DAFTAR PUSTAKA

[1]

Balqis, P., Dharta, Y., & Oxcygentri, O. (2024). The Effect of e-WOM on Buying Interest
in Beauty Products (Camille Beauty Study). Da'watuna: Journal of Communication and
Islamic Broadcasting, 4(2), 681-686. https://doi.org/10.47476/dawatuna.v4i2.4856

2]

Damayanti, A. R., Karimah, H., Yunus, N. A., Wati, A. Z. P. S,, Rahman, M. F. F,,
Maharani, C. P., & Mulyanti, K. (2024). The Effect of Price and Product Quality on Buying
Interest in Bittersweet by Najla. Management Balance Sheet, Economics, 6(10).
https://doi.org/10.8734/mnmae.v1i2.359

[3]

Handayani, R., Amalia, R., & Puspasari, A. (2024). The Influence of Brand Image and
Brand Awareness on the Decision to Purchase AQUA Bottled Drinking Water Products
(AMDK) (Case Study on the Community of Sukajadi District, Bandung City). Simki
Journal of Economics, 7(2), 517-527.

[4]

Iba, Z., & Wardhana, A. (2024). Operationalization of Variables, Measurement Scales &
Quantitative Research Instruments. https://www.researchgate.net/publication/382028627

[5]

Imron, M. F., & Widaningsih, S. (2020). The Influence of Brand Image and Price Against
Daihatsu New Ayla Car Buying (Case Study Of Consumers In Bandung City In 2019).
www.otomotif.kompas.com,

[6]

Mailani, A., Syarif, A. M., Azizah, A., Suci Delima, P., Putri, T., Riofita, H., Islam, U.,
Sultan, N., & Riau, S. K. (2023). Analysis of the Influence of Product Packaging on
Consumer Purchase Intent in the Cosmetics Industry. Journal of Management and
Accounting, 1(2), 10-15. https://doi.org/10.62017/wanargi

[7]

Nanjundeswaraswamy, T. S., & Divakar, S. (2021). Determination Of Sample Size and
Sampling Methods In Applied Research. Proceedings on Engineering Sciences, 3(1), 25—
32. https://doi.org/10.24874/pes03.01.003

[8]

Paramita, R. W. D., Rizal, N., & Riza, B. S. (2021). Quantitative Research Methods.

9]

Putra, R. (2021). Determination of customer satisfaction and customer loyalty to product
quality, brand image and price perception (marketing management literature review ).
JEMSI Journal of Information Systems Management Economics, 2(4), 516-524.
https://doi.org/10.31933/jemsi.v2i4

[10]

Qolbi, N., & Hermansyah, T. (2023). The Influence of Brand Image on Sanford's Bottled
Drinking Water Purchase Decision at Sinar Mart Batam (Vol. 2, Issue 1).

26




[11]

Sahabuddin, R., Maulana Arif, H., Dg Manai, S., Suryani, D., & Sabirin, A. (2023). The
Influence of Brand Image, Product Quality, and Price on Buying Interest of Wizzmie
Consumers in Makassar City. Scientific Journal of Management and Business (JIMBI),
4(2), 230-237. https://doi.org/10.31289/jimbi.v4i2.2775

[12]

Sholichah, L. F., & Mardikaningsih, R. (2023). Analysis of the influence of digital
promotions, brand image, and product diversity on consumer buying interest in sandals and
shoes products in Kepuh Kiriman Waru. Journal of Islamic Investment, 5(1), 617—636.
https://doi.org/10.62288/creativity.v1il.7

[13]

Slamet, R., & Wahyuningsih, S. (2022). Validity and reliability of the job satisfaction
instrument.

[14]

Sugiyono. (2020). Quantitative, Qualitative, and R&D Research Methods. Bandung,
Alfabeta.

[15]

Sugiyono. (2022). Quantitative, Qualitative, and R&D Research Methods. Bandung,
Alfabeta.

[16]

Suhairi, Irmawani, D., Aisah, M. N., Purba, S., & Nasution, A. M. (2023). The Role of
Global Marketing Management in Improving Consumer Satisfaction. Journal of
Management and Social Sciences (JMSC), 1(1), 42-51.

[17]

Sujalu, A. P., Latif, I. N., Bakrie, I., & Milasari, L. A. (2021). Economic Statistics 1.

[18]

Supriatna, Y. (2024). Brand-Image Communication through Instagram Social Media on
Indonesian Football Case Study on Instagram PSSI.

[19]

Syahputri, A. Z., Fallenia, F. Della, & Syafitri, R. (2023). Quantitative Research Thinking
Framework.
https://jurnal.diklinko.id/index.php/tarbiyah/https://jurnal.diklinko.id/index.php/tarbiyah/

[20]

Widad, R., Rahayu, S., Wati, W., & Faizah, D. (2024). Promotion Strategy and Product
Quality on Consumer Buying Interest (Study on MSMEs Around the Nurul Jadid University
Campus). AL-MIKRAJ Journal of Islamic Studies and Humanities (E-ISSN 2745-4584),
5(01), 1634-1645. https://doi.org/10.37680/almikraj.v5i01.6390

[21]

Widyastuti, H., Septyawati, L., Gunaningrat, R., & Muftiyanto, R. T. N. (2024). The
Influence of Brand Image, Product Quality and Price on Indomie Instant Noodle Purchase
Decisions. Lokawati : Journal of Management Research and Research Innovation, 2(2),
163-175. https://doi.org/10.61132/lokawati.v2i2.654

[22]

Zaki, M., & Saiman. (2021). A Study on the Formulation of Statistical Hypotheses in
Testing Research Hypotheses. JIIP-Scientific Journal of Educational Sciences, 4(2), 115-
118.

27




