
 

 

 

 

110 

DAFTAR PUSTAKA 

 

Adetya, A. (2024). SYSTEMATIC LITERATURE REVIEW: PENGARUH  

PENERAPAN BLUE OCEAN STRATEGY (BOS) TERHADAP 

KEUNGGULAN KOMPETITIF DAN KINERJA UMKM. Jurnal Kebijakan 

Pembangunan, 19(1). https://doi.org/10.47441/jkp.v19i1.356. 

Al-Rasyid, W. (2020). Pengaruh perilaku konsumen terhadap keputusan pembelian 

produk di    Labs Barbershop (Skripsi, Universitas Islam Riau Pekanbaru). 

Alanudin, D., & Salikha, L. N. (2024). Business strategy and enterprise modeling: 

Nokia case study. Jurnal Indonesia Sosial Sains, 5(09), 2312–2330. 

Anggadwita, G., Putri, R. Y., & Martini, E. (2021). Technology Capabilities and 

Innovation Ambidexterity Impact on MSME Business Resilience during 

Covid-19 Pandemic in Bandar Lampung. Proceedings of the Second Asia 

Pacific International Conference on Industrial Engineering and Operations 

Management, 1267–1277. 

Anggadwita, G., Suganda, D. A. G., Azis, E., & Profityo, W. B. (2021). The 

Implementation of Technology Capabilities, Agile Leadership and Innovation 

Ambidexterity to Improve SMEs’ Sustainability in Bandung. Proceedings of 

the First Central American and Caribbean International Conference on 

Industrial Engineering and Operations Management, 125–135. 

Awladthani, F. S., Porkodi, S., Saranya, R., & Pandurengan, V. (2023). A 

systematic literature review of the adoption of a blue ocean strategy by small 

and medium enterprises for sustainable growth. Journal of Sustainability 

Science and Management, 18(2), 197–230. 

Azizan, N. S., & Yusr, M. M. (2019). The influence of customer satisfaction, brand 

trust, and brand image towards customer loyalty. International Journal of 

Entrepreneurship and Management Practices, 2(7), 93–108. 

https://doi.org/10.35631/ijemp.270010. 

Badan Pusat Statistik Kota Bandung. (2021). Penduduk Kota Bandung menurut 

kategori generasi dan kecamatan. Badan Pusat Statistik Kota Bandung. 

https://bandungkota.bps.go.id/id/statistics-table/2/NzAyIzI=/penduduk-kota-

bandung-menurut-kategori-generasi-dan-kecamatan.html 

Basuki, N. V., Sembiring, I. B., Valentino, A., Andarini, S., & Kusumasari, I. R. 

(2024). Literature review: Analisis penerapan Blue Ocean Strategy dan Red 

Ocean Strategy dalam persaingan bisnis. Musytari: Neraca Manajemen. 

https://doi.org/10.47441/jkp.v19i1.356
https://doi.org/10.35631/ijemp.270010
https://doi.org/10.35631/ijemp.270010
https://doi.org/10.35631/ijemp.270010
https://bandungkota.bps.go.id/id/statistics-table/2/NzAyIzI=/penduduk-kota-bandung-menurut-kategori-generasi-dan-kecamatan.html
https://bandungkota.bps.go.id/id/statistics-table/2/NzAyIzI=/penduduk-kota-bandung-menurut-kategori-generasi-dan-kecamatan.html


 

 

 

 

111 

Chairunisa, R., & Irawan, F. (2020). Analisis nilai entitas setelah penerapan 

financial technology oleh PT Bank Negara Indonesia (Persero) Tbk. 

Keberlanjutan: Jurnal Manajemen dan Akuntansi, 5(2), 105–116. 

David, F., & David, F. R. (2017). Strategic Management: A Competitive Advantage 

Approach, Concepts, and Cases (16th ed.). Pearson Education Limited. 

Dewi, P. A. (2018). Budaya populer Jepang di Indonesia. Japanese BINUS 

University. https://japanese.binus.ac.id/2018/12/27/budaya-populer-jepang-

di-indonesia/. 

Dhiyah, Y. L., & Muhammad, A. (2022). Strategi pemasaran UMKM peternakan 

ayam petelur Kabupaten Tulungagung dengan pendekatan analisis SWOT. 

Journal of Youth Research and Studies, 3. 

Dinas Koperasi dan UKM Kabupaten Bandung. (2023). Data perkembangan 

kinerja UMKM di wilayah Kabupaten Bandung tahun 2022-2023. Pemerintah 

Kabupaten Bandung. https://diskop.bandungkab.go.id. 

Eristyanawati, A. U., Rohayati, Y., & Pratami, D. (2017). Perancangan kebutuhan 

bisnis packaging iklan di K-Lite Radio menggunakan metode Blue Ocean dan 

Importance Performance Analysis (IPA). E-Proceeding of Engineering, 4(2), 

2438. 

Faizi, N., Febrilia, I., & Rahmi (2022). Analisis pengaruh customer experience dan 

e-service quality terhadap customer satisfaction pada pengguna transportasi 

online di Jakarta. Jurnal Bisnis, Manajemen, Dan Keuangan, 3(2), 391-403. 

Fatyandri, A. N., Fiona, F., Fernando, R., Wijaya, R. C., Alexandro, W., & 

Agustian, W. (2023). Meningkatkan keunggulan kompetitif dengan memilih 

strategi tingkat bisnis yang tepat. Jurnal Mirai Management, 8(2), 230–236. 

Fiveable. (2024, August 20). 8.2 Porter's Five Forces – Business and Economics 

Reporting. Diakses dari https://library.fiveable.me/business-and-economics-

reporting/unit-8/porters-forces/study-guide/CCidK7nTZ0W8IZXo [9 Mei 

2025]. 

Foris, P. J., & Mustamu, R. H. (2015). Analisis strategi pada perusahaan plastik 

dengan Porter Five Force. Agora, 3(1), 736–741. 

Griffin, R. W. (2013). Management (11th ed.). South-Western Cengage Learning. 

Harianto, E., & Lookman, C. (2021). Implementation of Blue Ocean Strategy for 

long-term business strategy in land transporter companies in Indonesia. 

International Journal of Economics, Business and Accounting Research 

(IJEBAR), 5(3). https://doi.org/10.29040/ijebar.v5i3.3026. 

https://japanese.binus.ac.id/2018/12/27/budaya-populer-jepang-di-indonesia/
https://japanese.binus.ac.id/2018/12/27/budaya-populer-jepang-di-indonesia/
https://diskop.bandungkab.go.id/
https://library.fiveable.me/business-and-economics-reporting/unit-8/porters-forces/study-guide/CCidK7nTZ0W8IZXo
https://library.fiveable.me/business-and-economics-reporting/unit-8/porters-forces/study-guide/CCidK7nTZ0W8IZXo
https://doi.org/10.29040/ijebar.v5i3.3026


 

 

 

 

112 

 

Hasbi, I., & Ismail, M. S. (2024). Pengaruh Atmosfir Kedai Dan Kualitas Pelayanan 

Terhadap Loyalitas Pelanggan Melalui Kepuasan: Studi Kasus Kedai Kopi 

Nitro Ventura, Bandung. eProceedings of Management, 11(6). 

Herdianto, R., & Kurniawati, L. (2022). Pengembangan The Cut Room Barbershop 

Melalui Penilaian Konsumen. PARTA: Jurnal Pengabdian Kepada 

Masyarakat Usaha, 3(2). 

https://doi.org/https://doi.org/10.38043/parta.v3i2.4035. 

Hermanto, H. (2023). Designing Blue Ocean Strategy at UD Rejeki. International 

Journal of Review Management Business and Entrepreneurship (RMBE), 

3(1), 124–138. https://doi.org/10.37715/rmbe.v3i1.4006. 

Hokianto, H. F. (2023). Implementation of Blue Ocean Strategy: Review of 

Previous Cases. Sinergi International Journal of Management and Business, 

1(2), 116–125. https://journal.sinergi.or.id/. 

Hu, Y. (2023). Strategic management for Nokia case. International Journal of 

Frontiers in Sociology, 5(7). https://doi.org/10.25236/IJFS.2023.050710. 

Ilhamsyah, S., Dewi, V. N., Siburian, V. R. R., & Noviyanti, I. (2024). Strategi jitu 

Blue Ocean menciptakan peluang industri pariwisata tanpa persaingan di 

Provinsi Bangka Belitung. Optimal Jurnal Ekonomi dan Manajemen, 4(2), 

81–94. 

Indrawati. (2015). Metode penelitian manajemen dan bisnis: Konvergensi teknologi 

komunikasi dan informasi. Bandung: Aditama. 

Islamiyah, A. N., Priyanto, N. M., & Prabhandari, N. P. D. (2020). Diplomasi 

Budaya Jepang dan Korea Selatan di Indonesia tahun 2020: Studi 

Komparasi. Jurnal Hubungan Internasional, 13(2), 257–278. 

https://doi.org/10.20473/jhi.v13i2.21644. 

Kamar Dagang dan Industri Indonesia (KADIN). (2023). UMKM Indonesia. 

Diakses dari https://kadin.id/data-dan-statistik/umkm-indonesia/ [23 

Desember 2024]. 

Kardana, M. T., & Lahindah, L. (2021). PENERAPAN STRATEGY BLUE 

OCEAN PADA KOPI BIRU UNTUK MERAIH VALUE INNOVATION. 

Journal of Accounting and Business Studies, 6(1). 

https://doi.org/https://doi.org/10.61769/jabs.v6i1.511. 

https://doi.org/https:/doi.org/10.38043/parta.v3i2.4035
https://doi.org/10.37715/rmbe.v3i1.4006
https://doi.org/10.25236/IJFS.2023.050710
https://doi.org/10.25236/IJFS.2023.050710
https://kadin.id/data-dan-statistik/umkm-indonesia/
https://kadin.id/data-dan-statistik/umkm-indonesia/
https://doi.org/https:/doi.org/10.61769/jabs.v6i1.511


 

 

 

 

113 

Kementerian Koordinator Bidang Perekonomian Republik Indonesia. (2023, 24 

Agustus). Dorong UMKM naik kelas dan go export, pemerintah siapkan 

ekosistem pembiayaan yang terintegrasi (Siaran Pers No. 

HM.4.6/303/SET.M.EKON.3/08/2023). Diakses dari https://www.ekon.go.id 

[23 Desember 2024]. 

Kim, W. C., & Mauborgne, R. (2005). Blue Ocean Strategy. Harvard Business 

School Press. 

Kim, W. C., & Mauborgne, R. (2015). Blue Ocean Strategy, Expanded Edition_ 

How to Create Uncontested Market Space and Make the Competition 

Irrelevant (Expanded Edition). Harvard Business Review Press. 

Kurnia, F., & Pradityatama, M. (2024). Penerapan Metode SWOT dan BOS dalam 

Menilai Peluang Usaha Sempol Ayam di Kota Mataram. BERDAYA: Jurnal 

Pendidikan Dan Pengabdian Kepada Masyarakat, 6(1), 93–100. 

https://doi.org/10.36407/berdaya.v6i1.1182. 

Leo, K., Santosa, H., Rofih, M., Panggabean, N., & Prastyo, Y. (2024). Application 

of Blue Ocean Strategy for MSME Business Development: Literature Study. 

International Journal Of Research Innovation In Social Science (IJRISS), 

8(7). https://doi.org/10.47772/IJRISS. 

Manao, A. (2020). Pengaruh pelayanan terhadap loyalitas pelanggan pada Salon 

Lideo. Jurnal Education and Development, 8(2), 301. Diakses dari 

https://jurnal.uniraya.ac.id/index.php/jim/article/view/1719 [5 Januari 2025]. 

Mohune, Y. I., Hafid, R., Halid, R. M., Bumulo, F., & Gani, I. P. (2024). Pengaruh 

Inovasi Dan Kreativitas Terhadap Kepuasan Konsumen Barber Shop (Lidya) 

Di Kota Gorontalo. Innovative: Journal Of Social Science Research, 4(6), 

8945-8957. 

Mokoginta, M. N. S., & Mokoginta, H. (2024). Analisis pemasaran jasa pangkas 

rambut untuk meningkatkan daya saing pada UMKM Barbershop Sultan 

Kotamobagu. Empiricism Journal, 5(2), 624–633. https://journal-

center.litpam.com/index.php/empiricism/article/view/2166/1719. 

Mustopa, S., Sugiyanto, Hermawan, A., Santoso, S., & Marfuah, A. (2022). Digital 

Marketing In Barbershop Business Growth Analisis. Humanities, 

https://www.ekon.go.id/
https://www.ekon.go.id/
https://doi.org/10.36407/berdaya.v6i1.1182
https://doi.org/10.47772/IJRISS
https://jurnal.uniraya.ac.id/index.php/jim/article/view/1719
https://jurnal.uniraya.ac.id/index.php/jim/article/view/1719
https://jurnal.uniraya.ac.id/index.php/jim/article/view/1719
https://journal-center.litpam.com/index.php/empiricism/article/view/2166/1719
https://journal-center.litpam.com/index.php/empiricism/article/view/2166/1719


 

 

 

 

114 

Management and Science Proceedings, 3(1), 260–263. 

https://openjournal.unpam.ac.id/index.php/SNH/article/view/25681. 

Nainggolan, A. (2018). Competitive advantage dan upaya meningkatkan laba 

perusahaan. Jurnal Manajemen, 4(1), 1–14. 

Nasri, S., Lachache, A., & Debbi, A. (2024). The Role of the Blue Ocean Strategy 

in Achieving Competitive Advantages A Study on Traditional Food Shops in 

the State of M’Sila. Management & Economics Research Journal, 6. 

https://www.asjp.cerist.dz/en/PresentationRevue/615. 

Ndzabukelwako, Z., Mereko, O., Sambo, T. V., & Thango, B. (2024). The impact 

of Porter’s Five Forces Model on SMEs performance: A systematic review. 

Ning, W., & Pradana, M. (2022). Analisis Strategi Pengembangan Bisnis Bengras 

Kopi Dengan Pendekatan Business Model Canvas Di Masa Pandemi Covid-

19. Analisis Strategi Pengembangan Bisnis Bengras Kopi Dengan Pendekatan 

Business Model Canvas Di Masa Pandemi Covid-19, 692–700. 

Novitasari, N. L. G. ., & Widya, I. K. D. M. N. (2025). UPAYA 

MENINGKATKAN KUALITAS PELAYANAN DAN HARGA 

TERHADAP KEPUTUSAN KONSUMEN PADA OW BARBERSHOP. 

PROSIDING SEMINAR NASIONAL PENGABDIAN MASYARAKAT 

(SENEMA), 4(1), 369–374. Diambil dari https://e-

journal.unmas.ac.id/index.php/seminarfeb/article/view/11664. 

Osterwalder, A., & Pigneur, Y. (2010). Business Model Generation. Business 

Model. 

Pakpahan, A. F., et al. (2021). Metodologi penelitian ilmiah. Medan: Yayasan Kita 

Menulis. 

Porter, M. E. (1985). Competitive Advantage Creating and Sustaining Superior 

Performance (First Free Press). Free Press. 

Porter, M.E. (1979). How Competitive Forces Shapes Strategy. Harvard Business 

Review. 

Prasetio, A., Rahman, D. A., Sary, F. P., Pasaribu, R. D., & Sutjipto, M. Riza. 

(2022). The role of Instagram social media marketing activities and brand 

https://openjournal.unpam.ac.id/index.php/SNH/article/view/25681
https://www.asjp.cerist.dz/en/PresentationRevue/615
https://e-journal.unmas.ac.id/index.php/seminarfeb/article/view/11664
https://e-journal.unmas.ac.id/index.php/seminarfeb/article/view/11664


 

 

 

 

115 

equity towards airlines customer response. International Journal of Data and 

Network Science, 6, 1195–1200. https://doi.org/10.5267/j.ijdns.2022.6.014. 

Pratama, N. N., & Tricahyono, D. (2024). Designing a Digital Business Model 

Using SWOT Analysis and Business Model Canvas (Case Study of PT 372 

Kopi Indonesia). International Journal of Scientific and Management 

Research, 07(10), 01–12. https://doi.org/10.37502/IJSMR.2024.71001. 

Purwadi, P., Devitasari, B., & Darma, D. C. (2020). Store Atmosphere, 

SERVQUAL and Consumer Loyalty: Case Study of Excelso Coffee Shop. 

SEISENSE Journal of Management, 3(4), 21–30. 

https://doi.org/10.33215/sjom.v3i4.385. 

Rahman, F. (2022). Pengaruh kualitas pelayanan terhadap keputusan penggunaan 

jasa pada Asia Barbershop Batusangkar (Tesis). IAIN Batusangkar. 

Rizaldy AS. A. A., Makkarennu., & Syahidah. (2021). Application of Business 

Model Canvas and Blue Ocean Strategy on the Palm Sugar Business 

Development. International Journal of Science and Management Studies 

(IJSMS), 4(4), 385–396. https://doi.org/10.51386/25815946/ijsms-v4i4p135. 

Robbins, S. P., & Coulter, M. (2018). Management (14th ed.). Pearson. 

Rumkholikpah, T. S. (2022). Membangun strategi bersaing dengan analisis Five 

Forces Porter pada usaha Bungas Wedang Dayak (Tesis, Universitas 

Dinamika). 

Samrin, S., Irawan, M., & Se, M. (2019). Analisis Blue Ocean Strategy bagi industri 

kerajinan di Kota Tanjung Balai. Jurnal Manajemen, 11(1), 93–100. 

Saputra, F. D., & Samsudin, A. (2024). Pendekatan Blue Ocean Strategy pada 

Labuda Kopi dalam Menghadapi Persaingan Coffe Shop di Sidoarjo. Al-

Kharaj: Jurnal Ekonomi, Keuangan & Bisnis Syariah, 6(9). 

https://doi.org/10.47467/alkharaj.v6i9.2388. 

Setijono, D. (2008). Value innovation and a cognitive map of stakeholder-oriented 

quality management. 11th QMOD Conference: Quality Management and 

Organizational Development, Helsingborg, Sweden, 20–22 Agustus 2008. 

Sopiah. (2016). Salesmanship (kepenjualan). PT Bumi Aksara.  

Sudirman, N. A. (2022). Analisis strategi pengembangan bisnis menggunakan 

Business Model Canvas (Studi kasus pada Dapur Kopi) (Skripsi, Universitas 

Telkom). 

https://doi.org/10.37502/IJSMR.2024.71001
https://doi.org/10.33215/sjom.v3i4.385
https://doi.org/10.51386/25815946/ijsms-v4i4p135
https://doi.org/10.47467/alkharaj.v6i9.2388


 

 

 

 

116 

Sugiyono. (2021). Metode penelitian kuantitatif, kualitatif, dan R&D (3rd ed.). 

Bandung: Alfabeta. 

Supadilah. (2022). Peluang usaha barbershop. UKM Indonesia. Diakses dari 

https://ukmindonesia.id/baca-deskripsi-posts/peluang-usaha-barbershop [12 

November 2024]. 

Susanti, A. (2021). Strategi pengembangan usaha jasa pada Barbershop by Ponco. 

Jurnal Visi Manajemen, 7(1), 1–13. https://doi.org/10.56910/jvm.v7i1.148. 

Syafnil, A. (2024). Analisis bisnis model kanvas dengan pendekatan Blue Ocean 

Strategy (Studi kasus Finpay Payment Gateway di PT. Finnet Indonesia) 

(Artikel Jurnal, Universitas Telkom). 

Tang, R. Q., Tan, Y. J., Tan, Z. X., Tan, Y. T., Almawad, G., & Alosaimi, A. (2022). 

A Study of Courier Service Quality and Customer Satisfaction. International 

Journal of Applied Business and International Management (IJABIM), 7(1), 

137–150. https://doi.org/10.32535/ijabim.v7i1.1447. 

Wahyudi, M. L., & Saputra, D. (2024). Promosi Barbershop “Barageh Cuts” Kota 

Padang. Jurnal Riset Rumpun Seni, Desain Dan Media (JURRSENDEM), 

3(1), 204–209. https://doi.org/10.55606/jurrsendem.v3i1.2589. 

Wheelen, T. L., & Hunger, J. D. (2018). Strategic Management and Business 

Policy: Globalization, Innovation, and Sustainability (15th ed.). Pearson. 

Wibowo, B. Y., Setiawan, A., Malebra, I., Nugroho, B. S., Ayuwardani, M., 

Sulistiyani, E., & Anuar, A. (2022). Digital Marketing Training in the 

“Madura” Barbershop Business in Semarang City as a Solution to Msmes’ 

Problems in the Era of the Marketing Revolution 5.0. International Journal of 

Community Service, 2(4), 407–412. https://doi.org/10.51601/ijcs.v2i4.148  

Wijiharjono, N. (2021). Manajemen strategik: Pemikiran Michael Porter dan 

implikasinya bagi pengembangan ekonomi kreatif. 

Wulandari, A. G. (2017). Analisis penerapan experiential marketing dan strategi 

pemasaran dengan menggunakan metode Porter's Five Forces Model 

(Skripsi, Universitas Telkom). 

Yamin, M. Z., Gaffar, V., & Andriana, D. (2024). Analyzing of Barberbos 

consumer purchase decision stages in picking barbershop. Jurnal Manajemen 

Universitas Bung Hatta, 19(2), 221–231. 

https://ukmindonesia.id/baca-deskripsi-posts/peluang-usaha-barbershop
https://ukmindonesia.id/baca-deskripsi-posts/peluang-usaha-barbershop
https://ukmindonesia.id/baca-deskripsi-posts/peluang-usaha-barbershop
https://doi.org/10.56910/jvm.v7i1.148
https://doi.org/10.56910/jvm.v7i1.148
https://doi.org/10.32535/ijabim.v7i1.1447
https://doi.org/10.55606/jurrsendem.v3i1.2589


 

 

 

 

117 

Yunus, M., & Sijabat, F. N. (2021). A review on Blue Ocean Strategy effect on 

competitive advantage and firm performance. Academy of Strategic 

Management Journal, 20, 1–10. 

Zainurrafiqi, Z., & Amar, S. S. (2021). Pengaruh innovation capability dan Blue 

Ocean Strategy terhadap competitive advantage dan business performance. 

Assyarikah: Journal of Islamic Economic Business, 2(2), 73. 

https://doi.org/10.28944/assyarikah.v2i2.438. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://doi.org/10.28944/assyarikah.v2i2.438
https://doi.org/10.28944/assyarikah.v2i2.438
https://doi.org/10.28944/assyarikah.v2i2.438

