
32 

 

 

 

DAFTAR PUSTAKA 
 

 

[1] Alfianti, E., C Kartikasar, W. (2023). Pengaruh Media Audio Visual Terhadap Hasil 

Belajar Pada Pembelajaran SBDP Siswa Kelas V SD Inpres 3/77 Data Kecamatan 

Mare Kabupaten Bone. Jurnal PGSD Universitas Lamappapoleonro, 1(2), 127– 

134. https://doi.org/10.57093/jpgsdunipol.v1i2.19 

[2] Amelda, B., Alamsjah, F., C Elidjen. (2021). Does The Digital Marketing Capability 

of Indonesian Banks Align with Digital Leadership and Technology Capabilities on 

Company Performance? CommIT Journal, 15(1), 9–17. 

https://doi.org/10.21512/commit.v15i1.6663 

[3] Brodie, R. J., Ilic, A., Juric, B., C Hollebeek, L. (2013). Consumer engagement in a 

virtual brand community: An exploratory analysis. Journal of Business Research, 

cc(1), 105–114. https://doi.org/10.1016/j.jbusres.2011.07.029 

[4] Campbell, S., Greenwood, M., Prior, S., Shearer, T., Walkem, K., Young, S., 

Bywaters, D., C Walker, K. (2020). Purposive sampling: complex or simple? 

Research case examples. Jounral of Researcg in Nursing, 25(8), 652–661. 

https://doi.org/10.1177/1744987120927206 

[5] Charolin, N., C Wedhasmara, A. (2024). Evaluasi Keterlibatan Masyarakat di 

YouTube Pemerintah: Durasi, Judul, Dialog, Konten, Emosi. Journal of Business 

and Information System, c(1), 131–144. 

[6] Clow, K. E., C Baack, D. (2021). Research design : pendekatan metode kualitatif, 

kuantitatif dan campuran. Pearson. 

[7] Creswell, J. W., Fawaid, A., C Pancasari, R. K. (2016). Research design : 

pendekatan metode kualitatif, kuantitatif dan campuran. Yogyakarta Pustaka 

Pelajar. 

[8] Faadilah, K. (2022). Engagement dalam Iklan. Wordpress. 

[9] Hair, J. F., Black, W. C., Babin, B. J., C Anderson, R. E. (2019). Multivariate Data 

Analysis. Cengage Learning EMEA. 

[10] Irawan, A. D., C Hadisumarto, A. (2020). Pengaruh Aktivitas Social Media 

Marketing Terhadap Brand Trust, Brand Equity, dan Brand Loyalty Pada Platform 

Social Media Instagram. Jurnal Manajemen Dan Usahawan Indonesia, 43(1), 44– 

58. https://scholarhub.ui.ac.id/jmui/vol43/iss1/5 

[11] Savitri, C., Faddila, S. P., Irmawartini, Iswari, H. R., Anam, C., Syah, S., Mulyani, S. 

R., Sihombing, P. R., Kismawadi, E. R., Pujianto, A., Mulyati, A., Astuti, Y., 

https://doi.org/10.1016/j.jbusres.2011.07.029
https://scholarhub.ui.ac.id/jmui/vol43/iss1/5


33 

 

 

 

 Adinugroho, W. C., Imanuddin, R., Kristia, Nuraini, A., C Siregar, M. T. (2021). 

Statistik Multivariat dalam Riset. Widina Bhakti Persada. 

[12] Sugiyono. (2019). Metode Penelitian. Alfabeta. 

[13] Sun, Y., C Wang, S. (2021). Understanding consumers’ intentions to purchase 

green products in the social media marketing context. Asia Pacific Journal of 

Marketing and Logistic, 1(7), 1–20. https://doi.org/10.1108/APJML-03-2019-0178 

[14] Wiese, M., Martínez-Climent, C., C Botella-Carrubi, D. (2020). A framework for 

Facebook advertising effectiveness: A behavioral perspective. Journal of Business 

Research, 10S, 76–87. https://doi.org/10.1016/j.jbusres.2019.11.041 


