
 

56 

DAFTAR PUSTAKA 

 

Aaker, David A. (1991). Managing brand equity : Capitalizing on the value of a brand 

name :  

Abd-El-Kader, E. (2014). THE SEMIOLOGY ANALYSIS IN MEDIA STUDIES - ROLAND 

BARTHES APPROACH -. https://www.semanticscholar.org/paper/THE-

SEMIOLOGY-ANALYSIS-IN-MEDIA-STUDIES-ROLAND-Abd-el-

Kader/d48e471863708654dc312f62362320451e104740 

Adzkia, Q. a. S. (2024, March 22). REPRESENTASI PERCAYA DIRI PEREMPUAN 

BERHIJAB DALAM IKLAN ELZATTA DI YOUTUBE TAHUN 2023 (ANALISIS 

SEMIOTIKA ROLAND BARTHES) - Dalam bentuk buku karya ilmiah. Open Library. 

https://openlibrary.telkomuniversity.ac.id/pustaka/209548/representasi-percaya-diri-

perempuan-berhijab-dalam-iklan-elzatta-di-youtube-tahun-2023-analisis-semiotika-

roland-barthes-dalam-bentuk-buku-karya-ilmiah.html  

A.M, Morissan. 2010. Periklanan komunikasi pemasaran terpadu, Jakarta : Penerbit Kencana. 

Ana, Sopiatun Atikah (2023) BIJAK DALAM BERMEDIA SOSIAL (Analisis Semiotik 
Roland Barthes Akun Instagram @lambe_turah). Skripsi thesis, UIN Prof. K. H. Saifuddin 
Zuhri. 

Andrew B. Whinston, Soon-Yong Choi, and Dale O. Stahl. 1997. The  Economics of Electronic 
Commerce (1st. ed.). Macmillan Technical Publishing. 

Angrosino, M. (2007). Doing Ethnographic and Observational Research. London: SAGE 

Publications. 

A. P., Herlia, A., Auliya, A., Prianti, D., Et, A., Semiotika, A., & Barthes, R. (2022). 

ANALISIS SEMIOTIKA ROLAND BARTHES PADA KUALITAS LAYANAN 

IKLAN TIKET.COM VERSI SENYUM PARIWISATA INDONESIA. Jurnal Sosial 

Humaniora Terapan, 5(1). https://doi.org/10.7454/jsht.v5i1.1020 

Barthes, R. (1972). Mythologies. New York: Hill and Wang. 



 

57 

Belch, G. E., & Belch, M. A. (2012). Advertising and Promotion: An Integrated Marketing 

Communications Perspective. New York: McGraw-Hill. 

Berger, Peter L., 1929-2017 : The social construction of reality; a treatise in the sociology of 

knowledge. Free Download, Borrow, and Streaming : Internet Archive. (1966). Internet 

Archive. https://archive.org/details/socialconstructi0000berg 

Bogdan, R. C., & Biklen, S. K. (1998). Qualitative research for education: An introduction to 

theories and methods. Boston: Allyn and Bacon. 

Dawkins, R. (1989). The Selfish Gene, Oxford University Press, New York. 

De Pelsmacker, P., Geuens, M., & Van den Bergh, J. (2020). Marketing Communications: A 

European Perspective. Pearson Education. 

Dewi, R. S. (2017). ‘MEME’ SEBAGAI SEBUAH PESAN DAN BENTUK HIPERREALITAS 

DI MEDIA SOSIAL, 1(1), 20–21.  

Dijck, J. Van. (2013). The culture of connectivity: A critical history of social media. Oxford 

University Press.  

Iloh, C. (2021). Do it for the culture: The case for memes in qualitative research. International 

Journal of Qualitative Methods, 20, 6–7. https://doi.org/10.1177/16094069211025896. 

Indira, D., Komsiah, S., & Syaifuddin, S. (2022). Analisis Semiotika Pada Musik Video BTS 

Permission To Dance di CD Album. https://doi.org/10.37817/ikon.v27i2.1906 

Kerr, G., & Richards, J. (2020). Redefining advertising in research and practice. International 

Journal of Advertising, 40(2), 175–198. 

https://doi.org/10.1080/02650487.2020.1769407 

 

Kevinia, C., Syahara, P. S. P., Aulia, S., & Astari, T. (2024). Analisis teori semiotika Roland 

Barthes dalam film Miracle in Cell No.7 versi Indonesia. Journal of Communication 

Studies and Society, 1(2), 38–43. https://doi.org/10.38043/commusty.v1i2.4082 



 

58 

Khoirunnisaa, F., & Hidayat, M. N. (2023, October 1). ANALISIS SEMIOTIKA ROLAND 

BARTHES PADA AKUN TIKTOK @DR.ZIEE. Khoirunnisaa | JIMSI: Jurnal Ilmiah 

Mahasiswa Ilmu Komunikasi. http://jurnal.utu.ac.id/JIMSI/article/view/7552/4322 

Kotler, Philip dan Kevin L. Keller. (2016). Marketing Management, 15th edition. United 

States: Pearson Education 

Laudon, K.C., & Traver, C.G. (2002). E-commerce: Business, Technology, Society. 

Lee, Shau Yan (2020) A qualitative study on the effects of internet memes on university 

students' perception of news. Final Year Project, UTAR. 

Lexy. J. Moleong. (2000). Metode Penelitian Kualitatif. Jakarta: Rosda Karya. 

Lincoln dan Guba. (1985). Qualitative Research. Singapore. Singapore: Mc. Graw Hill Book 

Co. 

Makarim, M. H., & Sastika, W. (2019, April 1). Efektivitas Iklan Indomie Versi Ramadhan Di 

Media Televisi Menggunakan Metode Epic (emphaty, Persuasion, Impact, Dan 

Communication) Di Kota Bandung 2018. 

https://openlibrarypublications.telkomuniversity.ac.id/index.php/appliedscience/articl

e/view/8470 

Milles dan Huberman. 1992. Analisis Data Kualitatif. Jakarta: Universitas Indonesia 

MSi, I. S. W. (2013). SEMIOTIKA KOMUNIKASI EDISI II ( 2013): APLIKASI PRAKTIS 

UNTUK PENELITIAN DAN SKRIPSI KOMUNIKASI. RUMAH PINTAR KOMUNIKASI. 

Nasrullah, Rulli. (2015). Media Sosial Perspektif Komunikasi, Budaya dan Sosioteknologi. 

Bandung: Simbiosa Rekatama Media 



 

59 

Nofia, V. S. S., & Bustam, M. R. (2022). ANALISIS SEMIOTIKA ROLAND BARTHES 

PADA SAMPUL BUKU FIVE LITTLE PIGS KARYA AGATHA CHRISTIE. 

Mahadaya, 2(2), 143–156. https://doi.org/10.34010/mhd.v2i2.7795 

Owen. (2024, June 7). Sitting Wolf. Know Your Meme. 

https://knowyourmeme.com/memes/sitting-wolf 

Prior, L. (2003). Using Documents in Social Research. London: SAGE Publications. 

Putra, A. N. (2017). PENGGUNAAN MEME DI DALAM GRUP LINE (STUDI 

KONVERGENSI SIMBOLIK PENGGUNAAN MEME DI DALAM GRUP LINE).  

Rehatalanit, Y. L. R. (2016). PERAN E-COMMERCE DALAM PENGEMBANGAN BISNIS, 5, 

63.  

Sari, Endang Puspita (2020) ANALISIS EFEKTIVITAS IKLAN GOJEK DI YOUTUBE 

(VERSI CERDIKIAWAN). Skripsi thesis, IIB DARMAJAYA. 

Schultz, D.E., & Barnes, B.E. (1999). Strategic Brand Communication Campaigns. 

Schultz, D. E., & Barnes, B. E. (2023, March 13). Strategic Brand communication Campaigns. 

Open Library. 

https://openlibrary.telkomuniversity.ac.id/home/catalog/id/188171/slug/strategic-

brand-communication-campaigns.html 

Shalekhah, A. N., & Martadi, M. (2021, January 18). ANALISIS SEMIOTIKA ROLAND 

BARTHES PADA POSTER FILM PARASITE VERSI NEGARA INGGRIS. 

https://ejournal.unesa.ac.id/index.php/JDKV/article/view/37896 

Shifman, L. (1999). An Anatomy of A Youtube meme. In New Media & Society (187th ed., Vol. 

14, pp. 188–189). essay, Sage Publications Ltd.  

Sudirjo, E & Alif, M. N. (2021). Komunikasi dan Interaksi Sosial Anak. Bandung: Salam Insan 

Mulia. 

Sudijono, Anas. (2011). Pengantar Evaluasi Pendidikan. Jakarta: PT Rajagrafindo Persada. 



 

60 

Sugiono. (2013). Memahami Penelitian Kualitatif, Bandung: Alfabeta 

Supriyati. (2012). Metodologi Penelitian Komputerisasi Akuntansi. Bandung: LABKAT 

Thellefsen, M., & Friedman, A. (2023). Icons and metaphors in visual communication: The 

relevance of Peirce’s theory of iconicity for the analysis of visual communication. ˜the 

œPublic Journal of Semiotics, 10(2). https://doi.org/10.37693/pjos.2023.10.24762 

Tinarbuko, S. (2008). Semiotika komunikasi visual: metode analisis tanda dan makna pada 

karya desain komunikasi visual. 

Ronda, Mirza Andi. (2018). Tafsir Kontemporer Ilmu Komunikasi Tinjauan teoretis, 

Epistemologi, Aksiologi. Jakarta: Indigo Media. 

Wahyu Hidayat, E. (2020). Analisis Semiotik Roland Barthes Pada Kampanye Pencegahan 

Penyebaran Covid-19. Journal Communication, 6(1). 

Wicaksono, A. R., & Fitriyani, A. H. D. (2022). Analisis semiotik Roland Barthes pada iklan 

televisi Pertamina edisi Ramadan 1442 h. Acintya, 13(2), 155–164. 

https://doi.org/10.33153/acy.v13i2.3939 

Wulandari, N. D. (2023). ANALISIS SEMIOTIKA ROLAND BARTHES PADA IKLAN TV 

BENG-BENG 'MAKAN LANGSUNG VS MAKAN DINGIN’. Jurnal Ilmiah 

Multidisiplin, 2(04), 182–188. https://doi.org/10.56127/jukim.v2i04.625 

 

 

 

 

 

 

 


