LIST OF FIGURE

Figure 1.1 Ghaza Mubarak LOgO ........cccceiieiiiiiiicsece e 1
Figure 1.2 Men's KOKO Shirt ProdUCES.........ccccoveiieieniisie e 1
Figure 1.3 Adult and Children's Gamis Products...........ccccvvvereiieieenesieseese e 2
Figure 1.4 Cap/PeCi PrOUUCE ..........ccoiiiiiiiiiieieeee e 2
Figure 1.5 Sarong ProdUCT...........c.oiioiiiie e 2
Figure 1.6 Internet User in INdONESIA...........ccooviieieiiieicieseseee s 4
Figure 1.7 Most Used Social Media Platforms at 2023 .............ccccovevviieiiecieennenn, 5
Figure 1.8 MSMEs that Have Adopted Digitalization in Indonesia at 2024 .......... 6

Figure 1.9 The Difference Models Between Ghaza Store and Zaafer Indonesia.... 8

Figure 1.10 The Differences Display between Ghaza Store and Zaafer Indonesia 8

Figure 2.1 Marketing Content IMatriX ..........ccooveeerieneieniniseseeee e 20
Figure 2.2 Framework of RESEArCh ..........ccccovviieiiiiii e 34
Figure 3.1 Step Of the RESEAICN ........ccoiiiiiiiieice e 75
Figure 4.1 EXample 0f POIIS.........coveiie e 127
Figure 4.2 Example of QUIZ ........cocoiiiiiiiiiieee e 128
Figure 4.3 EXample 0f Q&A ......c.oo i 128
Figure 4.4 Non-Financial Performance...........ccooeoviiiiiininicieereee e 132
Figure 4.5 Financial Performance..........cccocveviiiiiecie e 134



