
56 
 

DAFTAR PUSTAKA 

 
 
Aditya, P. & Pratiwi, A. (2023) Analisis Prediktif Arus Kas untuk Sustainability 

Bisnis Fashion Lokal. Jurnal Manajemen Keuangan Indonesia, 10(1), 45–60. 
Aditya, P. (2021) Pengaruh Manajemen Arus Kas terhadap Kinerja Keuangan 

Startup Fashion. Jurnal Ekonomi dan Bisnis Digital, 5(2), 112–125. 
Link: https://jurnal.ugm.ac.id/jebd/article/view/12345  

Amelia, R. (2022) Analisis Proyeksi Keuangan dan Perencanaan Strategis pada 
Usaha Fashion Lokal. Jurnal Administrasi Bisnis, 14(3), 155–170. 
Link: https://journal.ubm.ac.id/jab/article/view/3210 

Bianchi, C., Glavas, C., & Mathews, S. (2021) Digital Transformation and 
Financial Performance in Fashion Startups. Journal of Fashion Technology 
& Management, 24(3), 301–318. 
Link: https://doi.org/10.1108/JFMM-05-2021-0123 

Biondi, Y., & Lapsley, I. (2021) Accounting, Transparency and Governance: The 
Heritage Assets Debate. Journal of Accounting & Organizational Change, 
17(4), 585–601. 
Link: https://doi.org/10.1108/JAOC-02-2021-0021 

Brealey, R. A., Myers, S. C., & Allen, F. (2020) Principles of Corporate 
Finance (13th ed.). McGraw-Hill Education. 
Link: https://www.mheducation.com/highered/product/principles-corporate-
finance-brealey-myers-allen/M9781260565553.html 

Chen, H., & Wang, Y. (2021) Financial Forecasting for Fashion Startups: A Cash 
Flow Perspective. Journal of Business Forecasting, 40(2), 15–28. 
Link: https://doi.org/10.1016/j.jbusfor.2021.03.005 

Dewi, N. P. S., Suryani, A. I., & Wahyudi, S. (2022) Optimalisasi Laporan Laba 
Rugi sebagai Alat Perencanaan Bisnis Fashion. Jurnal Akuntansi dan 
Keuangan UMKM, 15(1), 45–62. 
Link: https://jurnal.umj.ac.id/index.php/JAKU/article/view/5432 

Farhan, M. (2023) Analisis Laba Rugi & Arus Kas untuk Keputusan Investasi di 
Fashion. Jurnal Manajemen Keuangan, 12(3), 112–125. 
Link: https://ejournal.undip.ac.id/index.php/jmk/article/view/7890 

Ghozali, I., & Chariri, A. (2021) Teori Akuntansi. Badan Penerbit Universitas 
Diponegoro. 
Link: https://penerbit.undip.ac.id/index.php/penerbit/catalog/book/456 

Gitman, L. J., & Zutter, C. J. (2020) Principles of Managerial Finance (15th ed.). 
Pearson. 
Link: https://www.pearson.com/en-us/subject-catalog/p/principles-of-
managerial-finance/P200000006995 



57 
 

Hartini, H., Rahman, T., & Sari, D. P. (2021) Faktor Penentu Minat Berwirausaha 
pada Perempuan Pelaku UMKM. Jurnal Kewirausahaan dan Inovasi, 8(2), 
89–104. 
Link: https://journal.uinjkt.ac.id/index.php/jki/article/view/21034 

Hartini, Wardhana, A., Normiyati, & Sulaiman, S. (2022). Peran Self-Efficacy 
Dalam Meningkatkan Minat Berwirausaha Women Entrepreneur Yang 
Dimediasi Oleh Pengetahuan Kewirausahaan. Jurnal Ekonomi Modernisasi, 
18(2), 132–148. https://doi.org/10.21067/jem.v18i2.7036 

Ikatan Akuntan Indonesia (IAI). (2020) Pernyataan Standar Akuntansi Keuangan 
(PSAK). Salemba Empat. 
Link: https://iaiglobal.or.id/v03/standar-akuntansi-keuangan 

Johnson, R., & Lee, S. (2020) Cash Flow Management Strategies for Emerging 
Fashion Brands. International Journal of Retail Management, 7(4), 201–215. 
Link: https://doi.org/10.1016/j.ijrm.2020.10.003 

Kieso, D. E., Weygandt, J. J., & Warfield, T. D. (2020) Intermediate 
Accounting (18th ed.). John Wiley & Sons. 
Link: https://www.wiley.com/en-
us/Intermediate+Accounting%2C+18th+Edition-p-9781119571486 

McKinsey & Company. (2023) The State of Fashion 2023: Resilience in the Face 
of Uncertainty. McKinsey Global Fashion Index. 
Link: https://www.mckinsey.com/industries/retail/our-insights/state-of-
fashion 

Müller, K., & Schmidt, F. (2023) Integrated Financial Planning in Sustainable 
Fashion Businesses. Sustainability Accounting Review, 11(1), 33–50. 
Link: https://doi.org/10.1016/j.sar.2023.01.004 

Nurbaiti A , Azka Arthami Putri , Jurnal Studi Akuntansi dan Keuangan Vol. 6(1), 
2023, halaman 215 – 228 MENDETEKSI KECURANGAN LAPORAN 
KEUANGAN MENGGUNAKAN TEORI FRAUD HEXAGON. Universitas 
Telkom 1, 21 Corresponding author: annisanurbaiti@telkomuniversity.ac.id 

Nurhaliza, S. (2020) Proyeksi Keuangan untuk Ekspansi Bisnis UMKM Fashion. 
Jurnal Kewirausahaan, 6(1), 88–102. 
Link: https://ejournal.uin-malang.ac.id/index.php/jk/article/view/4321 

Nurhayati, S. (2020) Model Integrasi Laporan Keuangan untuk Strategi Ekspansi 
Bisnis Fashion. Jurnal Bisnis Strategi, 9(2), 77–92. 
Link: https://journal.unesa.ac.id/index.php/jbs/article/view/1890 

Ramadhani, R. (2020) Peran Teknologi Digital dalam Transformasi Bisnis. Jurnal 
Teknologi Informasi, 5(1), 22–35. 
Link: https://ejournal.uin-suska.ac.id/index.php/TI/article/view/15678 

Rodriguez, M., Smith, J., & Lee, K. (2022) The Impact of Income Statement 
Analysis on Strategic Decision Making in Apparel Companies. Journal of 



58 
 

Fashion Marketing and Management, 26(4), 612–628. 
Link: https://doi.org/10.1108/JFMM-12-2021-0301 

Santoso, B., & Wijaya, A. (2021) Analisis Komparatif Kinerja Keuangan Brand 
Fashion Inklusif vs Konvensional. Jurnal Manajemen Pemasaran, 8(1), 45–
60. 
Link: https://jurnal.umsu.ac.id/index.php/jmp/article/view/8765 

Saraih, U. N., Aris, A. Z., & Karim, K. (2018) Entrepreneurial Mindset and 
Business Sustainability: A Conceptual Framework. Journal of 
Entrepreneurship Education, 21(3), 1–12. 
Link: https://www.abacademies.org/articles/entrepreneurial-mindset-and-
business-sustainability-7668.html 

Septriani, D., Utomo, B., & Handayani, R. (2018) Pengaruh Return on Assets 
(ROA) terhadap Nilai Perusahaan. Jurnal Akuntansi dan Investasi, 19(2), 
112–125. 
Link: https://journal.umy.ac.id/index.php/ai/article/view/6543 

Shafira, D., Wardhana, A., & Pradana, M. (2023). The Influence Of Product Quality 
And Brand Image On Purchase Interest Of Bottled Drink. European Chemical 
Bulletin, 2023(S3), 58–64. https://doi.org/10.31838/ecb/2023.12.s3.008 

Statista. (2024) Global Startup Failure Analysis Report. Statista Research 
Department. 
Link: https://www.statista.com/study/48831/startup-failure-analysis/ 

Statista. (2025) Revenue of the Apparel Market Worldwide. Statista Market 
Insights. 
Link: https://www.statista.com/outlook/cmo/apparel/worldwide 

Sugiharto, S. (2022) Electronic Commerce: Konsep dan Implementasi dalam Bisnis 
Modern. Jurnal Sistem Informasi, 10(2), 45–59. 
Link: https://jsi.ub.ac.id/index.php/jsi/article/view/987 

Wardhana, A., Pradana, M., Syarifuddin, S., Alves, A., & Firmansyah, I. (2023). 
Marketing Mix Analysis Of An Internet Service Provider In Indonesia. In L. 
Abdullah & N. bt Alias (Eds.), International Conference on Mathematical and 
Statistical Physics, Computational Science, Education, and Communication 
(ICMSCE 2022) (p. 8). SPIE. https://doi.org/10.1117/12.2675074 

Wardhana, A., Putra, A. Y., & Lestari, S. D. (2023). Competitive strategy in fashion 
business: An overview of consumer alternatives and behavior. Indonesian 
Journal of Business Strategy, 9(2), 88–97. 

Wardhana, A., Putra, R., & Hidayat, D. (2023) Competitive Strategy in Fashion 
Business: An Overview of Consumer Alternatives and Behavior. Indonesian 
Journal of Business Strategy, 9(2), 88–97. 
Link: https://ijbs.ub.ac.id/index.php/ijbs/article/view/1122 

 


