
x 
 

DAFTAR GAMBAR 

Gambar 1.1 Data Klien BHV Creative ............................................................................ 2 

Gambar 1.2 Logo Perusahaan BHV Creative .................................................................. 6 

Gambar 1.3 Layanan Pemotretan Produk BHV Creative ................................................ 7 

Gambar 1.4 Layanan Video Promosi Produk BHV Creative .......................................... 8 

Gambar 1.5 Grafik Pertumbuhan UMKM yang Masuk Ekosistem Digital .................. 11 

Gambar 1.5 Tabel Proyeksi Penjualan menggunakan pendekatan SAM TAM SOM.... 13 

Gambar 2.1 Kerangka Pemikiran Penelitian ................................................................. 48 

Gambar 3.1 Tahapan Penelitian ..................................................................................... 60 

Gambar 3.2 Penggunaan Software NVivo Versi 15 ....................................................... 72 

Gambar 4.1 Hasil Chart NVivo Wawancara Customer Segment .................................. 76 

Gambar 4.2 Project Map Customer Segment ................................................................ 77 

Gambar 4.3 Hasil Chart NVivo Wawancara Value Proposition .................................... 80 

Gambar 4.4 Project Map Value Proposition .................................................................. 81 

Gambar 4.5 Hasil Chart NVivo Wawancara Channels .................................................. 85 

Gambar 4.6 Project Map Channels ................................................................................ 86 

Gambar 4.7 Hasil Chart NVivo Wawancara Customer Relationship ............................ 89 

Gambar 4.8 Project Map Customer Relationship .......................................................... 90 

Gambar 4.9 Hasil Chart NVivo Wawancara Revenue Streams ..................................... 94 

Gambar 4.10 Project Map Revenue Streams ................................................................. 95 

Gambar 4.11 Hasil Chart NVivo Wawancara Key Resources ....................................... 98 

Gambar 4.12 Project Map Key Resources ..................................................................... 99 

Gambar 4.13 Hasil Chart NVivo Wawancara Key Activities ...................................... 103 

Gambar 4.14 Project Map Key Activities .................................................................... 104 

Gambar 4.15 Hasil Chart NVivo Wawancara Key Partnerships ................................. 108 

Gambar 4.16 Project Map Key Partnerships ............................................................... 109 

Gambar 4.17 Hasil Chart NVivo Wawancara Cost Structure ...................................... 112 

Gambar 4.18 Project Map Cost Structure .................................................................... 113 

Gambar 4.19 Business Model Canvas BHV Creative ................................................. 116 

Gambar 4.20 Business Model Canvas Baru BHV Creative ........................................ 137 


