (2023). Analysis of an
industrial tourism business network using social network approach: the case of
isfahan, Iran. Journal of Islamic Marketing.

Scott, J. (1988). Social Network Analysis. Sociology, 22(1), 109-127.
https://doi.org/10.1177/0038038588022001007

Semarangkotabps. (2024). Jumlah Kunjungan Wisatawan Menurut Jenis Wisatawan di
Kota Semarang (Jiwa), 2020-2022.

Seok, H., Barnett, G. A., & Nam, Y. (2021). A social network analysis of international
tourism flow. Quality & Quantity, 55(2), 419-439. https://doi.org/10.1007/s11135-
020-01011-8

Setatama, M. S., & Tricahyono, D. (2017). Implementasi Social Network Analysis dalam
Penyebaran Country Branding “Wonderful Indonesia.” Journal on Computing.

Solnet, David., & Cooper, Chris. (2011). Tourism and Service Management. Goodfellow
Publishers Ltd.

Southwick, L., Guntuku, S. C., Klinger, E. V., Seltzer, E., McCalpin, H. J., & Merchant, R. M.
(2021). Characterizing COVID-19 Content Posted to TikTok: Public Sentiment and
Response During the First Phase of the COVID-19 Pandemic. Journal of Adolescent
Health, 69(2), 234-241. https://doi.org/10.1016/].jadohealth.2021.05.010

Sugiyono. (2013). Metode Penelitian Kuantitatif Kualitatif dan R&D. Alfabeta.

95



Sugiyono. (2015). Metode Penelitian Kombinasi (Mix Methods). Alfabeta.
Sugiyono. (2019). Metode Penelitian Kuantitatif Kualitatif dan R&D. Alfabeta.

Sukmaratri, M. (2018). Kajian Pola Pergerakan Wisatawan di Daya Tarik Wisata Alam
Kabupaten Malang. Jurnal Pariwisata Pesona, 03.

Sun, C.-Y.,, & Lee, A. J. T. (2017). Tour Recommendations by Mining Photo Sharing Social
Media; Decision Support Systems. Decision Support Systems.

Susanto, B., Lina, H., & Chrismanto, A. R. (2012). Penerapan Social Network Analysis dalam
Penentuan Centrality Studi Kasus Social Network Twitter. Jurnal Informatika, 8(1).
https://doi.org/10.21460/inf.2012.81.111

Tham, A., Chen, S.-H. (Ava), & Durbidge, L. (2023). A pentadic analysis of Tiktok marketing
in tourism: The case of Penang, Malaysia. Sage.

Wang, J., Li, Y., Wu, B., & Wang, Y. (2021). Tourism destination image based on tourism
user generated content on internet. Tourism Review, 76(1), 125-137.
https://doi.org/10.1108/TR-04-2019-0132

Wasilah, & Hildayanti, A. (2019). Pola Pergerakan Wisatawan pada Kawasan Pariwisata
Kota Makassar. Jurnal Koridor: Jurnal Arsitektur Dan Perkotaan, 19.

Widyawati, R., Irawan, H., & Ghina, A. (2021). Content Analysis of Tourist Opinion based
on Tourism Quality (TOURQUAL) by Text Mining Online Reviews: The Case of
Borobudur. Proceedings of the 1st International Conference on Sustainable
Management and Innovation, ICoSMI 2020, 14-16 September 2020, Bogor, West
Java, Indonesia. https://doi.org/10.4108/eai.14-9-2020.2304462

Wiener, J. B. (2018, September 21). Candi Borobudur. World History Encyclopedia.

Zhang, J., & Luo, Y. (2017). Degree Centrality, Betweenness Centrality, and Closeness
Centrality in Social Network.

96



