ABSTRACT

Wath an emphasis on Trmglo products | this s tady mves tizates howr price sens thviby and
product quality affect buying decisiom among Indoresian students. 255 respordarts
were Zlven a survey via intermet channels as part of a quanhbtatve approach. With
parameters setat a 5% confidence level and a 10%% maran of ervor, the s ample s1me
was calmlated using Cochran's formmla for mnfimte populatons, yielding a rummmm
required sample sime of 7. Eehable resalls were gnaranteed by a lugher s anple see
of 255 respondents. SmartPLE 4 .0 wras used to evahiate the data and deterrmne hoar
the dependent vanable (buving decisions) and the mdependent vanables (product
qualitr and price sensihvity) related to each other,

This stady exarunes howr price sersihvity and product quabity infhience Ind onesian
stadents' purchasing decisions, with a fomus on Umgqlo products. &5 part of a
quanttative strategy, 255 respondernts were sent a surrey through online mears.
Cochran's method for mfimte popalabons was used to determune the s ample s1ze,wrdh
parameters setat a 95% confidence level and a 10% maran of ervor. This resulted m
a mumnmm required sample sime of 7. & larser sample sime of 255 responderts
ensured acoirate results | The datawas evahiated using SmardFLE 4.0 to ascertain the
relations hip betareen the ndeperdent factors [prce sersibvity and product quality)land
the dependent varab le (purchasing decis1oms ).
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