DAFTAR ISI

KATA PENGANTAR.....uutiiittiintticsneiennttessstssssssssssssssssessssssssssssssssssssssssses jii
DN 3 I 2 N iv
ABSTRACT cuuccieeiinniicsneicnsneicsseesssssnsssssnssssssssssssssssssssssssssssssssssssssssssssssssssns v
DAFTAR ISL.cuiiiriiiiiiiineiiinneicssneisssseisssssssssssssssssssssssssssssssssssssssssssssssasss vi
DAFTAR TABEL ....uuuuiiieiiineiiiseeicssneissssescsssnsssssssssssessssssssssssssssssssssssssssnes viii
DAFTAR GAMBAR......uutiiitiiinticntetcnsetssssetsssstsssssssssssessssssssssssssssssssssssses ix
BAB I PENDAHULUAN. . ...ccccttiirtieiseteissntsssssessssssissssessssssssssssssssssssssssssssssssns 1
1.1. Gambaran Umum Objek Penelitian ...........cccccceeeeeeniiiiiiiiiieeeeeeeieee, 1
1.1.1.Profil Adhigana Seaweed Nusantara............cccccceeeeeeeeeecciinnieeeeeeennn. 2

1.1.2. Visi dan Misi Adhigana Seaweed Nusantara .............cccccvvvveeeennnnn. 3

1.1.3. Nilai Adhigana Seaweed Nusantara............ccccceeeeeeeeeeriecinneeeeeeeennn. 5

1.1.4. Logo Adhigana Seaweed Nusantara............cccceeeeeeeeeeicninnieeeeeeennn. 6

1.1.5. Struktur Organisasi dan Job Desk Adhigana Seaweed Nusantara...9

1.2. Latar Belakang Penelitian .............cccceeeeiciiiiiiiieieeeiiiiieeeee e 11
1.3. Perumusan Masalah ... 16
1.4. Tujuan Penelitian ............cooooiiiiiiiieeeeeeiiiceee e e e 16
1.5. Manfaat Penelitian............cooouiiiiiiiiiiiii e 17
1.6. Sistematika Penulisan Tugas AKhir............ccccoeeieeiiciiiiiiiieeeeeeeeee, 17
BAB II TINJAUAN PUSTAKA ...cccovueiiieiinsnnnssntisssnessssnesssssssssssssssssssssssases 19
2.1. Teori-teori Terkait Penelitan .............cccccooviiiiiiiiiiiiiiiiieeee e 19
2.1, 1 PemMaSsaran. .....ccceieiiiiiiiiiiiieee e 19

2.1.2. Strategi Pemasaran ............cccoceeeviiiiniiiieniieeiieceec e 19

2.1.3. Media SOSIal.......ccceeiiiiiiiiiiee e 20

2.1.4. Peningkatan Penjualan...............cccooiiiiiiiiiiiiineee, 22

2.2. Penelitian Terdahulu.............ccoooiiiiiiiiiiiieeee e, 23
2.3. Kerangka Pemikiran............ccoooouiiiiiiiiiiiieiiiiice e 30
BAB III METODE PENELITTAN ...ccccenviiinsrisssanisssnnisssssnsssssssssssssssssssssssses 33
3.1, Jenis Penelitian..........ooooiiiiiiiiiiiiiiiiiecee e 33
3.2. Operasional Variabel .............cccccooiiiiiiiiiiiiiieee e 34

vi



3.3. Tahapan Penelitian ..........cccoovuiiiiiiiiiiieeieiiiee et e 35

3.4, S1tuasT SOSIAL ....eiiiiiiiiiii e 36
3.5. Pengumpulan Data dan Sumber Data .............ccccvvveevriiiieeeniiieeeeeneeeen 37
3.5. 1. WaWanCara ......ocuueeeiiiiiieeiiiiiee e 37

3.6. Uji Keabsahan Data ...........cccccviiiiiiiiiiiiiiiiiiecciice et 38
3.6.1. Uji Kredibilitas (Triangulasi) ...........coeeeeciiiiieeeeeeenniiiiiiieeeeeen, 38

3.6.2. Uji Transferability .........ccoovoiiiiiiiieeiieieeee e 39

3.6.3. Uji Dependability .........ccooveciiiiiiiieeiieiiiiiiiieeee e 39

3.7. Teknik Analisis Data.........ccooouiiiiiiiiiiiiiiiceece e 39
BAB IV HASIL PENELITIAN DAN PEMBAHASAN .....ccoovvnettenssnneniossnnes 41
4.1. Karakteristik Informan.............ccccoiiiiiiiiiiieeee 41
4.2. Hasil Penelitian .........coooiiiiiiiiiiiiiiiiiicce e 42
4.2.1. PEMASATAN ...eoiiiiiiiiiiiiiiiiieeee e 42

4.2.2. Strategi Pemasaran ............ccceeeveiiiiiiiieeeieeeeeee e 51

4.2.3. Media Sos1al....ccooiiiiiiiiiiiii e 77

4.2.4. Peningkatan Penjualan...........cccccoviiiiiiiiiieiiciieeee e, 86

4.3. Pembahasan Hasil Penelitian.............cccccooiiiiiiiiiiiiiiiicieeeee 95
BAB V KESIMPULAN DAN SARAN ...cciiiiviinnrnnisssneisssnerssssenssssssssssssssssases 97
5.1, KeSIMPUIAN ....uvviiiiiieieccieee e e e e e e e e e e e 97
S.1LSAraN oo e 98
DAFTAR PUSTAKA. ....uuiiitiiniteinneisssntisssnessssssssssssssssssssssssssssssssssssssssnes 100
LAMPIRAN c.cciiiiiiiintiinnsatisssseissssssssssssssssasssssssssssssssssssssssssssssssssssssssssssssssnes 104

vii



	DAFTAR ISI

