DAFTAR PUSTAKA

Abubakar, R. (2021). Pengantar Metodologi Penelitian. SUKA-Press UIN Sunan
Kalijaga. Activities In China’s E-Commerce Industry: A Stimulus Organism

Response  Theory Context. Frontiers In  Psychology, 13(July).
Https://Do0i.Org/10.3389/Fpsyg.2022.941058

Adha, H. V., & Utami, W. (2021). The effect of brand experience, brand personality
and Brand Trust on Brand Loyalty. Journal of Business and Management

Review, 2(12), 861-871.

Adhiaswati, R. (2020). Pengaruh dari brand image, satisfaction, trust, terhadap brand
loyalty kosmetik halal Wardah dengan lovemarks sebagai variabel moderasi
(Skripsi, Universitas Indonesia).

https://lib.ui.ac.id/detail71d=20515557 &lokasi=lokal

Aditya, 1., & Tjokrosaputro, M. (2020). Pengaruh brand satisfaction, brand trust, dan
brand experience terhadap brand loyalty Kompas Digital. Jurnal Manajemen
Bisnis dan Kepariwisataan, 4(1), 60-64.
https://journal.untar.ac.id/index.php/jmbk/article/view/6801

Aishwarya, M. (2022). A Study On Factor Influencing Brand Preference And
Customer Satisfaction Towards Smart Phones Among College Students.

Alfansi, L. & Suryani, T. (2021). Gender Differences in Brand Loyalty: The Role of
Brand  Trust and Brand  Affect. Jurnal Manajemen  dan

Kewirausahaan, 23(1), 13-22.

Amri, A. L. (2024). Pengaruh brand image, online review customer terhadap brand
loyalty melalui brand trust (Studi kasus pada konsumen moisturizer Skintific
di Semarang) (Skripsi, Universitas Islam Sultan Agung Semarang).
https://repository.unissula.ac.id/37269/1/Manajemen 30402000047 fullpdf.p
df

Amrina, D. H. (2024, Juni 25). Inspirasi buat pengusaha kuliner, perjalanan Solaria

kembangkan bisnis restoran hingga penjuru Indonesia. UKM Indonesia.

Arghashi, V., Bozbay, Z., & Karami, A. (2021). An integrated model of social media

94


https://doi.org/10.3389/Fpsyg.2022.941058

brand love: Mediators of brand attitude and consumer satisfaction. Journal of
Relationship Marketing, 20(4), 319-348.
https://doi.org/10.1080/15332667.2021.1933870

Arman, & Shabbir, S. A. (2020). Impact of Service Quality and Brand Image on Brand
Loyalty: The Mediating Role of Customer Satisfaction. Eurasian Journal of
Social Sciences, 8(2), 75-84.

Astivia, O. L. Olvera, & Zumbo, B. D. (2019). Heteroskedasticity in Multiple
Regression Analysis: What it is, How to Detect it and How to Solve it with
Applications in R and SPSS. Practical Assessment, Research & Evaluation,

24(1), Article 1. https://doi.org/10.7275/q5xr-fr95

Azhari, E., Saleh, L. M., & Marantika, M. (2023). Analisis faktor penyebab
keterlambatan proyek pembangunan gedung laboratorium terpadu dan
perpustakaan MAN 1 Maluku Tengah. Journal Agregate, 2(2), 262-270.
https://ejournal-polnam.ac.id/index.php/JA/article/view/1906

Bernarto, 1., Berlianto, M. P., Meilani, Y. F. C. P., Masman, R. R., & Suryawan, 1. N.
(2020). The Influence of Brand Awareness, Brand Image, and Brand Trust on
Brand Loyalty. Jurnal Manajemen, 24(3), 412-426.
https://doi.org/10.24912/jm.v24i3.676

Budirahardjo, M., & Laksmidewi, D. (2022). Faktor yang Mendorong Intensi untuk
Melanjutkan Penggunaan Dompet Digital: Studi Pada Pengguna di Pulau Jawa.
Jurnal Aplikasi Bisnis Dan Manajemen (JABM), 8(2), 444-444.
https://jurnal.ipb.ac.id/index.php/jabm/article/view/37788

Busalim, A. H., & Ghabban, F. (2021). Customer engagement behaviour on social
commerce platforms. An Empirical Study. Technology in Society, 64, 46.

Chen, Y., & Lee, H. (2020). The Effects of Website Content and Trust on Online
Purchasing Intention of Agricultural Products. Advances in Economics,
Business and Management Research, 145, 361-367.
https://doi.org/10.2991/aebmr.k.200626.062

Cuong, D. T. (2020). The Impact of Customer Satisfaction, Brand Image on Brand

Love and Brand Loyalty. International Journal of Innovation, Creativity and

Change, 13(5), 1024-1038.
95


https://doi.org/10.1080/15332667.2021.1933870
https://ejournal-polnam.ac.id/index.php/JA/article/view/1906
https://doi.org/10.24912/jm.v24i3.676
https://jurnal.ipb.ac.id/index.php/jabm/article/view/37788
https://doi.org/10.2991/aebmr.k.200626.062

Daneji, A. A., Ayub, A. F. M., & Khambari, M. N. M. (2019). The effects of perceived
usefulness, confirmation and satisfaction on continuance intention in using
massive open online course (MOOC). Knowledge Management & E- Learning,

11(2), 201-214. https://files.eric.ed.gov/fulltext/EJ1245607.pdf

Dewi, F. S., & Hasanah, Y. N. (2023). Pengaruh Electronic Word of Mouth (E-
WOM), Brand Image, dan Brand Trust terhadap Keputusan Pembelian Bedak
Wardah di Indonesia. Jurnal Ekonomi Efektif, 5(3).

Efendi, M. L., Richowanto, M., Lestari, D. A., & Farida, S. N. (2020). Pengaruh Citra
Merek Terhadap Keputusan Pembelian Helm Merek KYT di Kota Surabaya.
Jurnal Pengembangan Wiraswasta, 22(3), 207-216.

Ernawati, K., Fithri, B. R., Pratama, P. A., Khairunnisa, F. A., & Auliya, H. (2023).
Uji normalitas data dengan software SPSS. Universitas YARSI.

Flikkema, M. et al. (2019). Trademarks’ relatedness to product and service innovation:
A branding strategy approach. Research Policy, 48(6), 1340— 1353.
https://doi.org/10.1016/j.respol.2019.01.018

Gallart-Camabhort, V., de la Oliva-Ramos, E., & Fernandez-Duran, L. (2021). Luxury

brands: awareness and image and its influence on loyalty and engagement.

Ghozali, I., & Kusumadewi, K. A. (2023). Partial Least Squares: Konsep, Teknik, dan
Aplikasi Menggunakan Program SmartPLS 4.0. Semarang: Badan Penerbit

Universitas Diponegoro.

Godovykh, M., & Tasci, A. D. A. (2020). Satisfaction vs experienced utility: current
issues and opportunities. Current Issues in Tourism, 23(18), 2273-2282.
https://doi.org/10.1080/13683500.2020.1769573

Hanaysha, J. R. (2022). Impact of social media marketing features on consumer’s

purchase decision in the fast-food industry: Brand Trust as a mediator.

Hapsari, R., Clemes, M. D., & Dean, D. (2020). The Role of Customer Engagement in

Enhancing Brand Loyalty in the Millennial Segment. Journal of Retailing and
Consumer Services, 54, 102030.

Hardani, S. P., Auliya, N. H., Andriani, H., Fardani, R. A., Ustiawaty, J., Utami, E. F.,
Sukmana, D. J., & Istigomah, R. R. (2020). Metode Penelitian Kualitatif &

96


https://files.eric.ed.gov/fulltext/EJ1245607.pdf

Kuantitatif. Yogyakarta: CV. Pustaka [Imu. ISBN 978-623-7066-33-0

Hardianto, R. (2023). Pengaruh brand awareness dan brand image terhadap brand
loyalty Semen Conch di PT Konsindo Bangun Perkasa yang dimediasi oleh
brand trust (Skripsi, STIE Pembangunan Tanjungpinang).
https://repo.stiepembangunan.ac.id/id/eprint/547/1/19612259.pdf

Hardjo, D. (2025, Januari 17). Sering dikira bahasa Korea, ternyata ini lho arti simbol
logo Solaria! Sudah tahu? Beautynesia.
https://www.beautynesia.id/life/sering-dikira-bahasa-korea-ternyata-ini-lho-

arti-simbol-logo-solaria-sudah-tahu/b-300323
Hung, D. K. M., Liem, G. S., Yuan, N. Z., Ni, N. L. Y., Wen, N. K., Fang, N. S,

Rayhan, M., Ali, M. H., Yose, J. W., & Muhsyi, U. A. (2023). The influence
of customer satisfaction, brand trust and brand loyalty on purchase intention:
A study of McDonald’s in Malaysia. International Journal of Tourism and
Hospitality in Asia Pacific (DTHAP), 6(2), 88—101.
https://journals.indexcopernicus.com/api/file/viewByFileld/2037143

Husain, R., Paul, J., & Koles, B. (2022). The role of brand experience, brand
attachment and customer engagement in driving brand loyalty: Examining the
moderating effect of age and gender in the Indian context. Journal of Retailing
and Consumer Services, 66, 102888.
https://doi.org/10.1016/].jretconser.2022.102888

Iba, Z., & Wardhana, A. (2024). Analisis regresi & analisis jalur untuk riset bisnis
menggunakan SPSS 29.0 & SMART-PLS 4.0 (pp.40-59). Yogyakarta: Eureka
Media Aksara.

Ibrahim, M., & Thawil, S. M. (2019). Pengaruh Kualitas Produk Dan Kualitas
Pelayanan Terhadap Kepuasan Konsumen. Jurnal Riset Manajemen Dan Bisnis

(JRMB) Fakultas Ekonomi UNIAT, 4(1), 175-182.

Ikramuddin, I., & Mariyudi, M. (2021). The mediating role of Customer Satisfaction
and Brand Trust between the relationship of perceived value and Brand
Loyalty. Asian Journal of Economics, Business and Accounting, 21(19), 21—

33. https://doi.org/10.9734/AJEBA/2021/v2111930503

97


https://repo.stiepembangunan.ac.id/id/eprint/547/1/19612259.pdf
https://doi.org/10.1016/j.jretconser.2022.102888
https://doi.org/10.9734/AJEBA/2021/v21i1930503

Isoraite, M. (2021). Marketing theory and its application in today's business
environment. International Journal of Management and Applied Research,
8(1), 1-11. https://doi.org/10.18646/2056.81.21-001

Jung, J., Kim, S.J., & Kim, K.H. (2020). Sustainable marketing activities of
traditional fashion market and Brand Loyalty. Journal of Business Research,

120, 294-301. https://doi.org/10.1016/j.jbusres.2020.04.019

Keller, K. L., & Swaminathan, V. (2020). Strategic Brand Management: Building,
Measuring, and Managing Brand Equity (5th ed.). UK: Pearson.

Khatimah, H., & Komalasari, D. (2022). Pengaruh Brand Image dan Brand Trust
terhadap Loyalitas Pelanggan dengan Kepuasan Pelanggan sebagai Variabel
Mediasi pada Produk PIXY di Jakarta. Jurnal Optimal, 6(1), 89-101.
https://www .jurnal.unismabekasi.ac.id/index.php/optimal/article/view/4451

Kotler, P., Armstrong, G., & Balasubramanian, S. (2023). Principles of Marketing
(19th ed., Global Edition). Pearson Education.

Kotler, P., & Keller, K. L. (2021). Marketing Management (16th ed.). Pearson.

Kurnianingsih, S. W., & Riorini, S. V. (2022). The Influence of Consumer-Based
Brand Equity on Brand Loyalty Through Customer Satisfaction. Indonesian
Journal of Business Analytics, 1(2), 141-160.
https://doi.org/10.55927/ijba.v1i2.22

Kurniawan, A. W., & Puspitaningtyas, Z. (2016/2023). Metode Penelitian Kuantitatif

(Edisi revisi). Yogyakarta: Pandiva Buku / Yayasan Kita Menulis.

Landjang, X. I. S., Edwar, R. C., Mangopo, Y. R., & Damanik, L. G. S. (2024). The
Effect of Price, Product Quality, Service Quality on Consumer Purchase
Decisions at Solaria Cafe and Restaurant, Sorong City. Jurnal Ekonomi
Lembaga Layanan Pendidikan Tinggi Wilayah I 1.
https://doi.org/10.54076/juket.v4i2.509

Li, Z. (2022). Research on Brand Image evaluation method based on consumer
Looking back on brand equity, Brand Loyalty, and Brand Image research to
move forward. Journal of Product & Brand Management, 32(2), 199-213.
https://doi.org/10.1108/JPBM-06-2021-3528

Madeline, S., & Sihombing, S. O. (2019). The impacts of brand experiences on brand

98


https://doi.org/10.55927/ijba.v1i2.22
https://doi.org/10.1108/JPBM-06-2021-3528

love, Brand Trust, and Brand Loyalty: An empirical study. Jurnal Bisnis dan

Manajemen, 20(2), 91-107. https://doi.org/10.24198/jbm.v20i2.241

Marliawati, A., & Cahyaningdyah, D. (2020). Impacts of brand experience and Brand
Image on Brand Loyalty: Mediators Brand Trust. Management Analysis
Journal, 9(2), 140-151.

Mukhid, A. (2021). Metodologi  Penelitian  Pendekatan  Kuantitatif.
https://www.scribd.com/document/655890310/Metodologi-Penelitian
Pendekatan-Kuantitatif-Abd-Mukhid

Nugrahani, R. U., & Wahid, N. A. (2021). Technology Acceptance Model and
Motivation-Opportunity-Ability Theory Influences on Indonesian Dota2
Gamer Customer to Customer Online Know-How Exchange. Journal of
Physics: Conference Series, 1779(1), 012003. https://doi.org/10.1088/1742-
6596/1779/1/012003

Nurrahmah, A., Rismaningsih, F., Hernaeny, U., Pratiwi, L., Wahyudin, R., Rukyat,
A., Yati, F., Lusiani, Riaddin, D., & Setiawan, J. (2021). Pengantar Statistika
1 (S. Haryanti, ed.). Media Sains Indonesia.

Pangestika, T. K., & Khasanah, 1. (2021). [Judul artikel, jika diketahui]. Diponegoro
Journal of Management, 10(4), 2. http://ejournal-s1.undip.ac.id/index.php/dbr

Parris, D. L., & Guzman, F. (2023). Evolving brand boundaries and expectations:
regression analysis: What it is, how to detect it and how to solve it with
applications in R and SPSS. Practical Assessment, Research & Evaluation,
24(1). https://doi.org/10.7275/4hj5-2123

Paramita, R. W. D., Rizal, N., & Sulistyan, R. B. (2021). Metode Penelitian

Kuantitatif: Buku Ajar Perkuliahan Metodologi Penelitian Bagi Mahasiswa
Akuntansi & Manajemen (Edisi ke-3). Lumajang: Widya Gama Press. ISBN
978-623-95051-5-8

Putri, D. A. (2024). Pengaruh brand image dan brand trust terhadap brand loyalty
melalui repurchase intention (Studi pada McDonald’s) (Skripsi, Universitas
Islam Negeri Syarif Hidayatullah Jakarta).
https://repository.uinjkt.ac.id/dspace/bitstream/123456789/81366/1/DEST1%
20AMANDA%20PUTRIFEB.pdf

99


https://www.scribd.com/document/655890310/Metodologi-Penelitian%20Pendekatan-Kuantitatif-Abd-Mukhid
https://www.scribd.com/document/655890310/Metodologi-Penelitian%20Pendekatan-Kuantitatif-Abd-Mukhid
https://doi.org/10.1088/1742-6596/1779/1/012003
https://doi.org/10.1088/1742-6596/1779/1/012003
https://doi.org/10.7275/4hj5-2f23

Qurbani, D. (2019). Pengaruh Brand Image dan Brand Trust terhadap Brand Loyalty
Nasabah Prudential Syariah pada PT. Futuristik Artha Gemilang (Studi kasus
di kantor cabang agensi Prudential Syariah PT. Futuristik Artha Gemilang
Jakarta Selatan). Manajemen Pemasaran, 2(3), 121-135.

Ramadhani, F., & Nugroho, Y. (2022). Brand Loyalty Among Private Employees: A
Study on Urban Food Consumers. Jurnal Pemasaran Indonesia, 6(1), 45-58.

Saleem, A., Rahman, S. U., & Umar, R. M. (2022). Impact of Brand Image, Trust, and
Customer Satisfaction on Brand Loyalty: Evidence from the Food Sector.
International Journal of Business and Society, 23(2), 456-470.
https://doi.org/10.33736/ijbs.4784.2022

Salsabiila, F. N., & Miranti, T. (2024). Pengaruh Brand Image, Brand Trust, dan
Customer Satisfaction terhadap Brand Loyalty pada BSI di Malang Raya.
Jurnal  Ilmu  Administrasi dan = Manajemen, 7(2),  45-55.
https://ejournal.urindo.ac.id/index.php/administrasimanajemen/article/view/3

259

Sari, N., & Wirawan, H. (2021). Customer Satisfaction and Income Level: Impact on
Brand Loyalty in Food Retailing. International Journal of Economics and
Management, 12(3), 88-97.

Samudro, B. R., Dewi, R. N. U., & Wibowo, S. S. (2020). The Role of Customer
Satisfaction in Mediating the Effect of Perceived Quality, Perceived Value,
Brand Trust and Brand Image on Brand Loyalty. International Journal of
Innovation, Creativity and Change, 11(8), 234-251

Santoso, 1., & Madiistriyatno, H. (2021). Metodologi Penelitian Kuantitatif. Surakarta:
CV Indigo Media.

Schiffman, L. G., & Wisenblit, J. (2019). Consumer Behavior (12th ed.). Pearson.
sentiment analysis. Computational Intelligence and Neuroscience, 2022,

Article 2647515. https://doi.org/10.1155/2022/2647515

Setiawan, H., & Wibowo, A. (2021). The Influence of Education Level on Consumer
Decision-Making in the Culinary Sector. Jurnal Ekonomi dan
Bisnis, 14(2), 101-110.

Setyawan, D. A. (2021). Modul Hipotesis dan Variabel Penelitian. Surakarta: Tahta
Media Group.

100


https://ejournal.urindo.ac.id/index.php/administrasimanajemen/article/view/3259
https://ejournal.urindo.ac.id/index.php/administrasimanajemen/article/view/3259
https://doi.org/10.1155/2022/2647515

Shin, H., Thai, V. V., & Yuen, K. F. (2019). The impact of trust on the relationship
between Brand Loyalty and brand equity. Journal of Business Research, 103,

341-353.

Sianturi, R. (2025). Uji normalitas sebagai syarat pengujian hipotesis. Jurnal
Pembelajaran dan  Matematika SIGMA  (JPMS), 11(1), 1-14.
https://doi.org/10.36987/jpms.v11i1.7091

Simbolon, A., & Cindy. (2023). Analysis of Solaria Brand Dispute Resolution with
Solaris (Case Study No. 775 K/PDT.SUS-HKI/2021). Jurnal Daulat Hukum,
6(4), 1-8. ISSN 2614-560X.
https://jurnal.unissula.ac.id/index.php/RH/article/view/36565

Situmorang, J. M. H., Natalia, C., & Yuliana. (2021). Faktor-Faktor yang
Memengaruhi Keputusan Pembelian Konsumen Generasi Z di Restoran
Wilayah Kelapa Gading. Journal FAME: Journal Food and Beverage, Product
and Services, Accommodation Industry, Entertainment Services, 4.

https://journal.ubm.ac.id/index.php/journal-fame/article/view/2781

Soekardi Hadi, P. (2020). Penerapan analisis regresi linier berganda untuk menentukan
pengaruh pelayanan pendidikan terhadap efektivitas belajar taruna di Akademi

Maritim Yogyakarta. Prodi Teknika, Akademi Maritim Yogyakarta.

Soekardi Hadi, P. (2020). Pendeteksian multikolinearitas dalam regresi linier

berganda. Statistika, 3(1), Article 560. https://doi.org/10.29313/jstat.v3i1.560

Sohaib, M., Safeer, A. A., & Majeed, A. (2022). Role of social media marketing
activities in China’s e-commerce industry: A stimulus-organism-response
theory context. Frontiers in Psychology, 13, 941058.
https://doi.org/10.3389/fpsyg.2022.941058

Song, H., Wang, J., & Han, H. (2019). Effect of image, satisfaction, trust, love, and
respect on loyalty formation for name-brand coffee shops. International Journal
of Hospitality Management, 79, 50-59.
https://doi.org/10.1016/j.ijhm.2018.12.011

Song, S., Yao, X., & Wen, N. (2019). What motivates Chinese consumers to avoid
information about the COVID-19  pandemic?: The perspective of the

stimulus-organism-response model. Information Processing & Management,
101


https://doi.org/10.36987/jpms.v11i1.7091
https://journal.ubm.ac.id/index.php/journal-fame/article/view/2781
https://doi.org/10.29313/jstat.v3i1.560
https://doi.org/10.3389/fpsyg.2022.941058

58(1), Article 102407. https://doi.org/10.1016/].ipm.2020.102407

Sucma, F. A., & Sugiat, M. A. (2023). Pengaruh Brand Equity terhadap Brand Loyalty
yang Dimediasi oleh Customer Satisfaction: Studi Kasus pada Xiboba. Jurnal
Ilmiah Manajemen, Ekonomi, & Akuntansi (MEA), 7(2), 406-427.
https://doi.org/10.31955/mea.v7i2.3021

Sugiyono, (2023). Metode Penelitian Kuantitatif, Kualitatif, dan R&D (edisi terbaru).
Bandung: Alfabeta.

Sutjiadi, 1., & Prasetya, W. (2021). Effect of Instagram Promotion towards Buying
Intention and Buying Decision of Pekopurin.id. Journal of Communication &

Public Relations, 1(1), 5—15. https://doi.org/10.37535/105001120212

Umar, H., Purba, R. B., & Nasution, M. D. T. P. (2021). Metode Penelitian Ilmiah
(Edisi 1). Jakarta: Penerbit Universitas Trisakti.

Urfany, N., & Muthohar, M. (2023). Pengaruh kualitas pelayanan terhadap loyalitas
pelanggan melalui kepuasan konsumen sebagai variabel intervening (Studi
pada Konsumen Tokopedia). Selekta Manajemen: Jurnal Mahasiswa Bisnis &
Manajemen, 1(6), 273-284. Retrieved from
https://journal.uii.ac.id/selma/article/view/27357

Wahyuningtyas, R., Disastra, G., & Rismayani, R. (2023). Toward cooperative
competitiveness for community development in Economic Society 5.0. Journal
of Enterprising Communities: People and Places in the Global Economy, 17(3),
594-620. https://doi.org/10.1108/JEC-10-2021-0149

Wardhana, A. (2024). Brand and Branding. Dalam Brand Management in The Digital
Era — Edisi Indonesia. Eureka Media Aksara.

Wibowo, M. A., & Pramudito, A. (2021). Analysis of the influence of website
quality to customer’s loyalty on e-commerce. International Journal of
Electronic Commerce Studies, 12(1), 83-102.
https://doi.org/10.7903/ijecs.1933

Wicaksono, D. G. (n.d.). Pengaruh brand experience dan brand trust terhadap brand
loyalty melalui brand love sebagai variabel intervening pada smartphone merek iPhone
di  Semarang (Skripsi, Universitas Islam  Sultan Agung Semarang).

https://repository.unissula.ac.id/33809/1/Manajemen 30401800376 _fullpdf.pdf
102


https://doi.org/10.1016/j.ipm.2020.102407
https://doi.org/10.31955/mea.v7i2.3021
https://doi.org/10.37535/105001120212
https://doi.org/10.1108/JEC-10-2021-0149
https://doi.org/10.7903/ijecs.1933

Widodo, P. B. (2023). Reliabilitas dan Validitas Konstruk Skala Konsep Diri untuk
Mahasiswa Indonesia. Jurnal Psikologi, 3(1), XX—YY.
https://doi.org/10.14710/jpu.3.1.1-9

Zameer, H., Tara, A., Kausar, U., & Mohsin, M. (2020). Customer satisfaction and
brand loyalty in the restaurant industry: Evidence from Pakistan. International
Journal of Business and Management Invention, 9(4), 16-22.

https://doi.org/10.2139/ssrn.3587759

103



