
‭FOREWORD‬

‭First‬‭of‬‭all,‬‭thanks‬‭to‬‭the‬‭presence‬‭of‬‭Allah‬‭SWT,‬‭the‬‭author‬‭has‬‭completed‬

‭writing‬‭a‬‭paper‬‭entitled‬‭"Influence‬‭of‬‭EWOM‬‭in‬‭TikTok‬‭on‬‭Purchase‬‭Intention‬‭on‬

‭Fashion‬‭Brand‬‭3Second"‬‭exactly‬‭on‬‭the‬‭planned‬‭time.‬‭The‬‭purpose‬‭of‬‭writing‬‭this‬

‭thesis‬ ‭is‬ ‭to‬ ‭fulfill‬ ‭one‬ ‭of‬ ‭the‬ ‭requirements‬ ‭for‬ ‭graduation‬ ‭from‬ ‭the‬ ‭Bachelor‬

‭Degree‬ ‭of‬ ‭Management‬ ‭Study‬ ‭Program,‬ ‭Faculty‬ ‭of‬ ‭Economics‬ ‭and‬ ‭Business,‬

‭Telkom University Bandung.‬

‭In‬ ‭preparing‬ ‭this‬ ‭paper,‬ ‭the‬ ‭author‬ ‭encountered‬‭challenges‬‭and‬‭obstacles,‬

‭but‬ ‭with‬ ‭the‬ ‭help‬ ‭of‬ ‭many‬ ‭parties‬ ‭these‬ ‭obstacles‬ ‭could‬ ‭be‬ ‭overcome.‬ ‭In‬ ‭this‬

‭research,‬ ‭the‬ ‭author‬ ‭received‬ ‭a‬ ‭lot‬ ‭of‬ ‭guidance,‬ ‭criticism,‬ ‭suggestions‬ ‭and‬

‭motivation from all parties. Therefore, the author would like to thank:‬

‭1.‬ ‭Adhi Prasetio, ST., MM. as Academic Advisor‬

‭2.‬ ‭Mochamad Yudha Febrianta, S.T., M.M. as Guardian Lecturer‬

‭3.‬ ‭My‬‭mother‬‭and‬‭my‬‭late‬‭father‬‭who‬‭always‬‭support‬‭and‬‭facilitate‬‭my‬‭needs‬

‭while working on this final assignment‬

‭4.‬ ‭Colleagues‬‭and‬‭friends‬‭who‬‭have‬‭helped‬‭and‬‭accompanied‬‭me‬‭in‬‭working‬

‭on my thesis‬

‭5.‬ ‭All‬ ‭parties‬ ‭who‬ ‭have‬ ‭helped‬ ‭me‬ ‭directly‬ ‭or‬ ‭indirectly‬ ‭in‬ ‭completing‬ ‭this‬

‭research‬

‭iii‬


