PENGARUH LOW SELF-CONTROL, FEAR OF MISSING OUT (FOMO), ONLINE
REVIEWS, HEDONIC MOTIVATIONS, MATERIALISM DAN PRICE VALUE
TERHADAP IMPULSIVE BUYING MELALUI IMPULSIVENESS OF SOCIAL
NETWORKS DAN POSITIVE ATTITUDE TOWARD TARGETED ADVERTISING DI
KALANGAN KONSUMEN MUDA SHOPEE INDONESIA
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