
57 
 

 
 

DAFTAR PUSTAKA 

Adam, K., Hidayat, A., & Andika, B. T. (2023). Pengaruh persepsi kegunaan dan 

persepsi kemudahan terhadap kepercayaan dan kepuasan konsumen pada 

aplikasi dompet digital. Indonesian Journal of Economics, Business, 

Accounting, and Management, 1(3), 71–84.  

Ahmed, S., & Shabbir, J. (2019). Model based estimation of population total in 

presence of non-ignorable non-response. PLOS ONE, 14(10), e0222701. 

Alqaidi, S. H., Albugami, S. M., Alzahrani, W. S., Badri, S., & Wali, A. (2024). 

Network-integrated medical chatbot for enhanced healthcare services. 

Telematics and Informatics Reports, 15, 100153. 

Aslam, H. D., Căpușneanu, S., Javed, T., Rakos, I. S., & Barbu, C. M. (2024). The 

mediating role of attitudes towards performing well between ethical 

leadership, technological innovation, and innovative performance. 

Administrative Sciences, 14(4), 62. 

Ayanwale, M. A. (2024). Using Diffusion Theory of Innovation to Investigate 

Perceptions of STEM and Non-STEM Students' Adoption of Chatbot Systems 

in Higher Education: A Multiple Group Analysis. 2024 IEEE Global 

Engineering Education Conference (EDUCON), 1–10. 

BPJS Kesehatan. (2024). Jumlah peserta JKN pada 30 September 2024. BPJS 

Kesehatan. Retrieved December 27 2024. 

BPJS Kesehatan. (2024). BPJS Kesehatan gunakan AI untuk tingkatkan efisiensi 

dan layanan JKN. Retrieved December 27 2024. 

Chen, L., Jia, J., & Wu, C. (2023). Factors influencing the behavioral intention to 

use contactless financial services in the banking industry: An application and 

extension of UTAUT model. Frontiers in Psychology, 14, Article 1096709.  

Chin, J. W., Mustafa, M. J., & Nungsari, M. (2024). Subjective norms towards 

entrepreneurship and Malaysian students’ entrepreneurial intentions: Does 

gender matter? Asia Pacific Journal of Innovation and Entrepreneurship, 

18(2), 195–211.  



58 
 

 
 

Cholissodin, I., Sutrisno, S., Soebroto, A. A., Hasanah, U., & Febiola, Y. I. (2020). 

AI, machine learning & deep learning. Kota Malang. 

Dhagarra, D., Goswami, M., & Kumar, G. (2020). Impact of trust and privacy 

concerns on technology acceptance in healthcare: An Indian perspective. 

International Journal of Medical Informatics, 141, 104164. 

Dilla, A. M., & Coryanata, I. (2024). Pengaruh partisipasi masyarakat, kompetensi 

pendamping desa, kompetensi aparatur desa, kualitas pengawasan badan 

permusyawaratan desa serta komitmen pemerintahan daerah terhadap 

keberhasilan pengelolaan dana desa. Edunomika, 8(1), 1–23. 

Direktorat Penyusunan APBN, Direktorat Jenderal Anggaran. (2013). Dasar-dasar 

praktek penyusunan APBN di Indonesia (ISBN 978-602-17675-0-4). Jakarta. 

Frederica, D., Magdalena, F. C. S., Gunarso, G., Anatasia, C., & Cici, H. D. (2023). 

Pengaruh literasi keuangan dan faktor lainnya terhadap niat masyarakat 

menggunakan pinjaman online. Jurnal Riset Bisnis, 7(1), 141–155.  

Gaire, B., & Maharjan, S. (2023). Analyzing the adoption of online shopping using 

extended technology acceptence model : An empirical study on five districts 

of Nepal. International Journal of Engineering and Management 

Research, 13(1), 144–160. 

German Ruiz-Herrera, L., Valencia-Arias, A., Gallegos, A., Benjumea-Arias, M., & 

Flores-Siapo, E. (2023). Technology acceptance factors of e-commerce among 

young people: An integration of the technology acceptance model and theory 

of planned behavior. Heliyon, 9(6), e16418.  

Imbayani, I. G. A., & Prayoga, I. M. S. (2023). Tren transformasi bisnis: Dampak 

inovasi produk dan digital marketing pada repurchase intention melalui brand 

image. JUIMA: Jurnal Ilmu Manajemen, 13(2), 86–103.  

Jiao, J., & Cao, X. (2024). Research on designers’ behavioral intention toward 

artificial intelligence-aided design: Integrating the theory of planned behavior 

and the technology acceptance model. Frontiers in Psychology, 

15(September), 1–13.  



59 
 

 
 

Kang, S., Choi, Y., & Kim, B. (2024). Impact of motivation factors for using 

generative AI services on continuous use intention: Mediating trust and 

acceptance attitude. Social Sciences, 13(9), 475.  

Kelana, B., Qodri, A. R., & Muruliza, S. (2024). Desain chatbot layanan daring 

kesehatan mental yang sesuai persepsi dan kepuasan Generasi Z. Jurnal Sistem 

Komputer dan Kecerdasan Buatan, 8(1), 18–26. 

Kementerian Kesehatan Republik Indonesia. (2021). Cetak biru transformasi 

digital kesehatan 2021–2024. Jakarta  

Klik Bantuan. (2023). 3 jenis pelayanan administrasi yang dapat diakses melalui 

WhatsApp Pandawa BPJS Kesehatan. Retrieved June 28 2025. 

Kulugomba, R., Mapoma, H. W. T., Gamula, G., Mlatho, S., & Blanchard, R. 

(2025). Understanding people’s intentions towards the adoption of biogas 

technology: Applying the diffusion of innovation theory and the theory of 

planned behavior. Energies, 18(9), 2169. 

Laurensius, H., & Puspitowati, I. (2020). Pengaruh attitude, subjective norm dan 

perceived behavior control terhadap entrepreneurial intention. Jurnal 

Manajerial dan Kewirausahaan, 2(4), 985–993. 

Leong, L.-Y., Hew, T.-S., Ooi, K.-B., Metri, B., & Dwivedi, Y. K. (2022). Extending 

the theory of planned behavior in the social commerce context: A meta-

analytic SEM (MASEM) approach. Information Systems Frontiers, 10796-

022. 

Lily, I., & Trust, B. J. (2020). Pengaruh persepsi kegunaan, persepsi kemudahan 

penggunaan dan kepercayaan terhadap minat menggunakan artificial 

intelligence Lily Bank J Trust. Jurnal Keuangan dan Bisnis, 82-101. 

Liu, Y., Lu, X., Zhao, G., Li, C., & Shi, J. (2022). Adoption of mobile health 

services using the unified theory of acceptance and use of technology model: 

Self-efficacy and privacy concerns. Frontiers in Psychology, 13, 944976. 

Lubis, Z. A., Musahidah, U., & Sa’adah, S. (2024). Faktor-faktor yang 

memengaruhi keputusan pembelian di Shopee Live menggunakan Theory of 



60 
 

 
 

Planned Behavior. GREAT: Jurnal Manajemen dan Bisnis Islam, 1(2), 236–

251. 

Luh, N., Sawitri, P. W., Ayu, G., & Giantari, K. (2020). The role of trust mediates 

the effect of perceived ease of use and perceived usefulness on online 

repurchase intention. American Journal of Humanities and Social Sciences 

Research, 1, 1–374. 

Maharani, M. R., Osman, O., & Marsofiyati. (2022). The effect of perceived 

usefulness and perceived ease of use on the use of e-learning with TAM model 

in Faculty of Economics student of Jakarta State University. Jurnal 

Pendidikan Ekonomi, Perkantoran dan Akuntansi, 7(x), 1–11. 

Marco, M., Arifin, A. Z., & Jakarta, U. T. (2024). Perceived benefits and perceived 

behavioral control toward fintech adoption intention in banking products. 

Jurnal Perbankan Syariah (JPS), 5(2), 229–246. 

Marikyan, D., & Papagiannidis, S. (2023). Unified theory of acceptance and use of 

technology: A review. In S. Papagiannidis (Ed.), TheoryHub Book. 

Missy, J., Karomi, S., Purwanto, E., Ekonomi, F., & Wiraraja, U. (2024). Pengaruh 

theory technology acceptance model (TAM) terhadap keputusan pembelian 

spontan pada pengguna Shopee Paylater di Kabupaten Sumenep. MISSY: 

Journal of Management and Business Strategy, 5(1), Juni, 23-33. 

Miysell, K., & Wasisto, J. (2020). Persepsi mahasiswa Program Studi Ilmu 

Perpustakaan Universitas Diponegoro pada peluang kerja information 

professional. Jurnal Ilmu Perpustakaan, 9(2), 42–50. 

Mohr, S., & Kühl, R. (2021). Acceptance of artificial intelligence in German 

agriculture: An application of the technology acceptance model and the theory 

of planned behavior. Precision Agriculture, 22(6), 1816–1844.  

Muchsinin, & Rahmawati, T. (2020). Teori hipotesa dan proposisi penelitian. 

SCHOLASTICA: Jurnal Pendidikan dan Kebudayaan, 2(2), 188–203. 

Fadillah, M. N., & Ludiya, E. (2024). Pengaruh inovasi, kualitas produk, dan 

persepsi harga terhadap minat pembelian ulang mie Kasuka dengan kepuasan 

pelanggan sebagai variabel intervening. Edunomika, 8(3), 1–15. 



61 
 

 
 

Nguyen, V. T., & Nguyen, C. T. H. (2023). The effect of structural equation 

modeling on chatbot usage: An investigation of Dialogflow. IJAIT 

(International Journal of Applied Information Technology), 06(01), 38.  

Nugroho, R., Hidayat, M., Rianti, E. D. D., Mutiarahati, N. L. A. C., & Rosyid, A. 

F. (2023). Pemanfaatan teknologi digital dalam pelayanan kesehatan publik: 

Sebuah tinjauan analisis kebijakan. Ministrate: Jurnal Birokrasi dan 

Pemerintahan Daerah, 5(2), 277–285.  

Nuri Purwanto, & Budiyanto, S. (2022). Theory of planned behavior: Implementasi 

perilaku electronic word of mouth pada konsumen marketplace (Cetakan ke-

1). CV. Literasi Nusantara Abadi, Kota Malang. 

Obaid, T., & Aldammagh, Z. (2021). Predicting mobile banking adoption: An 

integration of TAM and TPB with trust and perceived risk. SSRN Electronic 

Journal, 17(3), 35–46. 

Paul, M., Maglaras, L., Ferrag, M. A., & Almomani, I. (2023). Digitization of 

healthcare sector: A study on privacy and security concerns. ICT Express, 9(4), 

571–588.  

Prakash, C. (2025). Evaluating the TOE Framework for Technology Adoption: A 

Systematic Review of Its Strengths and Limitations. International Journal on 

Recent and Innovation Trends in Computing and Communication, 13(1), 76–

82. 

Peng, M. Y. P., & Yan, X. (2022). Exploring the influence of determinants on 

behavior intention to use of multiple media kiosks through technology 

readiness and acceptance model. Frontiers in Psychology, 13(March), 1–11.  

Pibriana, D. (2020). Technology acceptance model (TAM) untuk menganalisis 

penerimaan pengguna terhadap penggunaan aplikasi belanja online XYZ. 

JATISI (Jurnal Teknik Informatika dan Sistem Informasi), 7(3), 580–592.  

Pokhrel, S. (2024). Using an integrated model of TPB and TAM to analyze the 

pandemic impacts on the intention to use bicycles in the post-COVID-19 

period. IATSS Research, 46(3), 320–330. 



62 
 

 
 

Purwanto, A., & Sudargini, Y. (2021). Partial least squares structural equation 

modeling (PLS-SEM) analysis for social and management research: A 

literature review. Journal of Industrial Engineering & Management Research, 

2(4), 114–123.  

Putri, C. A., Yahya, E. S., & Kania, R. (2021). Sikap dan niat perilaku generasi 

milenial dalam adopsi platform telemedicine untuk layanan konsultasi 

kesehatan mental. Prosiding Industrial Research, 4–5. 

Rahma Ujung, S., Hasibuan, I. L., Sagala, R., & Gurning, F. P. (2024). Transformasi 

pembiayaan kesehatan dalam program jaminan kesehatan nasional (JKN) di 

era digital. JK: Jurnal Kesehatan, 2(1), 65–74. 

Rahmawati, D., Febisatria, A., & Liliyan, A. (2024). Analisis persepsi konsumen 

terhadap penggunaan aplikasi mobile JKN. Jurnal Ilmiah Ekonomi dan 

Manajemen (JIEM), 2(2), 384–394 

Roy, R., Babakerkhell, M. D., Mukherjee, S., Pal, D., & Funilkul, S. (2022). 

Evaluating the intention for the adoption of artificial intelligence-based robots 

in the university to educate the students. IEEE Access, 10(October), 125666–

125678.  

Rozaq, A. (2019). Artificial intelligence untuk pemula (Cetakan pertama). UNIPMA 

Press. Madiun Jawa Timur. 

SARGIN, S. (2024). Antecedents and consequences of consumers attitudes towards 

artificial intelligence in social media. Business and Economics Research 

Journal, 15(3), 229–256.  

Sari, D. N., & Feranita, N. V. (2022). Pengaruh inovasi produk dan citra merek 

terhadap niat beli produk Scarlett Whitening. Majalah Ilmiah Cahaya Ilmu, 

3(2), 59.  

Setiawan, D. (2024). Analisis sistem E-Dimas Universitas Jambi dengan 

pendekatan HOT-FIT model. Jurnal Sistem Informasi Bisnis, 14(1), 1–11.  

Şimşek, A. S., Tepetaş Cengiz, G. Ş., & Bal, M. (2025). Extending the TAM 

framework: Exploring learning motivation and agility in educational adoption 

of generative AI. Education and Information Technologies. 28:1-33. 



63 
 

 
 

Siagian, H., Tarigan, Z. J. H., Basana, S. R., & Basuki, R. (2022). The effect of 

perceived security, perceived ease of use, and perceived usefulness on 

consumer behavioral intention through trust in digital payment platform. 

International Journal of Data and Network Science, 6(3), 861–874.  

Siaputra, H., & Isaac, E. (2020). Pengaruh attitude, subjective norm, dan perceived 

behavior control terhadap purchase intention makanan sehat di Crunchaus 

Surabaya. Jurnal Manajemen Perhotelan, 6(1), 9–18.  

Sohn, K., & Kwon, O. (2020). Technology acceptance theories and factors 

influencing artificial intelligence-based intelligent products. Telematics and 

Informatics, 47, 101324.  

Stoumpos, A. I., Kitsios, F., & Talias, M. A. (2023). Digital transformation in 

healthcare: Technology acceptance and its applications. International Journal 

of Environmental Research and Public Health, 20(4).  

Su, Z., Li, C., Fu, H., Wang, L., Wu, M., & Feng, X. (2024). Development and 

prospect of telemedicine. Intelligent Medicine, 4(1), 1–9.  

Sudirman, Made Martidi, Asriwati, & kawan-kawan. (2021). Buku digital – 

Kesehatan masyarakat di era Society 5.0. CV Media Sains Indonesia. ISBN: 

978-623-362-278-3. Kota Bandung. 

Sulistyowati, I., & Jamaaluddin. (2021). Buku ajar mata kuliah kecerdasan buatan 

(Artificial Intelligence). UMSIDA Press. ISBN: 978-623-6292-25-9. Sidoarjo. 

Sukma, D., Hardianto, R., & Filtri, H. (2021). Analisa tingkat kepuasan mahasiswa 

terhadap perkuliahan daring pada era pandemi COVID-19. ZONAsi: Jurnal 

Sistem Informasi, 3(2), 130–142. 

Tahar, A., Riyadh, H. A., Sofyani, H., & Purnomo, W. E. (2020). Perceived ease of 

use, perceived usefulness, perceived security and intention to use e-filing: The 

role of technology readiness. Journal of Asian Finance, Economics and 

Business, 7(9), 537–547.  

Thezo, A. R., Adam, M. R. R., & Zainal, M. (2024). Unlocking market 

opportunities: Analyzing Generation Z’s intention to use Riliv for overcoming 

mental health issues caused by parent-child relations problems through Theory 



64 
 

 
 

of Planned Behavior (TPB) and Technology Acceptance Model (TAM). In S. 

Musa & A. R. Thezo (Eds.), Proceedings of the 5th International Conference 

on Global Innovation and Trends in Economy, 409–422.  

Toros, E., Asiksoy, G., & Sürücü, L. (2024). Refreshment students’ perceived 

usefulness and attitudes towards using technology: A moderated mediation 

model. Humanities and Social Sciences Communications, 11(1).  

Tumarta Arif, Y. W., & Listyorini, P. I. (2020). Technology acceptance model 

(TAM) dan theory of planned behavior (TPB) dalam keyakinan dan perilaku 

penggunaan sistem informasi manajemen rumah sakit. Jurnal Teknologi 

Informasi dan Komunikasi, 11(2), 36–45.  

Wafa Khairunnisa, Komara, M. A., & Kurniawan, I. (2023). Analisis penerimaan 

pengguna aplikasi mobile JKN pada peserta BPJS Kesehatan di Kabupaten 

Purwakarta dengan menggunakan metode combined technology acceptance 

model and theory of planned behavior (C-TAM-TPB). JATI (Jurnal 

Mahasiswa Teknik Informatika), 7(3), 1445–1451.  

Wang, S. F., & Chen, C. C. (2024). Exploring designer trust in artificial intelligence-

generated content: TAM/TPB model study. Applied Sciences (Switzerland), 

14(16).  

Wicaksono, S. R. (2022). Teori dasar Technology Acceptance Model (Edisi 

pertama). CV Seribu Bintang. e-ISBN: 978-623-7000-54-9. Kota Malang. 

Widhyana, I. G. A. A. A., & Gultom, D. R. (2025). Penciptaan nilai publik 

menggunakan kecerdasan buatan: Studi empiris terhadap pengguna chatbot 

BPJS Kesehatan CHIKA di Indonesia. Jurnal Ilmu Administrasi dan 

Kebijakan Publik, 10(1), 51–62. 

Wilson, N., Keni, K., & Tan, P. H. P. (2021). The role of perceived usefulness and 

perceived ease-of-use toward satisfaction and trust which influence computer 

consumers’ loyalty in China. Gadjah Mada International Journal of Business, 

23(3), 262–294.  



65 
 

 
 

Wigatie, R. A., & Zainafree, I. (2023). Analisis kepuasan pengguna aplikasi mobile 

JKN di BPJS Kesehatan Kantor Cabang Magelang. Health Information: 

Jurnal Penelitian, 15(2 Suppl.), 1–7. 

Wubineh, B. Z., Deriba, F. G., & Woldeyohannis, M. M. (2024). Exploring the 

opportunities and challenges of implementing artificial intelligence in 

healthcare: A systematic literature review. Urologic Oncology: Seminars and 

Original Investigations, 42(3), 48–56.  

Yan, Y., Fan, W., Shao, B., & Lei, Y. (2022). The impact of perceived control and 

power on adolescents’ acceptance intention of intelligent online services. 

Frontiers in Psychology, 13(September), 1–11.  

Yang, J. J., & Ahn, S. C. (2020). The effects of attitude, subjective norm, and 

behavioral intention on perceived values in traditional marketplaces. Journal 

of Distribution Science, 18(10), 25–38.  

Zaki, M., & Saiman. (2021). Kajian tentang perumusan hipotesis statistik dalam 

pengujian hipotesis penelitian. JIIP: Jurnal Ilmiah Ilmu Pendidikan, 4(2), 

115–118. 

Zainal Arifin. (2019). Adopsi teknologi untuk keunggulan daya saing (Vol. 1, Issue 

October 2019). Jakarta Selatan. 

Zhang, Y. (2024). Impact of perceived privacy and security in the TAM model: The 

perceived trust as the mediated factors. International Journal of Information 

Management Data Insights, 4(2).  

 

 

 

 

 

 

 


