
 viii   
 

DAFTAR ISI 

 
HALAMAN PENGESAHAN ........................................................................................... ii 

HALAMAN PERNYATAAN........................................................................................... ii 

KATA PENGANTAR ...................................................................................................... iv 

ABSTRAK ........................................................................................................................ vi 

ABSTRACT ...................................................................................................................... vii 

DAFTAR ISI................................................................................................................... viii 

DAFTAR GAMBAR ......................................................................................................... x 

DAFTAR TABEL ............................................................................................................ xi 

DAFTAR GRAFIK ......................................................................................................... xii 

BAB I PENDAHULUAN .................................................................................................. 1 

1.1 Gambar Umum Objek Penelitian ........................................................................ 1 

1.1.1 Visi, Misi, Tagline, Tujuan, Manfaat ............................................................ 2 

1.1.2 Struktur Organisasi ........................................................................................ 3 

1.1.3 Produk ........................................................................................................... 5 

1.2 Latar Belakang .................................................................................................... 6 

1.3 Lingkup Pembahasan .......................................................................................... 9 

1.4 Rumusan Masalah ............................................................................................. 10 

1.5 Tujuan Penelitian .............................................................................................. 10 

1.6 Kegunaan Penelitian ......................................................................................... 10 

BAB II TINJAUAN PUSTAKA..................................................................................... 12 

2.1 Rangkuman Teori .............................................................................................. 12 

2.1.1 Laporan Keuangan UMKM ........................................................................ 12 

2.1.1.1 Pengertian Laporan Keuangan .................................................................... 12 

2.1.1.2 Tujuan Laporan Keuangan .......................................................................... 13 

2.1.1.3 Komponen Utama Laporan Keuangan ........................................................ 13 

2.1.2 Perkembangan Keuangan UMKM .............................................................. 14 

2.1.2.1 Pengertian Perkembangan Keuangan .......................................................... 15 

2.1.2.2 Faktor yang Mempengaruhi Perkembangan Keuangan UMKM ................. 16 

2.1.3 Pentingnya Analisis Laporan keuangan bagi UMKM ................................ 18 

2.2 Penelitian Terdahulu ......................................................................................... 21 

2.3 Kerangka Pemikiran .......................................................................................... 26 

BAB III METODE PENELITIAN ................................................................................ 29 



 ix   
 

3.1 Paradigma Penelitian ........................................................................................ 29 

3.2 Subjek dan Objek Penelitian ............................................................................. 29 

3.2.1 Subjek Penelitian ......................................................................................... 29 

3.2.2 Objek Penelitian .......................................................................................... 30 

3.3 Lokasi dan waktu penelitian ............................................................................. 30 

3.3.1 Lokasi Penelitian ......................................................................................... 30 

3.3.2 Waktu Penelitian ......................................................................................... 31 

3.4 Informan Kunci ................................................................................................. 31 

3.5 Metode Pengumpulan Data ............................................................................... 31 

3.6 Teknik Analisis Data ......................................................................................... 33 

3.7 Teknik Keabsahan Data .................................................................................... 34 

BAB IV HASIL DAN PEMBAHASAN ........................................................................ 36 

4.1 Karakteristik Narasumber ................................................................................. 36 

4.2 Analisis Keuangan UMKM EatNeat ................................................................. 36 

4.2.1 Analisis Omset UMKM EatNeat Bulanan .................................................. 37 

4.2.2 Analisis Omset UMKM EatNeat Tahunan .................................................. 39 

4.2.3 Income Tambahan Selama Bulan Ramadhan .............................................. 42 

4.2.4 Data Agen pada tahun 2025 ........................................................................ 43 

4.2.5 Laporan Posisi Keuangan ............................................................................ 45 

4.3 Analisis Laporan Laba-Rugi UMKM EatNeat ................................................. 49 

4.4 Proyeksi Target Penjualan ................................................................................ 51 

4.5 Analisis Hasil Laporan Keuangan ..................................................................... 52 

4.6 Penilaian Kinerja Keuangan.............................................................................. 59 

4.7 Perkembangan Keuangan UMKM Eatneat Ditinjau Dari Aspek Stabilitas dan 
Profitabilitas Usaha ....................................................................................................... 61 

4.8 Strategi Untuk Meningkatkan Profit Penjualan ................................................ 64 

BAB V KESIMPULAN DAN SARAN .......................................................................... 67 

5.1 Kesimpulan ....................................................................................................... 67 

5.2 Saran ................................................................................................................. 68 

DAFTAR PUSTAKA ...................................................................................................... 70 

LAMPIRAN-LAMPIRAN ............................................................................................. 75 

 


